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Scheuer says: 
METAL 


returns to display! 


Qur metal division has reopened with the result that we 
were able to present a brilliant. new line of metal display 
fixtures at Spring Market Week. The enthusiastic recep- 
tion given this new line of metal fixtures at the New York 
show proved that we were able to inject a new life and 
new interest in designing fixtures of metal. The know- 
how of our well-trained craftsmen. teamed up with the 
finest in modern design. has created the combining of 
metal with glass. Lucite and stained oak with rare charm. 
In addition to this new metal line. we have introduced 
also a popular priced line of plastic fixtures. made to 
the high standards for which Scheuer is so well known. 
Write now for your copy of 


our new tllustrated catalog. 


CREATIONS. INC 


———__ 307 WEST 38+ ST.. AT EIGHTH AVE., NEW YORK CITY 18 





AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 





Snel 











Se Aiabeniit 


—— 


—— oO 





1949 


JANUARY, 


screen processed, in 


nique, onto flexible 


Also G-301 


colors against a lush green 


* 
i 





sculptured 
Comura 
inches & @ tached... ccccccsccssve Each $6.75 
“EMPRESS CACTUS” ....-<; 
Per Pair $13.00 





¢ beauty of its 


, deep 


, 6-302 
“PRICKLY 
PEAR 
CACTUS” 

Of the Engelman 
variety, as seen 


in the full 


magnificent 
colorings, in the 
American desert. 
Reproduced in 
12 oil 
the deep blend- 
ing yellow tones 
of the flower, 
the green cactus 


colors, 


against a 
blue sky, 


is centered with- 


stem 


in a_ barklike 
frame design, 
halftone” silk 


effect tech- 
stock. Size: 30 


G-313 “TROP- 
ICANA’® Vel- 
vette Comura 
A blending of 
soft mustard 





tone yellows, 


deep green and 
green blues, in 
tropical foliage 


design, is a half 
tone silk screen 
processed in oil 
background, onto 


stock. 


a deep pile, lustrous, flexible material thai 
gives great depth and beauty to the design. etc. I 
Size: 26 inches x 60 inches. Each 85.50. 


Set of Two $10.00. 


-—« 
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GO SE OE 


-304 


**VALENTINE’’ 
omura—A beautiful candy 
art design, with love mes- 
ses and busy cupids, 
ved in dainty pastel and 
Id tones against a red back- 


com- 


sind. Processed in 12 oil 
lors onto flexible Comura 
ck. Size: 30 inches x 60 
ee Each $5.95 





G-310 


**SAILBOAT 
VELVETTE” Comura—A 
beautiful white sports de- 
sign, against a deep blue 
tone, silk screen processed 
onto a deep pile, flexible 
material. Size: 26 inches 
x 60 inches. Each $5.5 
Set of Two $10.00. 


6-336 “APPLE BLOSSOM 


blossom tree in full bloom, is 


falling 
overall width of 80 inches. 


pair of two 40 inch x 90 inch panels 
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TREE” Beautiful 


Comura. 


Background depicts a cloud-flecked sky of blending blues. Realistic 


blossoms against a base of spring green grass. Two giant sized panels, each 


se complete with background or mount and 








“ 





white and blended pink tones, sparked with green of the apple 
faithfully reproduced in 17 oil colors by halftone silk screen process onto flexible Comura 
tree trunk in blending browns is surrounded by 
40 inches x 90 inches, 
Put together to create a full tree or use one Comura on either side of entrance ways, windows, 
cut out for dimensional treatment. Sold in pairs, one of each design. Per 


combine for an 


. - $17.50 


* PIES SS CLE Fb SCE POD EE FT ae 
G-306 “VALENTINE COMURA’’—Processed in oil 
interesting effect. Use against glass, mirrors, cases, plain wall areas 
window glass. Size: 


71 


comurds .. 


Offered in varying sizes to fit store architectural space, 
these Comuras of exquisite art, beautifully reproduced 
in fine oil colors, through an exclusive halftone silk 
screen process. Adapt these to your individual treat- 
ment and ingenuity in creating fine settings of beauty 
and distinction. 

They are low in cost to meet today’s budget and 
“Help that Sale? 
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SPECIALISTS IN MERCHANDISE PRESENTATION + DEMONSTRATIONS + DISPLAYS + EXHIBITS 


colors onto 74 gauge clear plastic, 





background disappears for 


combine with design G-305 to frame and valance 
15 inches x 90 inches horizontal. Each $4.75. Also G-305 verticle 15 inches x 90 inches. 


.-- $4.75 


Giant size catalogue, 182 Spring 
and Summer designs with 
suggestions for ‘‘How to Use."’ 
Send for your copy today. 


W. L. STENSGAARD AND ASSOCIATES, INC. 


300 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
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Pass This Issue Along OUR NEXT ISSUE THE COVER 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- mail on February 15th — are a number of special this display is by Winston Jones, Franklin Simon 
zation and the members of your department. 








Coming up for the February issue—in the Characterized by subtle blendings of color, 


features which will help start the new year right & Co., New York City. (Color photograph by 

. not to mention reports from New York, Los Worsinger, and made available through the 
Angeles, Chicago and other points on what is courtesy of Display Equipment Corporation, New 
happening in contemporary display. York City.) 











] 
—— 


YHIO 


5. funds 


‘ompany 
4 


fF color, 
1 Simon 
‘aph by 
igh the 


>n, New 


“Dts 
Grchkanted 


92 


Latest and greatest of Dot’s series of semi-annual Shows 
staged for the edification and amazement of 


the entire Visual Merchandising fraternity 


is this delightfully decorous Drama of Display... 


Now Showing! You are cordially invited! 


498 Seventh Avenue, New York 18 * Dot Williams, president 
Mary Brosnan Mannequins + Cyrille Steiner Fixtures 
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cA “Breath ie 
of Spring... ON | 


A tour of our showrooms is like a pre-view of LON" | 
nature’s colorful awakening . .. with decorations 
and settings that lend new charm and beauty to 


your displays. 


Our experience and facilities are yours to use — 
consult with us on your Spring plans . . . you 
will find that the “Decorative touch” can bring . A 
your ideas into full bloom with greatest effec- \ My 


tiveness. Visit us soon. 


——> Oa =a 


DE ORATIVE PLANT 


CORPORATION 
136 WEST 24th STREET + NEW YORK 11, N. Y. 
WAtkins 4-4405 


———_, 
~~, ee 
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a ealuresa CORONET 
> | ns | ANNEQUINS created by ae N 


ON THIS MONTH’S COVER 








CORONET 
| | THE HIT OF THE 
My | ‘“‘N. Y. MARKET SHOW” 








[fe A } 

EZ Display Men acclaim — CORONET 

ni —_ MANNEQUINS for their SMART 

fe | PERFECTION and CHIC ELEGANCE 

i) in display of HIGH FASHIONS! 

yA | COMPLETE SELECTION OF 

\ | y WOMENS, JUNIORS & TEENS 

| 

AL) \ CONFINED TO ONLY ONE STORE 

dh IN A COMMUNITY 

WY * 

WH S/ZE 12-14 & 

i WRITE FOR 

7 ILLUSTRATED FOLDER 

ya | 

<| THE DISPLAY EQUIPMENT CORP. 
~ | 147 WEST 37 STREET NEW YORK, NEW YORK 
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Our Usual Interesting Line of 

Artificial Flowers and Display 

Decorations for These Important 
Merchandising Seasons 





OUR TWENTY-NINTH YEAR SERVING DISPLAY 






Gc] tHe LJ. CHARROT COMPANY, INC. 


=e Designers o M ~ ARTIFICIAL FLOWERS 
a DISPLAY DECORATIONS 
ART DISPLAY STUDIOS 

















36-38 WEST 37TH STREET 
NEW YORK 18, N.Y. 
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With Acclaim! 
All branches of the display world eagerly accepted the 
Hl | debut of sparkling, refreshing GEM-PLAQUE®* as the 
Pr —— display gem of the year! 


If you are one of the few who haven’t seen, marveled, and 
touched Gem-Plaque you should see the complete line of 
12 colors at your favorite jobber! You should ask to see 
the full plaques of 140 plastic jewels (10 inches by 10% 
inches) with invisible tack holes in each corner. Ask to 
be shown how easily it tacks, saws, cuts and mounts. 


And here are all the 12 wonderful colors: 
Silver, Ruby, Emerald, Azure (light blue), Sapphire, 
Aquamarine, Chartreuse, Topaz, Rose Quartz (pink), 
Amethyst (purple), Heliotrope (light purple), and 
Fuchsia (cerise). And this is news: Gem-Plaques are 
now available in strips of one, two, three 
and four jewels deep. 














RUBNERZ. 


5925 BROADWAY * NEW YORK 63, N. Y. 











8 DISPLAY WORLD JANUARY, 1949 


Zapp Tb EK fy Hig (Aa Ae oF HOLLYWOOD | 
Va 


+] 


PRESENTS 


4 NEW pco MANNEQUIN 











in the regular finish 
Plastic Linen, De Luxe Finishes, or Plastic Hands Slightly Higher 


THIS NEW 
FRENCH STYLED 
HOLLYWOOD MANNEQUIN 


Designed and Created 
by 
W. M. ZEPPEN-FIELD 





, 919) SEES CE 


P23 NORTH COLE AVENUE HOLEYWOOD 38. CALIF. 
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e proudly invite you to Moharams 
New Chicago Home 


We're feeling very lucky — we’ve found a new home — new spacious quarters for the grow- | 


ing Maharam family — where we can serve you and your needs better than ever before. 


When we heard about erection of the new Wurlitzer Building, it was “music’’ 
to our ears — for here, indeed, was the ideal answer to our housing problem. 
We will occupy the entire fifth floor, and very soon we'll be moving in on 
the Wurlitzer’s in their beautiful, modern new building at 115 South Wabash 


Avenue at Monroe Street — smack in the middle of everything. 





Maharam will be “at home’’ in their new quarters after 
January 3, 1949, with a big welcome sign over the door 


for you. 










It will be a pleasure to welcome you to Maharam’s 
new improved headquarters—we hope you’ll make 
it your headquarters for all your fabric, display 


and decorative needs. 


FABRIC CORPORATION 







New Address 
115 S. Wabash Avenue 


CHICAGO 3, ILL. NEW YORK « ST. LOUIS » LOS ANGELES 
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| For the first time...a STANDARD COLOR CARD 
° for the MANNEQUIN AND WIG TRADE! 


PEARL GREY 

rele) ae) ay vd 
BUTTERSCOTCH BLONDE 
HONEY BLONDE 
NTe):1c] am :]ke)y |?) 3 
STRAWBERRY BLONDE 
MISTY BLONDE 
BEACH SAND 
GINGER SPICE 
AMBER BEIGE 
TROPICANA 
COFFEE BROWN 
HAVANA BROWN 
CUB AUBURN 
CHESTNUT BROWN 
DARK TITIAN 
TITIAN RED 
COCOA BROWN 
SAND BROWN 
INCA BROWN 
NATURAL BROWN 
BURMUDA BROWN 
GYPSY BROWN 
BURNT BROWNETTE 
DARK BROWNETTE 
DARK AUBURN 
JAVA BROWN 

JET BLACK 


Suppliers o 


111 EIGHTH AVENUE « NEW YORK 11, 


color cards 
furnished free 
on request | 


A MALINA innovation—a standard color 
card which permits your customers to 
see at a glance, 28 lovely colors of 
ARTIFICIAL HORSEHAIR YARN 
for their selection . . . finest 
yarn with that well known 
MALINA finish. 

. 
Following our custom, we 
will dye up any spe- 


cial shade at no 
additional cost. 


B8 
a 


Phone WAtkins 9-7200 
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says A. F. EARLY 
Display Director, Gilchrist Company 


"The moment I saw the 'Beau 
Monde' mannequins, I was 
intrigued by their exquisite 
features and distinctive 
styling. They are definitely 


a triumph!" 


When they were shown in our 
windows—both management and 
I were delighted with the 
sales results. Our entire 
stock of gowns shown on the 
mannequins were a complete 
sell-out and many special 
orders were taken." 


cil Mioude 


MANIKINS WITH MAGNETISM 


korrect-way displays, 
DIV. OF AMERICAN FIXTURE & MANUFACTURING CO. 
SAINT LOUIS 3, MISSOURI 












12 DISPLAY WORLD JANUARY, 1949 


Rubber Mache Novelties 
for Spring and Summer Display 


Cleverly designed dogs, cats, mermaids, shells, fish, ducks 
'n rabbits, full of animation and dynamic appeal, fashioned 





ie \ ae 





half-round in deep relief of flexible rubber mache’ and smartly | i c? 
hand painted ... real “eye-catchers'" for Spring and Summer “ Si" 
isplay. 
No. RM-51—RABBIT Ploy No. RM-52—RABBIT 
~ | 26 in. high — 3% in. relief. 
26 in. high— 3% in. relief. Per dozen $60.00 
Each 5.50 


Per dozen $60.00 
Each 5.50 





No. RM-62— 
MERMAID 
21 in. long — 1% in. relief. No. RM-64— 
No. RM-66— ‘id aaa SEA HORSE 
MERMAID 


19 in. high—2 in. relief. | 


Per dozen $58.00 
Each 5.25 





19 in. high — 11% in. relief. 
Per dozen $58.00 





| No. RM-54—DUCK 





Ge Each 5.25 
A‘ | 19 in. high — 3% in. relief. 
ee Per dozen $60.00 
: ~* Each 5.50 
No. RM-53—DUCK i oe 


No. RM-61—SUN | Cae ad 


i Rawge- ¢ 
74 20 in. diam.—2% in. relief. pa NEES 
e ; . PS 


Per dozen $85.00 


21 in. high — 41% in. relief. | 


Per dozen $60.00 
Each 5.50 





2 y Each 7.75 
a 
es -_—* ; 
| 7% in. long — 2 in. relief. act — Qs - 
er dozen : | 

Per dozen $27.00 eae 2.50 No. RM-04—LAMB 

Each 2.50 8 in. long — 134 in. relief. 
Per dozen $27.00 
Each 2.50 





No. RM-63—FISH No. RM-65—FISH 





| No. RM-67—CORAL | 





14 in. long — 2 in. relief. | 27 in. high — 2 in. relief. | 17 in. long — 2 in. relief. | 
No. RM-03—RABBIT Per dozen = $52.00, | Per dozen. $52.00 Per dozen $52.00 
Each 4.75 Each 4.75 | Each 4.75 
a No. RM-68—SHELL 
21% in. relief. Our salesmen are now on the road with our complete ds te ah cn * ee 
Per dozen $30.00 Spring Line . . . ask our representative to show a el $85.00 
Each 2.75 | you samples of these clever items when he calls. | Each 7.75 


Visit our St. Louis Showroom— you're always welcome! 


GARRISON-WAGNER CO. | 


2018 WASHINGTON AVENUE ST. LOUIS 3, MISSOURI 


America’s Most Complete Line Of Display Materials 





presenting our smart, new MEN’S WEAR DISPLAYERS ... 
































Functional men's wear displayers with a new eye-appealing 
look... attract more attention to your merchandise . . . heavy 
(1'" thick) selected oak . . . smooth, rounded outer contours, 
hand sanded and finished in limed oak . . . bases in metallic 
green lacquer . . . carefully packed. DELIVERY FEBRUARY |. 
ORDER NOW! 


1042 Horse Head Displayer x $18.95 ea. 
. 1045 Antelope Displayer x $18.95 ea. 
1046 Giraffe Displayer x ia $22.50 ea. 
1047 Rooster Displayer we $15.95 ea. 
1050 Oak Table x $29.95 ea. 
1053 Oak Laced Screen — 3 Panel : (complete) $29.95 
1055 Dachshund Displayer . a ae $21.50 ea. 
1057 Hat Displayer as ‘ a $22.50 ea. 
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How our membership in the | 
Audit Bureau of Circulations gives 
constant protection to the advertisin g 


in these pages. 





























/7(HE Audit Bureau of Circula- 

] tions, organized in 1914, is 
a cooperative and nonprofit associ- 
ation of more than 2800 publish- 
ers, advertisers and advertising 
agencies in the United States and 
Canada. Working together, these 
buyers and sellers of advertising 
space have established definite 
standards for measuring and uni- 
form methods for auditing the 
circulation of periodicals and 
newspapers. Only publications 
with paid circulation are eligible 
for membership in the A.B.C. 


The Bureau has a staff of experi- 
enced circulation auditors who 
make an annual audit of the circu- 
lations records of each publisher 


member. Based on these audits 


the Bureau issues A.B.C. reports 
which tell how much circulation 
a publication has, how much sub- 
scribers pay, how the circulation 
was obtained, where it goes and 
many other facts essential to the 
sound investment of advertising 
money. Of special importance to 
business paper advertisers is an 
occupational or business break- 
down of the paid subscribers. This 
tells you how much of the total 
circulation represents a logical 


audience for your advertising and 


a market for your merchandise. 
In addition to the annual Audit 
Reports, the Bureau issues semi- 
annual Publisher’s Statements. 


Guesswork and waste are 
avoided when you select advertis- 
ing media on the basis of factual 
information. Always make A.B.C. 
reports your starting point when 
you buy advertising space. 


This business paper is a mem- 
ber of A.B.C. Ask for a copy of our 
A.B.C. report and then study it. 


» ® » 


SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as de- 
fined by A.B.C. standards, indicate a 
reader audience that has responded to a 
ublication’s editorial appeal. With the 
nterests of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with specialized ad- 
vertising appeals. 
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are they are - EATON “VELVETY” 
RASS STRIPS - in various sizes! 


e NOW you can make your displays — rich, natural color and neat appear- 
more attractive — set them up quicker ance even after long-time use under 

with Eaton “Velvety”’* Grass Strips difficult conditions. Grass is securely 
in a wide variety of sizes. Mats, big held to backing with close stitching 


i pieces, narrow strips, or rolls in sev- color is applied by lasting power-dye- 
eral sizes — order any or all of them. — ing process. 


according to your needs. ; 2 
See your display jobber now, or 
Eaton “Velvety’* Grass keeps its write for full information and prices. 


*"Velvety" is a registered Trade Mark of Eaton Brothers Corp. Ths 


FATON BROTHERS CORP. ee 


17", 3' and 5° widths 
HAMBURG, NEW YORK 


GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Modern Remodeling aud New Courstruction 








| Available FOR INTERIORS FOR WINDOWS Send for 
NOW Catalogue 
Blueprinting 
| Seventeen 
oasiall Basic Designs 


1-24 Available 








Made of strong. tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate- 
rial for creating outstanding treatments for smart, modern window backgrounds, interior and 




















remodeling construction. They are flexible ... easy to cut... eonstruct ... finish and install 

. Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 

POPULAR DESIGN available in 8 foot and 12 foot lengths ... Any heignt ... any shape ... amy size area 

VITH HUNDREDS OF can economically be treated. They are designed to meet the requirements of modern construction 

PRACTICAL USES. for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 

long . . . 21” wide . . . durable . . . modern... extremely practical ... affording almost unlimited opportunities 

ONLY $3.50 for creating outstanding effects . .. at low cost. They are in stock, available for immediate 
shipment. Plan your needs ... Place your order now! DESIGNS AVAILABLE 


DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 
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Parry props as fresh and bright and gay as 
Spring itself. Just what the doctor ordered. That’s 
Sherman’s new line. Designed to set the spirit of the 
season, pep up special promotions, and stimulate sales. 
Once again, Sherman tops the field with its Spring pre- 
scriptions for traffic-stopping windows and interiors. 







See these and other Spring items 
at your display dealers 













® New Bird and Lamb display plaques... hand-colored, 
plasticized fiber... for window, counter or wall use. 


@ Novelty Bunny in three-dimensional paper 
sculpture... another Sherman Original. 

@ Apple Blossom photo-mural...a , fi 
charming, giant-sized reproduction el j , foe 
in Spring colors. ae i 
® Dainty Dogwood and Snappy 


St. Patrick continuous designs... 
beautifully executed, yet economical 


Send for 1949 Colon Edition 
SPRING-SUMMER DISPLAY GUIDE 


Ideas and more ideas! An inspirational collection of 
outstanding valances, pictorials, continuous back- 
grounds, and display accessories. Each one styled to 
step up Spring and Summer sales. 


Shemun 


PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 
LOS ANGELES ° NEW YORK ° CHICAGO 


1949 
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NEW LOW PRICES 


on All of Viorce's 


just in time for 
Your 
Spring Windows 


co. 
PIERCE 
% C.F eater mast 


SE ol 


IMPORTANT @ * 


There is NO CHANGE in Pierce's 
famous Quality or Materials .. . 


SIZES — 4-444-5 


HEEL HEIGHTS — High, Medium, College, Play 
Shoe, Flat 
1 — World's MOST COMPLETE RANGE of Shoe Forms 


STYLES — Toe Peep, Regular, Streamline, Low 
Ankle 

2 — Unique FLEXIBLE-FITTING — No distortion of your shoes COLORS — Pied, Trohaneilied, Puasbasiasl 

3 — Lightweight STRENGTH — Your shoes won't tip over 


4 — Non-Static DUST RESISTANT 


PNIESS armen Zelilelol Mima Cie ilichululel lcm agel-Mulelictatel Mims cTiiaets! 
SEND TODAY FOR CATALOG 


(. §. PIERCE COMPANT.Szcc8z0%. 


MASSACHUSETTS 
Specialties for THE ENTIRE SHOE INDUSTRY Since 1872 


ENTIRE SHOE 
INDUSTRY 


DETROIT PUBLIC LIBRARY 
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Co 


\\" Round Corners for Modern Displays 
LADON 
}-|BENDING MACHINE 

| HARDBOARDS & PLYWOODS 
MODERN ENGINEERING PRINCIPLES INCORPORATED IN THE 
LADON BENDING MACHINE HAVE PRODUCED THESE RESULTS 


* Bends Panels Up To “4” Thick! 
— ¢ Produces Radii From 1/2” To 6”! 
—— e Easy and Inexpensive To Operate ! 
¢ Automatic in Operation. 












































wl 

















‘ e A FAST PRODUCTION BENDER FOR DISPLAYS, ™ 
el Bis : | FURNITURE, LUGGAGE, RADIOS, CABINETS 





PRICE $9950 


(Standard 48” Machine) PATENTED 

















MIDWEST MANUFACTURING CO. “smugeusy 





























Madisonia Manikin Refinishing Service Offers: 


TWO FREE BOOKLETS ON MANIKIN REFINISHING 


e "10 Helpful Hints on Manikin Care” 


e “The Answers to 10 Important Questions about Manikin Refinishing” 


MADISONTA 


America’s Largest Manikin Refinishers 


164 WEST 25TH STREET 
NEW YORK I, N. Y. 


MADISONIA, INC. 
lo4 WEST 25TH ST. 
NEW YORK 1, N.Y. 
PLEASE SEND ME YOUR LITERATURE. 


Name 


Store 


BRANCHES IN: 
DALLAS, LOS ANGELES, SAN FRANCISCO 


Address 


City State 








Please print. 
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Gor You... 


... at last an authentic, 
complete SHADOW BOX 
available from stock. 


Northern Display's sensational new 
SHADOW BOX now enables stores 
throughout the country to use this com- 
pelling sales aid. 


The SHADOW BOX is in effect a miniature 
stage and its use is limited only by the 
ingenuity of the display man. Striking 
effects can be achieved with colored lights 
and varied backgrounds. 





Sturdily constructed of plywood and sea- 
soned hard woods. 


NOTHING TO DO 








The SHADOW BOX comes completely No. 600 — Stage size 18" high x 24" wide x 15" deep. 
assembled and wired with two hidden Overall size 28" high x 34" wide x 18" deep. $29.75 
lights. No. 60! — Stage size 24" high x 36" wide x 18" deep. 


Overall size 34"' high x 46" wide x 21" deep $39.75 


Stages can be finished in either blond or mahogany. Frames 
NORTHERN DISPLAY FIXTURES available in Limed oak, jet black, antique gold, apple green, 
royal blue or crimson. 


DIVISION OF NORTHERN MILL & TURNING CO. WRITE FOR THE NAME OF YOUR 
3524 MARTENS ST. FRANKLIN PARK, ILL. NEAREST JOBBER 
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introducing the middleweight champion! 


u 


Stemplen Duble-Wwe _ Plastic Hangers 









P.B.S. 






Full size lady's plastic hanger... 
17" length . . . 'Fernicklon'’ re- , 
volving hook . . . Jeweltone colors 


of Sapphire Blue, Ruby Red, Cry- 
stal Clear, Emerald Green, Amber. 7 





has been carefully solved—the result of 48 years of hanger research! 
See your supplier or write for prices and particulars. Inquiries in- 


vited from jobbers. P.M.C. 


Plastic combination skirt hanger 


R S S, y ... 17" length... "Fernicklon" 
& ow revolving hook . . . Same colors 
r. & 4. 
wney Slempler , Ine. : 


28 Norfolk Street, New York 2, N. Y. 


since 1900 





Stempler hangers are the very best you can buy — masterpieces of f° a. 
workmanship, priced for economy. Every problem in hanger design ~_f —_}-~ 
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SPRING LINE 


There’s a plus value for you in our rich new 
Spring Line and the keynote of its styling is 
SELL-ability. Everything we're showing this 















season is a stimulator of sales — your sales. 

That meant intensive planning . . . and re- 
search by the combined THINK-ability of 
our entire staff from coast to coast. 


Remember that “The Display Center of 

America” gives you this extra: beautiful back- 
ground materials and accessories that are 
backgrounds to sales! 


JUST A HANDFUL OF THE HIGHLIGHTS 
IN OUR NEW SPRING COLLECTION: 


Satins 
Velvets 
Brocades 
Bengalines 
Display Damasks 
Novelty Fabrics 
Crashes and Homespun PRoceessive 


MERCHANDISE 
PRESENTATION 


“The House of Service” 










Ss as 
a ORPORATION 
130 West 46th Street © New York 19, N. Y. 
J | CHICAGO ST. LOUIS LOS ANGELES 
| 


115 South Wabash (Wurlitzer Bldg.) 927 Century Building {113 So. Los Angeles Street 
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SPECIALISTS 





a 


W. L. STENSGAARD AND ASSOCIATES. INC 
946 N. JUSTINE ST. CHICAGO. ILL. MONROE 0419 


IN MERCHANDISE PRESENTATION, DEMONSTRATIONS, DISPLAYS, EXHIBITS 


December 27, 198. 


Mr. Nathan Silverblatt, Manager, 
Display World, 
Cincinnati, Ohio. 


Dear Nate: 


IT am sending you herewith the original copy of our 
contract for twelve consecutive months of advertising 
in DISPLAY WORLD for 19)9. 


Year after year we have found this one of the best ad- 
vertising investments we can make. Your publication 
has become more constructive, more interesting each 
year. We can definitely notice the increasing benefits 
that we obtain from our advertising in DISPLAY WORLD. 


Wishing you and your entire organization everything 
possible for a happy and worthwhile 199. 


Sincerely, 


WLS: DD -—W oe Laeeennaagl 


enc e 
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Doster Cutting! Easier te Operate! Longer Life! 


You'll like the new K-10 CUTAWL! More attractive in appearance, its design provides 
sturdier construction, a more flexible range of speeds, and greater power. It will cut 
harder materials faster and with less fatigue to the operator than any previous model. 
The new Cutawl means larger profits for you . . . and lower costs. 


@ FOUR SPEEDS ... a wide range for fast and slow operators @ IMPROVED DRIVE . . . cross-slide connects crank shaft and 
and for differences in materials and designs. plunger. Bearings at both ends of plunger reduce vibration and 
e@ EASY ACTION SWIVEL. . . improved ball bearing raceway insure long life. 
insures maximum life and free turning regardless of load. @ SPOTLIGHT ILLUMINATION . . . two high-brilliance lamps 
e NEW GUIDE TUBE AND FOOT... the open throat foot is mounted close to the cutting chisel provide adequate illumina- 
spring actuated and the guide tube is mounted with coil springs tion to follow any design. 
to insure easier operation, longer chisel life, and less operator @ POWER-PACKED MOTOR... compact, high speed motor 
fatigue. makes it possible to cut heavier and tougher materials. 


eee a Te eee eae 


INTERNATIONAL REGISTER CO., Dept. 19-W, 2622 W. Washington Bivd., Chicago 12, Ill, 





MAIL THIS Please send me full information on the new K-10 Cutawl. 
(_] | do not own a Cutawl [] | own Cutawl model serial No... 
COUPON FOR Co. ; ie Street : ‘ siisieialek anda daitian 
Name... weiss City....... = Seuiaeaclacita 
FULL DETAILS Title . ee... Be ici Se ee 
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Just ask you rself 


Who gets the Blame 
for High Prices? 


It’s over your counters that your customers shell out those high 
prices that hurt so much. They don’t pay the manufacturer. They 
can't pay labor. They pay you! 

And so they blame you! 


You can fight this stigma, and at the same time strike a major 
blow at the inflation that threatens your entire business, when 
you advertise U. S. Security Bonds. 


Purchase of Security Bonds by your customers reduces the 
potential for credit inflation, stabilizes business, keeps money 
in your community, makes better customers for you. 


To restore the confidence of your customers in you, to demon- 
strate that you are side-by-side with them in the same battle, 
advertise and display this symbol and slogan! 


JOIN THE FIGHT AGAINST 
F IGH PRICES § “America’s Security is Your Security” 


This campaign will be nationally advertised, nationally broad- 





cast, nationally displayed. Customers will look for the slogan 

and symbol in your advertising, in your store. 

You benefit yourself and your country by making this plan 

work. If you haven't yet received your complete Advertising 

and Promotion Kit, write to Retail Consultant, Advertising 

Section, U. S. Savings Bonds Division, Treasury Department, | 
Washington, D. C. 


Treasury Department acknowledges with appreciation the publication of this message by 


DISPLAY WORLD | 


Cincinnati, Ohio 
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You will find Dazian’s Bamboo Satin, when 
you see it, as rare as the proverbial day in 
June. A beauty of a display satin that will fit 
your every requirement, and at a price that 
will be sure to please the budget-conscious 
and to amaze the value-seeker. It has a firm- 


ness that will hold position; draping qualities 


DAZIAN'’S une. 


ESTABLISHED 1842 


The World's Largest Display Fabric Organization 








1T42WEST44t*HSTREET®C NEW YORK18,N.Y. 
260 TREMONT STREET @e BOSTON 16, MASS. 
125NO.WABASH AVENUE e CHICAGO 2, ILL. 
731S8$0.HOPE STREET e LOS ANGELES 14, CAL. 
630 BOOK BUILDING e DETROIT 26, MICH. 





FOR SPRING SPLENDOR ON A BUDGET... ASamboo Satin 


One of the window displays of Bloomingdale Bros. Inc.. New York 
City, Edward von Castelberg, Window Display Director one of the 
many throughout the country whose displays feature Fabrics by Dazian’s. 


that would ordinarily be found only in higher 
priced satins; a pattern that is distinctive, 
yet planned to fit into most every decorative 
scheme; and, best of all, it is available in all of 
Dazian’s regular brilliant co-related colors for 
Spring. Those who first saw it at the New York 


Market Week raved. Get your samples now. 


PLEASE CONTACT OUR OFFICE NEAREST YOU! 


Ee a ae 


DAZIAN'S INC. 


Gentlemen: 

Please send FREE samples of BAMBOO SATIN 
STORE 

NAME 


ADDRESS 
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Visual Sales Promotion 


Each of you have under your 
jurisdiction one of the most 
important forces for the pro- 
motion of additional sales. 


Surveys now being con- 
ducted reveal that “the story 
you tell on your signs Pro- 
motes Sales." Recent re- 
search points to a 24% in- 
crease in the sales of one en Becca 
item by the insertion of a . ccosssm | oom enerslt 
lead line with appeal, in the =a [eee 
sign copy. Complete signing 4 dak 

gives a reason for buying or 
suggested use; brand or 
descriptive name; the im- 
portant features of the item 
and the price. Gradually 
store signing is moving to- 
ward its place near the top in 
merchandising programs and 
is being recognized as... 
CONTACT ADVERTISING. 


eo 


An analysis of what happens 
in retailing quickly reveals 
that sales are only com- 
pleted where the shopper, 
the merchandise and the 
money get together or at 
the CONTACT POINT. |s 
there a better place? .. . 
for sales appeal and follow- 
through that increases sales, 


VAUVUVUVURRRTERE 








with space cost... PAID : 
—and production cost... |” 
LOW. 


Line-O-Scribe produces professional results with controlled layout and correct 
spacing for better impressions. Users claim 20% to 25% increase in production 
with the new self-inking units. 


May we send you a Copy-Control guide and complete information? 


THE MORGAN CO. 


3984 Avondale Ave., Chicago 41, Ill. 
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A NEW LINE OF SWIVEL-HOOK PLASTIC HANGERS 


by 


For all sizes and all garments 


BETTER! STRONGER! AND COSTS LESS! 


Two numbers that are a complete hanger 





line. Wedge shape construction* 
distributes weight evenly, guarantees 
greater strength and durability. Wedge 















hangers are adequately rigid in all 
directions, permitting maximum support 
for heavy garments but lacking 
objectional bulk. 


+370 
in sizes to fit 
Ladies, Junior Miss, 
Kiddies and 
Babies garments. 
16”-14"-12"-10” 


Excellent for both display 
purposes and notion and 
closet department selling 
in fascinating jewel- 
toned transparent plastic. 
Crystal, Ruby, Sapphire, 
Emerald, Amber, 

Black Opal. 


+371 
Combination Hanger 
equipped with “Beacon” 





*Pat. Pend. 


nickel plated clips, 
in sizes to fit Ladies, 
Junior Miss and Kiddies 


PROMPT DELIVERY Write, wire or phone for prices. garments. 16-14-12”. 


SMART TRANSPARENT 
PLASTIC BOX AND TRAY 


The ideal way to stock merchandise! 
A real time saver for every department! 
Tray available with plastic center divider. 


SIZES: BOX 15 x 10 x 4 — TRAY 15 x 10 x 3 








i 








Affitiated with HANGER SERVICE CO., INC, MFG. "HANSERCO” WOOD HANGERS © AL. S. HOLTZ. INC, MFG. “BEACON” WIRE PRODUCTS 


1440 BROADWAY, N.Y. 18 > WISCONSIN 7-5929 
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I. For sparkling originality 

2. For style appropriateness .. . 
3. Kor greater garment charm... 
4. And increased sales power... 


% Hitch your apparel stars to the Newer 
Look --- Put Mileo Manne- 


quins in your windows! 


MILEO MANNEQUINS 


Ven, Women, Juniors, Teens and Children 


7 WEST 36TH STREET NEW YORK 18, N.Y. 
Since 1900 Just Off Fifth Avenue 


Midwest Representative: Smiley & Co., 234 S. Franklin St., Chicago, Ill. 




















WALL Tube? 
BOARD 
AT NEW LOW PRICES 


Diameters of Tubes 
Lengths : i > 4" 6" 8" 10° 12" 14" 16%" 22 
3 ft.. .$.20 $ .35 $ .50 $ .65 $ .90 $1.25 $2.50 $3.00 $3.50 $4.00 $7.50 
44 ft... 30 .50 .65 .90 1.25 1.60 3.60 4.50 5.25 5.75 11.25 
6 ft... .40 .65 .85 1.25 1.75 2.25 4.75 6.00 7.00 7.75 15.00 


9 ft... 55 .90 1.20 1.55 2.25 2.85 685 8.90 9.80 11.10 22.50 
12 ft... .70 1.20 1.55 2.05 2.95 3.70 9.10 11.65 13.00 14.70 30.00 


Full tubes come in above standard lengths. For orders less than $5.00 
there is a Handling Charge of 75c. A Discount of 10% on purchase 


of one dozen or more tubes of same diameter in 9 and 12 ft. lenghts. 
Tubes cut in half lengthwise; 2'' to 6", 35c ea. — 8" to 16%", 50c ea. 
All Prices F. O. B. Cleveland 


“COMPLETE STOCK FOR IMMEDIATE DELIVERY" 


MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE CLEVELAND 14, OHIO 
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yong Budger 


You 
How Far Will It Go? 


Hundreds Of Items You Can Work With 
To Produce The Smartest Windows 


Yet ..- Spend the Least! 
For Spring and Easter 


1949 























Imported and Domestic @ Plastic Eggs @ Ferns 
= Avithtctal @ Grass Mats @ Plants 
@ Scatter Grass @ Botanicals 
Flowers @ Palm Trees @ Doves 
You Name Them @ Bamboo Poles @ Driftwoods 
We Have Them! @ Bamboo Blinds @ Cholla-Wood 
In Cloth and Paper @ Birch Poles @ Cactus 
@ Birch Bark ? ’ 
CLOTH IVY BRANCH | | @ Cork Bark ee 
i hemes - Pee @ Magnolia Branches Looks Real! 




















Write For Price List 
“Visit The House Of Naturals’’ 


ARTS and FLOWERS DISPLAYS Inc. 


REG. U. S. PAT. OFF. 


Manufacturers --- Importers --- Creators 
43 WEST 56TH ST., Near 5th Ave. NEW YORK 19, N. Y. 
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ALL SIZES—ALL SHAPES 


can be produced better, more 
inexpensively and quicker on 


the 


SHOWCARD MACHINE 


ENGLISH 
woot, HOSE 


niripes and el 








All sizes from the small price 
ticket up to 25x36 inch cards 
or streamers 


LEADING STORES - EXACTING DISPLAY 


MEN are more than pleased. 


Showcard is the machine that has met the 
Showearnd most exacting requirements of the leaders in 
MACHINE COMPANY the display field. Dependable, easy to op- 


erate, neat, built to stay in good operating 


1196 MERCHANDISE MART 2 j MG 
CHICAGO 54, ILLINOIS condition. Let us furnish you ‘with case his- 





tories” of users with all kinds of requirements. 


Write for details and prices. 
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7 It took guts to pioneer in 1349 


[Hakes guts fo pioneer in y f y 


‘Today — as yesterday — Bar- 





rango pioneers. 


Barrango mannequins are 


amply supplied with intesti- 








nal fortitude. Buy a set, and 


he 


let them use this toughened 


viscera to carve a profitable 




















\p . » . 
business from the wilderness 
of people beyond your win- 
N dows. 
N 
NS 
th 
SB 
I 
" 
Ml ; WM / li iif 
i I SUSIE 
‘a 


BARRANGO 
MANNEQUINS 


979 MARKET STREET - SAN FRANCISCO 5 


» A. Jacobs Co.— 841 So. Los Angeles St. - L. A. — Southern Representative 
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Mannequins and Forms 


MONG a number of display managers stand about 5 feet 6 inches in height, and  quin designed by Winston Jones, Franklin 
queried during December Market wear all types of clothes beautifully.” Simon & Co., New York City, for The 
Week in New York City the first Next is a figure by American Model Form Display Equipment Corporation, New York 
need in the way of equipment requirements Company, New York City, characterized by City, under the “Coronet” brand. Speaking 
was listed as mannequins. Certainly they anatomical detail, nipped in waist and flow of mannequin development, Syd Messer, 
have an almost infinite variety today fron ing lines head of the company says: “There is no 
which to choose Standing beside the peacock is a manne question about the considerable change that 
Leading off those shown here 1s one ot has taken place in the mannequin trend and 
the “Contourier” figures introduced by Bal anyone using mannequins two years old is 
Morall Mannequins, New York City, and —Upper left, by Bal Morall Mannequins. ... really due for a long-needed change.” 
described by the company: “The Contouriers Left center, American Model Form Com- \ far cry from the male mannequin of a 
are our version of the 194° fashion figure pony. . . . Right center, Display Equipment few years ago is the “Mobile Man”, a 
They wear a perfect size 12 without pinning Corporation. . . . Upper right, Mannequins product of Mannequins by Barrango, San 
and have been invested with a full waist by Barrango. . . . Lower left, Allcock Manu- Francisco, which is seen in the fourth 
line, round, round hips, high bosoms and facturing Company. . . . Left center, Mileo illustration. Besides a new range of heads 
action poses heir make-up is soft) and Mannequins. . . . Right Center, Duran Style- and hands, the figure has a new all-metal 
expressions feminine and beguiling They Rite.... Lower right, National Art Studio.— fully adjustable arm. In addition a num- 
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vr otf interior mechanical improvements 
ive been made since the mannequin was 


ntroduced and it is extremely versatile in 


its practically unlimited range of poses 


The first photograph at the bottom of the 
ime page shows a mannequin by Allcock 
ifacturing Company, Ossining, N. Y 


When this firm entered the display field 


ral years ago it was as a manufacturer 
children’s figures and many displaymen 
not know that it has added teens, juniors 
isses and prep boys and the like to the 


in The particular figure shown here is 


tor misses’ wear and is of papier mache 


truction with a fine fabric finish. 

e next illustration shows a junior 

Mileo Mannequins, New York 
me of the firm’s new and very com 
line Mileo calls attention to the 

ntour of the figure 


IT¢ by 


“feminine lines 
et athletic enough to be emblematic ot 
truly American type’ 

ird in this same row 1s a svelte creatior 

Duran’s Style-Rite, New York City 


e last figure on the same page is bhi 


DISPLAY WORLD 


—Left, L. A. Darling Company. . . . Left 
center, Manhattan Mannequins. . . . Right 
center, Rubber Products Company. 

Right, Korrect-Way Displays.— 


National Art Studio, Chicago, of lightweight 
construction of papier mache, with a two 
piece body which can be furnished with o1 
without a_ flexible Hands are oft 
moulded rubber 

To lead off this page, at the uppel left 1s 
a charming child’s figure by L. A. Darling 
Company, Bronson, Mich 

Next are two children’s mannequins fron 
the line of Manhattan Mannequins, In 
New York City, 


20 figures varying from toddlers throug} 


waist 


which includes a range oj 


teen-age Additional improvements on the 


} 


popular. “Kiddie-Ouins” are announced by 


Left, American Model Form Company 
Left center, Duran Style-Rite Right 
center, Allcock Manufacturing Company 
Right, Mileo Mannequins— 


Junior site 9 
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Manhattan, permitting three additional poses 
through the multiple-use figures 

The “Rubberlite” anatomical hosiery legs 
I Products. Inc 


seen next are by Rubber 
mounted on a circular, highly 


Chicago; 
finished base they can be used either ver 
tically or horizontally and are demountable 

All decked out in ermine is the “Beau 
Monde” mannequin by Korrect-Way Dis 
plays, St. Louis, as seen during December 
Market Week in New York City 

To get away trom the decapitated look of 
headless Model Form 
(Company, New York City, is producing such 
“petal” neck as illustrated 
f 


torms \merican 


figures with a 


here. Thev are to be had tn a number « 


different types 
[wo juniors from the line ot Duran’s 
Stvle-Rite, New York City, are seen next 
The two boys which follow are by All 
ock Manufacturing (Company, 
NW. c¥ In the 10-12 age range, the manne 


juins are of papier mache with a_ fabrt 


Ossining 


ri 


l€ ontinued on nert hage | 


finish. They have painted features and the 
hair 1s moulded 
group of figures on the same 
page is one from the “Flirts” group of 
Mileo Mannequins, New York City 

Capable of a number of natural poses art 
the “Windsor Flex-I-Kids” which lead off 
this available from the 


Ending the 


page hese are 


Display Equipment Corporation, New York 


City, in an 
Phe 


pose 


age group ranging from 1 year 
touseled 
pat 
Dis 


realisn 


animated expressions 
possibilities make them 


m up 
hair and 
ticularly appropriate for action groups 
Equipment is proud of their 
ind calls them “the approach te 
animation” 

The 


seen 


play 


nearest 


elderly figure 
and Car- 

thinking 
“Vou 


man ; 


name ot the 
“Barrango Stout”, 

describes the 
this group: 

might jest about nobody loving a fat 
call him portly just plain fat 
but there is still a lot of merchandise to 
be sold to this type of portl 


mannequins rs this need with 


official 
next 1S 
men Barrango thus 
back of the creation of 
stout, o1 
person Our 


yroup oF answt 
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—Left, Display Equipment Corporation. . 
Left center, Mannequins by Barrango. . . 
Right center, Bal Morall Mannequins. . . 
Right, Allcock Manufacturing Company— 


an adequate choice of large sizes and 
proper head characterizations. There 
companion boy sizes in this group as well.” 
many stout men are realists, it is 
readily conceivable that they would prefer 
seeing apparel designed for portly figures 
displayed on mannequins of the same type, 
rather than trying to visualize their own 
appearance from the customary figures 

Pictured next is a mannequin by Bal 
Morall Mannequins, New York City, dem 
onstrating the way in which the figure shows 
apparel to excellent advantage. A numbe1 
available 


are 


Since 


f poses are 
From the wide range of figures produced 


by Allcock ompany, Ossin 


Manufacturing ¢ 


—Left, Shoe Form Company. Right 


Manhattan Monnequins— 
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ing, N. Y., come the two children’s manne 
quins shown next. These particular two are 
in the 4-year group. They are made of 

: Pca alle : 
papier mache and have a fabric finish. Wool 
wigs are used, rather than moulded hair, and 
the make-up is in applique form 


New “Plain-toe”’, “Tu-toe” and “Twinkle 
toe” forms are illustrated at the lower left 
on the same page, these being products of 
the Shoe Form Company, Inc., Auburn, N. Y 
The new lock-seam top is shown. Speaking 
of the forms, the company says: “AnkleHi 
Fairy Non-Flam shoe forms are now avail 
able in a complete new line of 26 striking 
colors. These forms also feature a new 
‘lock-seam’ top construction which gives the 
forms a more finished appearance and 1s 
also much stronger. The top does not com: 
even when considerable pressure is 
exerted on the sides of the forms. Of fur 
ther interest is the fact that these forms 
are at the lowest prices since 1940, a fact 
made possible by our production machinery 
and techniques that permit manufacture from 


loose 


hasic raw materials.” 
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The seated figures with legs at right 
ingles to the body are by Manhattan Man 
nequins, Inc., New York City, and are ex 
amples of “Multi-Quins” which make a 
number of poses possible by interchanging 
ind combining different torsos, legs and 
irms. Manhattan has just introduced a set 
4} juniors, consisting of eight figures, of 


the “pert action” type to complement the 


existing line. 


\n abstract shell form is pictured next; 
it is made by L. A. Darling Company, Bron- 
son, Mich., and is of lightweight “Darcraft” 
papier mache with a new patina type finish 
featuring a two-tone effect by use of subtle 
variations in flesh tone and texture. A 
number of other types of form, having the 
same general treatment, can be had. 

‘The Paint Box Kids” is the title given 
to its new line of children’s mannequins by 
Old King Cole Displays, Canton, Ohio 
|. T. Jackson, president of the firm, says 

he Paint Box Kids are an entirely new 
ipproach in children’s mannequins. The 
and-painted faces are strikingly different 
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—Left, L. A. Darling Company. Right, 


Old King Cole Displays— 


They are of the best quality hand-made 
papier mache with metal base rods and 
shoulder plates. Legs are removable where 
necessary to facilitate dressing. They come 
in a complete range of sizes from 2 
through 14.” 

The baby is a new development of Kor- 
rect-Way Displays, St. Louis, and speaks 
for itself. 

Winding up this procession of mannequins 
and forms are two men’s figures by Manne- 
quins by Mayorga, Inc., New York City. 
These are all papier mache, seli-standing, 
with interchangeable heads and with spe- 
cial ratchet arm locks. Figures from May- 
orga’s “Senor California” line, of which 
these are two, can be posed seated, semi- 


—Left, Korrect-Way Displays. Center 
and right, Mannequins by Mayorgo— 


* 


a’ 
6s 


¢ 


reclining against a table, holding a cigarette, 
using a telephone, and in a number of other 
natural attitudes 

Other mannequins and forms irom diffe: 
ent companies, illustrations of which did not 
arrive soon enough to be included in this 
special section, will be found described and 
pictured in the “Too Late To Classify” 
article elsewhere in this issue. 

Among the mannequin firms which will be 
found in the “Too Late to Classify” section 
is The Greneker Corporation, New York 
City, whose new line includes toddlers, 
sports figures, teen agers, juniors and adult 
mannequins; Alix Manni, Inc., New York 
City, with bust and head forms; U. S. Mann- 
equin Manufacturing Company, Long Island 
City; Nat Siegel, with a new line of figures 
ranging from babies up to 12 years of age; 
W. M. Zeppen-Field Studios, Hollywood, 
whose new low price mannequins were an 
nounced recently; The Fixture Mart, Inc., 
Chicago, with a line of forms, and Morgese, 
Soriano Company, Toronto, with a_ wide 


range of figures. 


vi 
FORNTA 


=s 





DISPLAY WORLD 


JANUARY, 1949 








This Was Christmas In 


ISPLAY Director John R. Foley, in 
neighborhood further 
than the front door of Macy’s to ob- 

tain the 

in the 
reproduction otf the 


spirit, went no 
idea he Christmas backgrounds 
store’s Broadway windows—a smaller 


“Bell 


reproduced in an all 


familiar Ringers” 


was faithfully white 
omposition bearing out the card copy: “It’s 
\ White at Herald Square” 

Just as these figures strike the hour on the 
Herald 


irom 


Christmas 


famous clock of Square, directly 


tl Macy’s, so in the 
their 
ceasing. Phe 
Aqua, the wall 


color, was repeated in foil gift packages and 


treet 


they continued rhythmic 


W indow S 


motion without trees were 


| 
where the 


white as negligees 


Christmas balls that were grouped on _ th 
snowy ground 

At Franklin 
Winston enchanting 
Christmas pageant with a meaningful legend 
imprinted upon each pageant 


began with two papier mache children en 


Simon’s, Display Director 


Jones depicted an 


window. The 


tering a forest inhabited with elves and 
fairylike angels above leading the children 
onward. The accompanying illustration, the 
third chapter in the series, showed the con- 
tinued search of the same two children as 
they found themselves in the animal kingdom 
and asking “Does Christmas live here, too?” 

he forest of real trees and branches was 
sleet and Baby animals 
rolled and frolicked on the snow and others 
climbed the trees or rested in the branches 
The animals white 
lightly brushed with pale pink lavender tone 
and included a baby donkey, bears, bunnies, 


SnOW-COVe! ed. 


were and silver, some 


deer, badger, monkey and a raccoon. Two 


—Upper left, by John R. Foley, R. H. Macy 
& Co. . . . Upper right, by Winston Jones, 
Franklin Simon & Co. . . . Lower left, by 
Henry Callahan, Lord & Taylor Lower 
right, by Edward von Castleberg, Blooming- 
dale's . . . (All photographs by courtesy of 
Virginia Roehl Studio, New York City)— 


owls and a squirrel were also in the trees 
The angels above still led the 
children on, one angel riding a silver goose 
\ continuous light snowfall animated the 
window and lights in the midnight blue 
background appeared as stars. In the fourth 
and last window of this series, the legend 
read: “And then they suddenly knew that 
this was really where Christmas lived—in 
the love of a Mother—in the untroubled eyes 
of children—in Peace—in Justice—in right 
dealing men of all 
awnings for the season 
with pink 
Greetings” in pink 
awning. 

“These are the 


hovering 


races.” The 
bright green 
“Christmas 

into 


between 
were 
shocking borders 


was woven each 


Blues of Christmas night 

Blue hostess gowns, the silver cold color 
of moonlight on Blue lingerie, the 
deep indigo shadows of midnight’’—so read 
the descriptive used by Display 
Director Henry Lord & 
Taylor’s 


snow 


message 
Callahan at 
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this moonlight atmosphere, two manne 
wearing the designs referred to, witl 
ind blue velvet slippers, lingered on a 
marble balcony under a canopy ot 


vn branches dusted with snow and shin 


vith tiny blue light bulbs. Kneeling be 
them, a man in a costume such as 
might have chosen proffered red 
His attire was in various shades of 
including a variety of materials—rich 
satins, quilting and a fur cape. A 
ol silver cords at the right held con 
s of perfume while other packages with 
roses were placed on a blue velvet 
near the window glass 
lingerie windows at Bloomingdale's 


nded with Christmas atmosphere and 


Edward von Castleberg, in charge of 
w displays, chose the range of mauve 
with white for the color theme 
leasing deep mauve made the backwall 
while the sidewalls in the foreground 
lone in a rich magenta-like tone. White 


New York Windows © vinisic rae OE cn 
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Each scene was viewed through a snow 
flake-like opening made of white flocked 
branches cut in the centerof a frosted wall 
board panel, thereby reducing the actual dis 
play to shadow-box proportions. 

In illustrating what befalls “People Wh: 
Live in Glass Houses” accusing hands 
smartly gloved, pointed their forefingers 
from the doorways and windows of charming 
houses which faced the courtyard or little 
residential park. Enclosed in a glass bell 
and tiny wrought iron fence was the object 
of their derision —a doll-size figure in black 
lace evening gown—who behind her upheld 
hand was whispering scandal to the statue 
The trees were bare of leaves; the fronts ot 
the houses and the ground showed evidences 
in this twilight setting of a recent heavy 
snowfall. 

The adages which completed the series in 
cluded “A Rolling Stone”. . . “Pride Goetl 
Before”. . . “The Grass is always Greener” 

“She Who Laughs Last”. . “Fools Rush 
In”. . “Don’t Count Your Chickens”— each 
one enacted in delightful tableaux. 

“Christmas at De Pinna’s offers the perfect 
gift for everyone on your list”. . the sug 
gested choice of gifts were in this instance 
shown by Display Director Sam Smith on a 
gold wire chaise longue upholstered in a 
peacock green satin. The use of gold wire 
was repeated in two slender columns in the 
background where soft white chiffon drapery 
was used, and again in the pedestal in the 
foreground which supported an odalisque 
like head of white papier mache. The head 
balanced a gold wire tray laden with silves 
leaves and held a colorful composition which 
was further decorated with tiny gold and 
silver stars. Emerald green cording clipped 
with costume jewelry was carried around the 
neck of the figure. The floor was laid in 
black and white checkerboard pattern and 
the window was framed with greens which 
had been sprayed white and strung with tiny 
electric bulbs in white 

Resort windows by Display Director Sid 
[Continued on page 107) 













































































columns in the toreground tramed the white 


trees, their branches generously hung with 
pale mauve lingerie as well as gift-wrapped 
packages in this color combined with white 
ribbons, tree ornaments and tiny sparkling 
stars. Garlands of greens carried around the 
white columns were spaced with ornaments 
and tiny electric bulbs. The arrangement of 
greens continued overhead seemed a very 
ipropos place for the cherub. The floor was 
deeply covered with snow and the manne 
quins wore mauve lingert 

Display Director Gene Moore imagina 
tively played with familiar clichés and 
iround these designed eight most engaging 
miniatures in the Fiith avenue windows of 
Bonwit Teller’s 


—Top, by Gene Moore, Bonwit Teller 
Lower left, by Sam Smith, De Pinna's ; 
Lower right, by Sidney Ring, Saks-Fifth Ave- 
nue... At the immediate right, by Henry 
Callahan, Lord & Taylor— 
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LUTZ is a New York City firm 
which specializes in intricate work 


in rattan for display purposes. An 
example of the firm’s work is seen in the fan 
shown for the first illustration. 

The rabbit and carrot are moulded in 
rubber composition by Levore Company, 
Chicago, unbreakable and light in weight 
Dimensions: 26 inches high by 14-% inches 
wide. The unit is brilliantly painted in 
several colors. Other products of the firm 
include sailboats, spring lambs, fish, sea- 
horses and similar objects. 

Shown next is a sturdy, all-chrome metal 
garment rack by National Hanger Company, 
Inc., New York City, topped with cardholder 

Allied Display Materials, Inc., New York 
City, supplies the bamboo panel displayer. 
This unit is 8 feet high and 4 feet wide, of 
heavy bamboo poles 1-%-inch in diameter 
Cross-sections are bound with red and green 
rattan. 

A special mannequin base follows, made 
of “Lucite” '%-inch in thickness; the re- 
ceptacle can be placed in any _ position 
desired. Center of the receptacle is made 
square, with a headless set-screw, so as to 
hold the rod firmly. Thall Plastic Engi- 
neering Company, New York City, is the 
source, 

At the lower left is a rabbit in three di 
mensions by Sherman Paper Products 
Corporation, Newton Upper Falls, Mass 
Designed by Ray Ring, it is printed in full 
color on heavy folding Bristol and is easil\ 
assembled. It is 20 inches high. 

From Swivelier Company, Inc., New York 


—Upper left, by A. Lutz . . . Upper center 
Levore Company ... Upper right, by National 
Hanger Company .. . Left center, by Allied 
Display Materials . . . Right center, by Thall 
Plastics Engineering Company . . . Lower left, 
by Sherman Paper Products Corporation . . 

Lower right, by The Swivelier Company— 
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# 1230 RATTAN VALANCE 


Long x 10)" Wide 








City, comes the spotlight with louvre. It 
we an be set, pinned up, or suspended as 
ork lesired. It is ventilated for longer bulb 
An life and the streamlined hood shade accom- 
- odates PAR38 and R40 bulbs; lip on shade 

iccomodates louvre and color lens. 

" “Deca Pole” is the name of a device seen 
we it the upper left as the long rod running 
sht from floor to ceiling. Made of quality steel 
hes tubing, each rod contains a strong spring 
os which permits using the pole for settings of 
sais lifferent heights. The one pictured has cast 
” lecorative units which slip over the pole to 

support shelves. Standard lengths: 6 to 9 
tal feet extension; 8 to 10 feet extension, and 
ny, 10 to 13 feet extension. “Deca Pole” is a 
- product of Korrect-Way Displays, St. Louis. 
” Especially designed for counter display 
lagi lighting is the lamp by Apollo Electric 
01 Company, Chicago, showing merchandise in 
ter its true colors. It is all-metal in heavy 
= hrome plate finish, with a patented 10-inch 

leep blue (diamond facet) reflector to elim- 
ade inate a vellowish cast to the light Glass 
¥e eflector is lined with asbestos, and_ the 
10n xtra heavy base prevents tipping. 
ade Newly imported from China is the rattan 
to valance, from Austen Display, New York 
8) ity. It is 26 inches in length by 10-% 
the iches in width. 

Some of the metal display specialties of 
a1 Hampden Manufacturing Company, Ince., 
cts Plainfield, N. J. are illustrated next. They 
ge inge from card holders, ticket holders, card 
full nd label holders to price marking tacks. 
sil) Recommended by The Best Devices Com 

anv, Ine., Cleveland, for a powerful, bril 
OT 
, —Above, by Korrect-Way Displays . . . Upper 
r center, by Apollo Electric Company . . . Upper 
d right, by Austen Displays . . . Left center, by 
i ; Hampden Mfg. Company . . . Right center, by 
+ Best Devices Company . . . Lower left, by 


Grimes Display Service . . . Lower right, by 
Zaria Displays— 
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liant, concentrated beam ot white or colore: 
light is the spotlight at the right center 01 
the same page. It has a durable black 
wrinkle baked-on enamel finish and comes 
supplied with a Fresnel glass lens and effi 


cient polished reflector and a 6_ foot 
asbestos cord set, It has a universal mount- 
ing bracket and color holder, with three 


assorted colors. 

The marabou rabbit comes in either 6 o1 
8-foot heights and has satin ears. It is by 
(;rimes Display Service, Inc.. New York 
City. 

Zaria Displays, New York City, did the 
two figures which wind up the first two 
pages of this article. They are draped 
plaster over wire armatures and stand 2 
teet high and are highly styled. They can 
he made in a variety of poses and are de 
signed for case, shadow-box or table use. 

\t the upper left are three units from 
\dler-Jones, Chicago. First, the “Bold 
look Man” of wood and wire with two 
glass plates in wire holders; 38 inches wide 
hy 38-14 inches high. Second, “Bold Look 
Screen” of oak with two-tone natural oak 
finish and wire work in black; 5 feet 8 
inches wide by 6 feet 7-%4 inches high 
Third, “Bold Look Plateau Corner,” also of 
oak; wire work and edges in black; size 9 
inches by 9 inches 
plated 


Royal 


Chrome square tubing is a new 
idea with Metal Mfg. 
Chicago, with the illustrated arm chair as 
an example. This deluxe chair has a com 
fortable flex-spring seat and large padded 
back and is available as a single chair or in 

Matching fitting 
supplied with the 


(Company 


gangs of two or 
stools can likewise be 
same treatment. 

A new product at Arrow Decorating & 
Fixture Company, Philadelphia, is a series 
of fibre mat panels silk screened in oil 
Called “Fiberweave”panels, they are 
to be had in a number of designs. Sizes are 
410 by 50 inches or 25 by 40 inches. 

Western Costume Company, Hollywood, 
specializes in the rental of period costumes 
for retail store display. One such costum« 
is pictured in use for the seventieth anni 
versary sale of Coulter’s, Los Angeles. 


more. 


CC ylors. 


Stop-and-start intermittent motion is made 
through the “Roto-Display King” 
multi-stop turntables of Gale Dorothea, 
Jackson Heights, L. I., N. Y. Each of three 
sizes 1s easily adjustable for either no stops 
2 ds 426,01 1Z stops More than 20 possible 
combinations and “dwell” times can be 
established . 
to 500 pounds without 


J ssible 


Rated capacities are from 75 
stops, 10 pounds ti 
4) pounds with stops. Dorothea also makes 
turntables as well as two heavy 


5,000) pounds 


vertical 
duty units rated at 2,000 and 
respectively 

Inc., Williams 


settings fron 


Rustic Furniture Company, 


town, N. I., produces display 


natural wood, mecluding rusti seats 
benches, counters, displavers and the like 
Upper left, by Adler-Jones Company . . . Up 


per right, by Royal Metal Mfg. Company 

Upper left center, by Arrow Decorating & 
Fixture Company ... Upper rgiht center, by 
Western Costumes Company . Lower left 
center, by Gale Dorothea Lower right 
center, by Rustic Furniture Company .. . Lower 
left, by Chelix, Inc. . . . Lower right, by Zenith 

Home Products Corporation 
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—Top, by Arts & Flowers Displays . . . Upper 

center, by Maharam Fabric Corporation . . 

Lower center, by Pacific Bamboo . . . Below, 
by Doerr & Associates— 


Pictured is a portion of a “Trading Post” 
f a department store. 

Chelix, Inc., New York City, did the 
actus displayer illustrated next. 

As much as 500 pounds can be carried by the 
sturdy plate discs with which the “Glaslite” 
turntable of Zenith Home Products Corpora- 
tion, New York City, is equipped.  Inter- 
-hangeability of the plate glass discs and 
the spacer posts permits any number of sizes 
and arrangements of merchandise display. 
The fixture is equipped with a special 
friction clutch to help eliminate motor or 
gear trouble. A special feature is that the 
turntable is self-illumined. The photograph 
shows it in use supporting a mannequin. 

Everything from egg carts to half-eggs 
and hand-painted full-round eggs are pic- 
tured in the next illustration, of products 
from Arts and Flowers Displays, New York 
City. The eggs are 7 by 12 inches in size 
and include the “sugary” type. Half-eggs 
and egg carts have white shirring trim. 

Actual cork sheets simulating brick are 
available from Maharam Fabric Corporation, 
New York City. Light in weight, the sheets 
come 1 inch thick by 12 by 36 inches, or 3 
inches thick by 12 by 36, or 3 inches by 18 
by 36. Color combinations include wine 
with gold mortar, green with gold mortar, 
white with tan mortar, and the like. 

Pacific Bamboo, Los Angeles, is repre- 
sented by the photograph of  sea-fans, 
netting, starfish, and bamboo background. 
This firm carries a line of accessories for 
display including bamboo poles, Chinese 
bamboo blinds, mats in all weaves, coolie 
hats, bamboo planters and miscellaneous 
tropical items. 

The final illustration on the same page 
shows three items from Doerr & Asso- 
ciates, Portsmouth, Ohio. First is the stone 
wall at the left, done in simulated Bermuda 
coral stone finished in striking coral pink 
lacquer. The mannequin is seated on a low 
stone wall of similar nature and finish to 
the one just mentioned. Both units are of 
substantial construction. At the extreme 
right of the picture is seen a_ sculptured 
stone block, of wood construction with coral 
pink stone facing; one side has an in- 
teresting sculptured design in bold relief and 
the opposite side is plain stone. 

Shown next is the “Suspend-O-Mator,” 
by Modern Displays, Inc., Washington, D. C. 
lhis is an overhead conveyor track capable 
of holding between 300 and 500 pounds. It 
has a G. E. reduction gear motor and 12 
hooks; 50 pounds can be held on each hook. 
Objects can be animated on the = small 
wheels as they make their journey around 
the track. The “Suspend-O-Mator” can be 
made in any size or shape to fit all 

indows. 

Northern Display Fixtures, Franklin Park, 
iil, makes available shadow-boxes from 
ck, as pictured. Sturdily constructed, the 
xes can be had in two sizes: 28 by 34 
hes overall, with a depth of 15 inches, 
1 30 inches by 40 inches overall, with a 
pth of 18 inches. 

Something new for display from the desert 


[Continued on page 86] 
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Spring 


OR a Valentine group, Dudley B. Pope, 

Davison’s, Atlanta, used sentimental 

verses on large hearts for displays of 
frivolous, feminine and romantic merchan- 
dise. Big white trees were abloom with 
hundreds of tiny red satin hearts The 
background was pale pink, the floor was 
covered with salt, and the entire window 
framed with frothy ruffled organdy curtains. 
The more important merchandise was shown 
on mannequins as complete costumes. 

Herman Heidelberg, Gimbel Brothers, 
Philadelphia, showed garden equipment in 
a tool-room which had a_ background of 
simulated rough boards. Flagstones formed 
by strips of white cardboard made up the 
floor. 

In the third display—by Emile Alline, 
Maison Blanche, New Orleans — the back- 
ground represents the side of a church with 
a large stained glass window. Easter lilies 
and rose vines were along the walk, which 
was made of white rock with stones to out- 
line it. A stylized tree was at the right, 
while at the left a photographer is kneeling 
to get a candid photograph of the two 
figures on Easter parade. The press cam- 


ities TT 
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Influence 


ra was real and wired with a 500-watt 

spot so that it flashed every eight seconds, 
ighting the entire window. 

The fourth display is from the Panther 

Company, Ltd., Maitland, South 

its companion display was titled 


Next is a setting from the largest display 
window in the world, at Sears, Roebuck & 
Baltimore. The size of the window 
made it possible to reproduce a famous 
Baltimore statue in papier mache for the 
background, surrounding it with spring 
foliage. At the sides and in front of the 
statue paraded men and women in spring 
ipparel. The curving foreground of the 
lisplay was outlined with tulips. 

Menswear for Easter was shown in set- 
tings of the type seen at the top of this 
page by Emile Alline, Maison Blanche, 

hile immediately below is one of his dis- 
plays for ties shown on gold mirrored 
branches along with a papier mache rabbit 
ind gold eggs. 

Next is a window by Russell Kehrt, 
lenny’s, Cincinnati, with giant sprays of 

[Continued on page 102] 
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apier Mache 


AKING its inspiration trom the days 

i atm it was fashionable for ladies to 
be attended by a Moorish slave-boy or 
dwarf, this blackamoor is by Chelix, Inc., 
New York City, and stands 43 inches in 
height The turban, trousers and_ bolero 
are black and pink with blue stripes, 
The figure 
stands on a gold rug and has uplifted hands 
to support 
\ most shown 
called a column 
its manufacturer, Zaria Displays, New York 
City It is thus: “This 6-foot 
segment < statue 1s 


jacket 
while the sash is blue and gold. 


a displayer 


unusual torso 1s next, 


“three-quarter statue” by 
described 


f a garden made of 


chicken-wire and papier mache with draped 
Half of the figure is modeled in 
papier mache while the other half is chicken- 
painted in 


material. 


wire. It is dramatically white, 


chartreuse and a_ relatively green.’ 

Tri-Allied Creative Displays, of Balti 
more, did the native drummer which is seen 
next. Called “Voodoo”, it is a spectacular 
full-round papier mache figure and_ the 
“bongo” tree is half-round with added re- 
lief. The finish is in tropical colors of 
forest green and copper. 

Space limitations prevent more 
than the upper portion of a lifesize Chinese 
girl made papier 


deep 


showing 


entirely of mache by 


—Upper left, by Chelix, Inc. . . . Upper cen- 

ter, by Zaria Displays. Right, by Tri- 

Allied Creative Displays. Immediate 

left, by Pacific Promotions. . Lower left, 

by Old King Cole Displays, Inc. . . . Center, 

by Tri-Allied. Lower right, by Dunlap 
Studios, Inc.— 
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Continues Its Versatile Way 


Pacific Promotions, Los Angeles. The 
kimono is finished a jade green, with Chinese 
red trimmings, and is decorated with raised 
dragons to simulate lavish embroidery; 
gold highlights are used. 

Old King Cole Displays, Inc., Canton, 
Ohio, did the lamb-carrot-rabbit group in 
the next illustration. They are all full- 
round of papier mache, the rabbit being 28 
inches high by 18 inches wide and 12 inches 
in depth. The carrot measures 31 inches in 
height and 10% inches in diameter, while 
the lamb is 26 inches long by 24 inches 
high and 11 inches wide. 

\nother unit by Tri-Allied Creative Dis- 
plays, Baltimore, is the palm tree displayer 
alled “Oasis”. This is made full-round of 


papier mache with flocked wire sculptured 
leaves. 


The projection of Christmas greetings 
from the Fox river town of St. Charles, IIL, 
was accomplished by the construction of a 
22-foot organ with an animated organist to 
scale. The papier mache figure, dressed in 
black choir robe, swayed to the music 
coming from a public address system be- 
hind the 19 gold organ pipes. More than 
a month of work by The Dunlap Studios, 
Inc., of Aurora, Ill., went into the construc- 
tion of this decoration. 

At the top of this page is a life-size 
Chinese figure by Pacific Promotions, Los 
Angeles. The body is a brilliant Chinese 


—Upper left, by Pacific Promotions. . . . 

Upper right, by Old King Cole Displays. .. . 

Lower left, by Tri-Allied Creative Displays. 
Lower right, by Gardner Displays— 


lacquer red and the headdress, armlets, 
boots and remainder of ¢he ceremonial cos- 
tume are in the same shade of red. High- 
lighted in gold, the figure is accented in a 
few spots with dull black. 

In the next group, by Old King Cole Dis- 
plays, Inc., Canton, Ohio, the cart wheels 
are of relief papier mache and measure 23 
inches in diameter and 3% inches in depth 

Another Tri-Allied unit is the barber pole 
piece, of papier mache and with a _ hand- 
lettered panel. The pole has the customary 
red and white stripes, highlighted in gold 

Gardner Pittsburgh, did the 
group of rabbits seen in the final illustra- 
tion. They are finished in pastel flock and 
are cloth costumed, with arm and _ head 
animation. The tree stumps are also fur- 


Displays, 


nished 
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—At the right, one of the displays used by 

Haggarty's, where Mary Kay Kerwin is display 

director, for "Black Satin'' perfume .. . 

Below, by Roger Pickett for Rathbun's, North 
Hollywood— 


HE holiday season is over and _ the 
Christmas trees and Christmas decora 
tions are being removed as this 1s 
written and Los Angeles display depart 
ments are settling down for another year 
We feel certain that 1949 will see Los 


Angeles display continue to make the great 


strides that have characterized it during the 


past several years 
At The May Company in downtown Los 
Angeles, Display Director Stanley ie 


Thompson used a background made of 3 


inch wide white satin ribbons interlaced at 
angles across the back of the window as 
illustrated on the opposite page. Two man 
nequins were in each windoy They were 
placed close together and somewhat off 
center, giving a rather interesting effect 
The walls and rugs were gray with a back 
lighting of blue, and the mannequins wert 
spotlighted with red and amber \nothe 
interesting thing about this series was. the 
absence Ol ire readers Lhe only display 
cards were small tags giving the name and 
price OL the Coats and placed on the floo1 


directly in front of each mannequin 
Director Mary 


interesting and ver 


Display Kay Kerwin did a 
unusual 
tion for Angelique “B! Satin” 
Not only did she Carry out the sai 


them«e 


very promo 
pertume 
Black Satin” 
windows 


throughout all the and in 
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Los Angeles Digs In 


terior displays but she pertumed all ot 


downtown Los Angeles by means of a giant 
atomizer that sprayed the scent out onto the 


\nother 


did a thorough job of perfuming incoming 


street atomizer inside the store 


customers. Giant papier mache black swans 


were used in the large display windows and 


smaller swans in the smaller windows and 
in the interior set-ups. The top of each 
window was thickly canopied with evergreen 
branches and black shavings were used on 
the floors. The mannequins in each window 


black satin gowns. The 


large corner window showed the mannequin 


were dressed 11) 


reclining in what, for want of a better name, 


we will call the “Haggarty Gondola”. It 
looked like a long black canoe with the 
head and neck of a papier mache swan 


fastened to the prow —which is probably 


what it was. In the bow of the gondola 
stood a black mannequin, dressed only in a 
breechclout, and holding a single long oar. 
All of the displays carried the same copy 
on the display cards —‘“Haggarty’s pre- 
\ngelique’s Black Satin”. 

The recent Decorator Shop displays done 
by Display Director William Lambert at 
Barker Brothers were, as might be expected, 
colortul and The win- 
dow was arranged as an actual room with 


sents 


most most elegant. 
In other words, some ot 
the furniture and decorative pieces had their 
backs facing the glass of the window. This 
is a very effective type of furniture display 
which Lambert often. The walls for 
this ultra-swank display were pinkish red. 
Against the back wall 
black marbleized pillars. 


one wall removed. 


uses 


were two pairs of 
The draperies and 
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For Winter om 


ndola Valances on the large windows were Geor- white. Large Christmas tree ornaments Display Director Anthony Golff did an 
sa ian green. (We always wish that Lambert were suspended from the ceiling at various effective series of 12 windows especially tor 
oar, vould have color pictures made of his dis- heights. The same theme and similar dis the last-minute Christmas shoppers Phe 
copy plays, since they are usually a study in the plays were used by Pickett in Rathbun’'s background was Christmas blue with various 
pre- irt or balancing and blending colors in “Miss America Shop’, the younger set's sizes of stars twinkling in it \lso set in 

me furnishings for outstanding decorative favorite specialty shop according to Pickett the background were two gold - tramed 
done emect. ) \lthough the “Miss America Shop” is a Gothic windows. Colorful transparencies 
rt afl \nd now for a couple of Christmas dis- department of Rathbun’s, it’s actually in a of angels offering gifts were set in the 
-cted, iys that we missed last month. “Dream- separate building a few hundred feet re frames and lighted from behind. Preserved 
ade of a White Christmas” was the theme moved from the main store In spite of pine was grouped around a low gold table 
witli ed by Promotional Director Roger Pickett this seeming handicap, sales in the modern at one side of the window and _ served to 
nae his Christmas series at Rathbun’s in and attractive shop have boomed ever since set off a group of suggested gifts. Two 
their rth Hollywood. Bottle green seamless it was opened several months ago mannequins at the other side of the window 
This per was used for all the backgrounds. At served to balance the colortul Gothic win 
splay th sides of each window were square red Lipper let, by Anthony Gelll, Milton's dows and the giit arrangement, as well as 


» ton lars reaching from the floor to the ceil- Upper right, by Roger Pickett, Rathbun's . . . to show off suggested A hristmas dresses 
ond g. Shadow boxes were cut into the pillars Lower left, by Stanley E. Thompson, The May rhe copy read, “Put Stars in Her Eyes 
‘<a d used to display small gift items. The Company. . . Lower right, by William With A Lovely Giit Styled to Please Her 


and rchandise in all of the windows was Lambert, Barker Brothers— Feminine Fancy”. 
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Flowers 
And 


et Pieces 


\ new revolutionary method of manu- 
facturing foliage is reported by The Moort- 
gat Studios, Glenshaw, Pa., after two years 
of experimentation. The new process is said 
to make possible reproductions in all the 
natural beauty and coloring of the plants, 
with infinite detail. The company has 
selected unusual plants and vines for inital 
introduction and the first photograph with 
this article illustrates a group made with 
the new process. A very fine quality muslin 
which is fire-resistant is used. Some 12 
different types of plant are being offered at 
present for spring and summer, with nu- 
merous others in the planning stage for fall. 

For Easter or bridal displays, the L. J. 
Charrot Company, Inc., New York City, is 
presenting the floral set piece seen in the 
second illustration This is a complete 
organ and church window, with lilies and 
ferns. The unit is 81 inches in height by 
36 inches wide and has a depth of 18 inches 
and can be used for either window or in- 
terior display 

An interesting set piece, with metal as 
the principal ingredient, is seen next. It is 
made by The Tabery Corporation, Los 
Angeles, and is described as a metal gate 
and birdhouse unit. The entire construc- 
tion is of metal with the exception of the 
wooden base. Variegated ivy is the foliage 
twined around the rod. This unit is 84 
inches in height and is 48 inches wide; it 
is finished in white lacquer 

\t the upper right is a group of pieces 


by The Decorative Plant Corporation, New 


York City At the left is a cluster of 
philadendron, larkspur and pastel colored 
grasses in a cork stump... The halberd 
unit is 8 feet in height; heads of the 
weapons are of rubber, with wood shafts in 
a wood base. The helmet is of rubber also 
Color is optional... At the right is a 


floral fountain 53 inches high and 30 inches 
wide, made of statice and coconut palm 
fronds in white and pink, with vellow high- 
lighting \t the center front is a= statice 
tree 48 inches high, with composition trunk 

The cactus group is from Allied Display 
Materials, Inc., New York City. They vary 


—At the upper left, by The Moortgat Studios. 

Left center, by The L. J. Charrot Com- 
pany, Inc. . . . Immediate left, by The Tabery 
Corporation. . . . Upper right, by Decorative 
Plant Corporation. Right center, by 
Allied Display Materials, Inc. . . . Immediate 


right, by General Display Corporation— 
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in size from 24 inches to 36 inches in height, 
with proportionate widths. 

From the General Display Corporation, 
Cincinnati, comes the daisy group at the 
lower right on the same page. They range 
in size from giant single stem daisies 60 
inches by 24 inches, through large daisies 
33 by 9 inches to natural 15 by 6 inches. 

Leading off the second page is a “Pergola 
Fantasy” made by Adler-Jones Company, 
Chicago, in the form of a three-panel hinged 
unit constructed of wood. It has a stipple 
finish in white, shaded pink and green and 
with high-lights of gold. The decoration 
is of yellow cloth roses with green cloth 
leaves. Dimensions: 6 feet 10 inches wide 
by 9 feet high. 

Second on the same page is a unit by 
Botanical Decorative Supply Company, 
Chicago, called “White giant lily and sea 
fan unit.” Silk rayon lilies with yellow 
centers are combined with green cloth 
leaves on a background of natural sea fans 
with a pink cast. 

Next is pictured a birdcage and bench 
unit, made by Cook & Meier, Chicago. 

At the upper right on this page is a novel 
hat box displayer with many uses; it is 
made by The L. J. Charrot Company, Inc., 
New York City. Curving up from the base 
is a series of hat boxes graduated in size 
and having violet and maline decoration 
with green ferns. Five capped dowels pro- 
vide supports for millinery. This unit is 
7 feet high by 54 inches wide by 24 inches in 
diameter for the hat box at the base. 

Particularly appropriate for the display of 
travel wear is the railroad track unit made 
by Everetts-Fredriksen-Soper Company, Inc.. 
Kansas City. It comes in two sizes. 

To wind up this article there is a group 
of herons before a_ stylized tree... by 
Decorative Plant Corporation, New York 
City. The bird at the right is 40 inches 
high and is done in full relief in optional 
colors. The one at the left is 52 inches in 
height, likewise in full relief; it is covered 
with flowers and netting, with a choice of 
colors. The statice tree is 8 feet high by 
6 feet in width and is made of natural pre- 
served statice on a composition trunk. 
Standard finish is chartreuse. The separate 
branches are approximately 42 inches in 
length. 

In conclusion, it seems appropriate to 
look back on the display days of some 
quarter-century ago and to remember that 
the use of artificial flowers has changed 
vastly during the time since 1925. In those 
days artificial flowers were used more o1 
less for themselves alone, or to create mass 
effects in which a window would be covered 

background, ceiling and walls —with as 
many flowers as could be crammed into it. 
[he emphasis today is in the direction of 
set-pieces wherein functionalism is the key- 
note, with the floral treatment contributing 
to the general effect rather than being the 
dominating characteristic 


—Upper left, by Adler-Jones Company. 

Left center, by Botanical Decorative Supply 
Company. . . . Immediate left, by Cook & 
Meier. . . . Upper right, by L. J. Charrot 
Company, Inc. . . . Right center, by Everetts- 
Frederiksen-Soper Company, Inc. . . . Imme- 
diate right, by Decorative Plant Corporation— 
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OME Yuletide themes were repeated on 
State street this year by request and 

because of their proven ability to sell 
merchandise. Others were retouched to gain 
new interest but Goldblatt Brothers’ “Glor 
be! ’Tis Christmas Morn” was an exact 
reproduction of previous years. 

For the third consecutive year Marshal 
Field & Co. presented the Uncle Mistletoe 
series in 13 State street windows. To in 
ject more interest a completely new version 
of the story titled “The Christmas Surprise” 
was written by John Moss, director of de 
sign, and set to verse by Helen McKenna. 
The story also introduced two new char- 


acters... “Aunt Holly, the lady that Uncle 
Mistletoe married”, and a dog named 
“Rusty”. The animated windows in com- 


pletely new. settings were climaxed by 
Santa pinning badges on the child char- 
acters because they had “dusted and swept, 
washed the dishes, and pulled burrs out of 





Chicago Display Scenes 


their dog Rusty”. The badges signified they 
had become charter members in “Kindness 
Klub, Inc”. “Rusty” too supplied a Christ- 
mas morning surprise by presenting the 
children with four little puppies. 

Long before customers were cautioned to 
shop early, tiny Uncle Mistletoe characters 
began appearing in advertisements and in 
departments where pre-season buying is 
heaviest, as a reminder that early birds 
avoid the rush. 

For the holiday season Field’s rented 
“Modern House” to Mr. and Mrs. Mistletoe 
with whom Santa Claus stayed while visit- 
ing Chicago, occupying an upstairs guest 
room. “Modern House” is a_ series of 
model rooms on the furniture floor, com- 
pletely redecorated for the eminent guests 
with a Christmas decor elaborate in its 
appointments as “Cozy Cloud Cottage.” 
(Final illustration.) The white woodwork 
was sprinkled with diamond dust, the green 
floors were spatter-dashed with red and 
yellow, and the walls were adorned with 
animal cookies and white bird cages that 
not only housed birds but metallic Christmas 
balls. An old kitchen range was painted 
emerald green and in the cozy living-room 
the fireplace was made of candy fudge bars 
in ice-cream colors. 

Three reindeer identified as “I’m Dasher,” 
“I’m Prancer,” and “I’m Comet” had come 
into the kitchen. Two rested around an old 
base-burner painted vermilion and studded 
with tree ornaments, while the third in- 
vestigated the cookie-jar and pink popcorn 
\unt Holly had made. The remainder of 
Santa’s team was parked outside in the 
snow-covered yard where it appeared to be 
awaiting Santa’s orders to move on. 

“Cozy Cloud Cottage” attracted a con- 
tinuous stream of visitors, both young and 


—Above, by Reed Schlademan, The Fair Store 

. . « Left, the main aisle at Marshall Field & 

Co. during the Christmas season; John Moss 
is display director— 
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—Right, by G. C. Bowen, Henry C. Lytton 

Co. . . . Center, by Charles Nelson, Peck 

& Peck . . . Below, by John Moss, Marshall 
Field & Co.— 


d. and those who could wait in line tor 
o and a half hours were rewarded by a 
iwzzling spectacle and a badge from Uncle 

\listletoe. 

Man-made trees garnished with evergreen 
tudded with twinkle lights and decorated 

ith white reindeer laden with gifts to- 
gether with ropes of glistening glass balls 
irnished a lively modern decoration for the 

iin aisle at Field’s, breath-taking undet 
lighting of high intensity. (Second photo 
graph.) 

Playing Santa this year was reported to 
have paid Field’s larger dividends than in 
any preceding year. 

This year Mandel Brothers repeated the 
theme: ‘“Mandel’s, where Christmas Dreams 


Vary In 


come True” and for an initial Christmas 
presentation used the same specially de- 
signed mannequins with four electrically 
lighted tapers mounted on their foreheads 
to portray a celestial being with dreamlike 
qualities. The dream ladies rode in lus- 
trous, old-fashioned sleighs heaped with 
fabulously wrapped gifts and drawn by 
silver and gold illuminated reindeer that 
pranced off into a cloud-filled sky. Im 
aginative gift apparel for leisure hours were 
modeled by two of the mythical ladies in 
each window. 

The theme was a coordinated display (not 
shown) that extended into all departments 
and windows but lost its dreamlike char 
acteristics in the men’s wear windows. This 
was a composition that obtained its holiday 
decor by a simple prop of a ve bleached 
wood table which supported by a 2 by 2-inch 
post painted white, the background color 
To the post were attached natural evergreen 
branches along with a black lantern, elec 
trically lighted as a symbol of good cheer 
Men’s clothing and men’s furnishings were 
assembled for holiday giving, for outdoor 
and indoor living. Windows and _ interio1 
displays were executed under the direction 

John Cooper, display manager and 
fashion coordinator. 


Henry C. Lytton & Co. is one of the 
w stores on State street that entered into 
e spirit of the season with warm, old 
ishioned symbols of red and green. Th 
isplavs were built to sell merchandise 
ire than to create a spectacular show 
anked by columns of natural balsam pine 
ith a huge wreath of the pine serving as 
frame for two white shelves, a maximum 
display space was obtained for a_ wide 
riety of giit items. Tiny twinkle lights 
re interspersed among the pine needles 
give the desired holiday sparkle. Back 
suunds for feminine fashions were changed 
im Christmas red to pastel tints for suit 
le color contrast. In the illustration (photo- 


[Continued on page 106] 
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Fixtures And Displayers 


Made of 


display of 


AKING 


boxes covered with fabric, from packing 


their ancestry trom cheese 


boxes made to do double duty as sup- 


lise in windows, and from 
similar makeshifts of the early days of dis- 


play, fixtures now take 


ports for merchane 


forms and 
materials. 


diverse 


nake use of a wide range of 


Furthermore, fixtures as such and displayers 
have become 


hat it is 


almost inextricably mingled so 
possible to classify them in the 
same general group 

\n example of a displaver-fixture is seen 


‘Trojan 


in the first illustration; this 1s a 


Horse” developed by Doerr & Associates, 
Portsmouth, Ohio, and has an ample inside 
lisplay area on its 9 inch glass shelf or 
m its green metallic lacquer base rhe 
sleek, masculine design is made of heavy 


1%-inch) oak with rounded outer edges, 


finished in limed oak Total size of the 
unit 1s 29 inches by 22 inches by 14. It is 
particularly suited for accessories display 
The group of three plastic hands is repre 


sentative of the line of Plastic Design Com 


pany, St. Louis “Lucite, these 
hands are for the 
shoes, gloves and similar merchandise. They 
are from 9 to 12 inches in height. 
House of Cedrela, Davis, Calif., 
the stile display unit pictured next. 
made from Drop” 
found in the 


bags, he se. 


created 
This is 
“Tear cedar, a wood 


High 


peculiar rot condition which persists for a 


Sierras; subject to a 
certain length of time and then stops, this 
This 


l-inch stock, sanded, and 


wood has novel formed. 
stile fixture is of 


is of the following dimensions overall: 42 


patterns so 


inches by 39 inches; 
42 inches The 
or without the 
to nt a 


pany 


the posts are 6 by 6 by 
stile can be used as shown 
rear steps, and can be made 
fence unit made by the same com 


—Upper left, by Doerr & Associates. : 
Upper center, by Plastic Design Company. 
. . « Upper right, by House of Cedrela... . 
Lower left, by Plastic Fabricators. . . . 
Lower center, by Grant & Sons. . . . Lower 
right, by L. A. Darling Company— 


At the lower left on the same page 1s a 
new pearl rope displayer designed in Em- 
pire style by Plastic Fabricators, New York 
City. This is the firm’s large unit of this 
type, and other sizes are available. The 
base here is 10 inches by 10 inches, and the 
stem is 33 inches in length; the crossbar on 
side is 8% inches long. The entire 
fixture is made of l-inch plastic stock. 

Two fixtures by Grant & Sons, Inc., Los 
Angeles, are illustrated next. The first is 
a costumer of the type furnished for the 
Bullock's, at Pasadena. The 


each 


new store of 


following dimensions apply: Height to 
lower bar 66 inches; height to upper bar 67 
inches; length of crossbars 16 inches; base 


17 inches in diameter. The top is tapped 
for card frame 
In the same 


the right is a 


illustration the costumer at 
newly developed adjustable 
unit of which Grant & Sons says: “This 1s 
something that stores all over the country 
have been in need of due to the fact that 
the lengths of 


dresses are changing s0 
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juickly that it is almost impossible for 
them to have a costumer that will fit all 
size dresses. We find that this new de- 
elopment of ours has filled a much needed 
method of showing dresses to advantage. 
Evening dresses in particular usually drag 
m the floor from the stock costumers which 
st stores are now using; with this new 
stumer they can adjust them to any height 
sired.” 
[wo new tie fixtures have been produced 
L. A. Darling Company, Bronson, Mich. 
ese consist of curved, triangular devices 
d by a plastic frame and base; the ties 
displayed are shown at an interesting 
ingle and with graceful curves. 
\t the upper left on this page is a group 
wood stands by Grant & Sons, Los 
geles, furnished in either bleached or 
tural oak and with weighted metal bases. 
Polished nickel or gold bronze metal finishes 
be had, and other woods amd finishes 


—Upper left, by Grant & Sons. . 
center, by Plastic Star Company. . . . Upper 
right, by Arnold Abrams. . Lower left, by 
Everetts-Frederiksen-Soper Company.... Lower 
center, by Plastics & Metals Company. . 
Lower right, by Quensell Displays, Inc. . . 
mmediate right, by Scheuer Creations, Inc.— 


Upper 
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are obtainable to order. Heights range 
from 6 to 30 inches, the last-named being 
not adjustable. 

Plastic Star Company, Los Angeles, is 
the manufacturer of the fixtures pictured 
next, especially designed for the showing of 
footwear or other small merchandise and 
for hosiery. 

Many arrangements are possible with the 
group of curved tables developed by Arnold 
Abrams, Willmette, Ill. As shown in the 
sketch, they can be used to surround a 
mannequin or other central figure with an 
arrangement of accessories, or they can be 
used individually or in groups for various 
interesting effects 

Che wooden displayer, foliage trimmed, is 
by Everetts - Frederiksen - Soper Company, 
Inc., Kansas City, and is made of pecky 
cypress. This is one of a group in fine 
natural pecky cypress and is both decorative 
and functional. It can be used for either 
windows or in interiors for spot displays of 
all sorts. 

Plastics & Metals Company, New York 
City, is the source for the plastic trays 
illustrated next. All types can be had: sock, 
handkerchief, shirt, ties, and the like. 

For accessories display Quensell Displays, 

[Continued on page 108] 
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by Louis Gehring 


Display Designer and Consultant 
New York 








Arrangement: First signs of spring are noted in 
this display promoting ladies wearing apparel. It 


two detinite unit 


+ 


Properties: Simplicity and smartness are the key 
notes in this display. A dogwood tree in tull 
blossom becomes a delightful contrast to the navy 


blue suit the mannequin is wearing. Related 





accessories ana large copy card appear in lower 


en ela aca 





Arrangement: This presentation of ladies’ spring 
shoes is an interesting and unusual one. The dis 
play consists of one definite unit. 


Properties: The dominant unit in this display is the 
framework chair over which are draped remnants 
of fabrics for upholstering it. A small Persian rug 
is placed beneath the chair. The idea is to convey : 
to the public the fine craftsmanship of the shoes 
displayed. Copy caption should carry this thought. 
Drapery at the right adds greatly to the display. 





° ° ° ' 
Arrangement: Iwo units are noted in this display 
t women pring accessorie Merchandise | 
ited ¢t tre its importance. 


Properties: Accessories take the spotlight in this 
St VY. A enter scroll, light areen in olor, serves 


1s a pleasing display panel tor the all-important 


iccessories to that tirst spring suit. Manneaquin 
part y Yr ed, is placea tr the riant. Cor y card 
hown at lower left 
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Arrangement: In this display all the elements com 
bine to form a single unit. Arrangement is pleasing. 


Properties. The appeal and effect of this window 

due only to the arrangement of the merchandise. 
The cross-bar effect of the ties is made possible by 
the use of cardboard backings. Each tie unit is 
topped by a hat. Select ties with gay and spring 
ike motifs. 











Arrangement: This men's wear window consists of 
three units. It is simply arranged. 


Properties: The background of this display reveals 
a brick structure under construction. The usual 
implements, including trowel and plumbline, are 
included in the display. Two suits and a limited 
line of accessories are selected for this window. 
Copy card should point out the good features of 
the suits selected. 


Arrangement: Various elements combine to form a 
single unit in this window display showing interior 
ot a Pullman car. 


Properties: In one section of the car a porter 
appears to be ringing dinner chimes. The figure 
will be more appealing and amusing if constructed 
of paper in three-dimensional form. This idea pre- 
sents an opportunity to display wearing apparel 
together with luggage. 
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Received too late to be placed in their At the lower left and center of the same 
proper categories, the products seen in the page are two mechanical units by Messmore 
23 photographs with this article represent & Damon, Inc., New York City. The Ferris 
practically the entire gamut of display. wheel revolves leisurely, carrying four seats 

Upper left, one representative of the new with Easter characters; height, 72 inches, 
mannequin line of The Greneker Corp- width 28 inches and depth 56 inches. The 
oration, New York City; this firm has re- “Razzle Dazzle” ride rotates around a cen- | 
cently created new women, junior, teen, ter post, creating an up and down effect 
children and sport figures and an outstand- Easter rabbits and chickens are seated on 
ing line of toddlers in sizes of three, six and the sides 
nine months of age. The stone wall displayer is by Herman J 


Upper right, toadstools by Forms by Fer- 
nand, for Visual Merchandise Displays, Inc., 


etiae ees —U left, The G ker Corporation .. 
which in turn is affiliated with The Greneker ugettirs 5 Pca yet _ 


Upper right, by Visual Merchandise Displays, 


Corporation an affiliate of Greneker . . . Left, by Madi- 

One of the new wig styles developed by sonia, Inc. ... Lower left and center, by Mess- 
Madisonia, Inc., New York City, is pictured more & Damon, Inc. . . . Lower right, Herman 
next J. Kleiner— 
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To Classify’ 


Kleiner, Philadelphia, and is made of re- 
inforced plaster composition in a_ white 
lacquer finish. It 1s sculptured in very high 
relief, with a flat back. Dimensions: 12 
inches high by 13 inches wide. 

The wire displayers and novelties seen in 
the next illustration are by H. H. Gould, 
New York City. The two-shelf displayer is 
of sturdy wire heavily flocked and is 26 by 
32 inches, with 6-inch deep shelves covered 
with drapette. The wheelbarrow is of wire 
ind wood construction, 35 inches long by 11 
inches high and 12 wide. The watering can 
is also of wood and wire, heavily flocked, 
ind is 18 by 20 by 14 inches. 


—Upper left, by H. H. Gould . . . Upper 
right, by Nat Siegel, Inc. . Right center, 
Zeppen-Field Studios . . . Lower left, by 
Columbia Display Materials, Inc. . . . Lower 
right, by Display Production Centre— 
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A new line of 30 children’s figures has 
been announced by Nat Siegel, Inc., New 
York City, two of them being shown at the 
upper right on the same page. These cover 
an age range from baby up to 12 years and 
are made of papier mache, with horsehair 
wigs on the girls and jute hair on the boys, 
and with swivel arms and sculptured toes. 

From W. M. Zeppen-Field Studios, Holly- 
wood, come the two mannequins seen stand- 
ing by the yucca plant. These are represent- 


ative of the low-price figures recently 


announced by this firm. The new figure is 
also made with the hip cut, which enables 
a displayman to use them either as a whole 
figure, or the top as a blouse form, sweater 
form or lingerie form 


Two examples from the large line of dis- 


[Continued on next page] 
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papers by Columbia Display Materials 
Company, Brooklyn, are seen at the lower 
left on the same page “Wood Life” is the 
name of one, “Symphony” that of the other; 
they are 53 inches wide by 25 feet in length. 
Something novel in the way of display 


by 


props tor Easter has been introduced 
Display Production Centre, New York Citys 
\s pictured, these are spun glass Easter eggs 
ivailable in all pastel colors as well as 
leat Phey can be had in either 3 or 4 inch 


Leading off the third page of this article 
is a photograph of “Krvystalite’” Easter rab- 
bits by Glo-Brite Products, Chicago. These 


are in delicate orchid “Krystalite” trimmed 


with lavender metallic eves and contrasting 


a 
pastel blue and pink ribbon and bows. Ears 
and haunches are sculpture embossed. Each 
mit has a shelf or base displaver Shelt 
displayer rabbit: 16 inches high by 12 wide 
ind 7 inches deep. Base displayer rabbit 
12 inches high by 13 inches long and 8 


ches deep 
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One of the many applications of “Plexi 
glas” in display is seen in the next illustra 
tion, that of a window used by Sidney Ring, 
Saks-Fifth Avenue, New York City, with the 
mannequin posed in a huge shell of the 
plastic “Plexiglas” is made by Rohm & 
Haas Company, Philadelphia. 

“Kalistron” is made by United States Ply 
wood Corporation, New York City, and 1s 
seen here used to cover all counter tops and 
quilted light stands at the Henry Morgan & 
Co. department store, Montreal. “Kalistron” 
is a new transparent plastic sheeting with 
color permanently fused to the underside 
and protected by a suede-like backing; it is 
embossed in various patterns. 

Three mannequins from the 1949 line of 
Morgese, Soriano Company, Toronto, art 


—Upper left, by Glo-Brite Products .... Up- 
per right, Rohm & Haas Center, U. S. 
Plywood Corporation . . . Lower left, by 
Morgese, Soriano Company . . . Lower right, 
Lustra-Cite Industries, Inc.— 


WTA 2424 


WAT 12197 
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: hown next. In addition to women’s figures, “Whirl-Mat” glass fibre. It is feather light, 
a he firm has a complete range of children’s the average unit weighing only 6 ounces. The 
g. nannequins and an assortment of 16 male hearts come in sizes ranging from 14 by 13 
he figures. Mannequins are made of the firm's by 4 inches to 25 by 22 by 4 inches and can 
ne vn formula of pressed paper and are fitted be had with a supporting wire easel if 
X vith interchangeable arms and hands—the desired. 

tter of rubber and unbreakable. Next is a size 12 figure designed and pro 
y Some of Lustra-Cite Industries, Inc.. New duced by U. S. Mannequin Manufacturing 
Is ork City, new line of plastic and wood Company, Long Island City, N. Y. 
i lisplay fixtures are illustrated in the last Staples Smith, Inc., New York City, pro- 
x photograph on the same page; they are sold = duced the zebra lamp at the upper right of 
: nder the trade name of “Lico.” the same page. The lamp is_ full-round 
th The Valentine heart plaque is of “Krys papier mache and is 41 inches high. The 
le talite’ and is a product of Glo-Brite Pro- boot table is also full-round mache, with a 
Is lucts, Chicago. It is trimmed with a red wooden top; it is 31 inches high by 36 inches 

mw and streamer, backed with red lacy square Resting on it is a full-round 
rf 


—Upper left, Glo-Brite Products . . . Upper 
center, by U. S. Mannequin Mfg. Company 
. . Upper right, by Staples-Smith, Inc. 
Right center, by Alix Manni, Inc. . . . Lower 
left, by The Fixture Mart . . . Lower center, 
Aetna Plywood & Veneer Company . . . Lower 
right, by Timbertone Decorative Company,Inc.— 


1 


spurred boot 8 inches high 

\lix Manni, Inc., New York City, makes 
millinery heads, mannequins, forms, and 
similar products, and one of the company’s 
unbreakable rubber forms is pictured next. 
Under normal usuage the forms will not 
chip, break or fade; they can be washed 


[( ontinued on page 118] 
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Czecho-Slovakian 


Exhibit Display 


With the history of trade fairs extending back for hundreds 
of years in Europe, it is to be expected that exhibit display in 
that part of the world would have a touch all its own. This 1s 
exemplified in the group of five shown here, each featuring food 
or bottled goods. 


Giant trade-mark enlargements, rhythmic placement of mer- 
chandise in straight or curved lines, staggered shadow-boxes 
for better vision, symmetrical layouts are all to be observed 
The inverted pyramid, topped with the “Prazdroj” sign for 
Pilsner beer, is particularly interesting. The same exhibit makes 
use of blown-up photographs showing the stages in making the 
beer, as well as the giant factories where it is produced—many 
of them still surrounded by war’s rubble. 


The photographs are by courtesy of Arnost Valenta, architect. 
ot Prague 
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To our many friemds in the 
United States and Canada 
reds 
y in ‘ 
is 1s é 
food a 
ner H 
OxXes J 
wad eed 
for . ‘ 
gre . . « elated over our new : 
the ‘ ae ; 
lany spring line! | 
It is the successful culmina- j 
. . e a 
tect. tion of two years’ patient ) 
research and effort. iL 
. 
| Plants shown are: 
Musasumatrana 3 
Diffenbachia : 
Bertolonia $ 
VILSACK ROAD, GLENSHAW, PA. 
Plants shown are: 


Giant Croton 
Australian Rubber 
Bertolonia 


Represented by: 


FRANCIS BAKER FRANCIS ROMAINE CARL SHANK 
(EAST) (CENTRAL) (WEST) 
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Novelties 


In Wire 


HE possibilities of wire as a display 

medium were realized some years ago 

and since that time the field has seen 
an ever-increasing use of this versatile 
material. 

Among firms working in wire is Arrow 
Decorating & Fixture Company, Philadel- 
phia, whose ballerina figure is pictured 
first. This has a “Panelite” base, is 14 
inches in width and 7 inches deep; the 
height is 26 inches. 

Zaria Displays, New York City, did the 
millinery chandelier shown in the second 
photograph. This 4-foot millinery prop 1s 
made of heavy wire and has six wire mil- 
linery heads. As a finishing touch the unit 
is adorned with vari-colored spring flowers 
and two fashion figure flower girls ... these 
being poised about half way up the chan- 
delier stem. 

\ new novelty mannequin made with de- 
tachable waist and arms and a supporting 
rod is a specialty now featured at Ferris- 
Shacknove Studios, New York City. It is 
made of steel and is three-dimensional, ful- 
filling all the measurements of a size 32 
figure. It is designed especially for fabrics, 
accessories and lingerie. To the side of the 
mannequin is a new presentation of an 
architectural column. It comes in three sec- 
tions —base, shaft and capital. The set 
column is Empire in feeling to point up 
the fashion trend of today, although other 
capital and base motifs can he had to fit 
on the same shaft It is all metal con- 
struction 

Another product of Ferris - Shacknove 
Studios is seen at the upper right on this 
page ... a Directoire ottoman with a re- 
movable tufted cushion. It serves as a 
mannequin bench, and is excellent for show- 
ing accessories. On the cushion are other 
Ferris-Shacknove items: a papier mache 
cat, a fashion hand in plaster which holds 
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a cluster of glass flowers, and a_ glass 
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Winding up this group of wire novelties 
are two productions by Chelix, Inc., New 
York City. The first is a wire sculptured 
abstract figure in three dimensions and 
decked out with spun glass and flowers. 
Phe chicken-wire used in the construction 
is finished in gold, the spun glass hair is 


ooo 


ee ie on Pe 


ear 


ay ae 
en 
an 


orchid, and the flowers are in shades of 
deep purple and yellow. Chelix’s wire tree 
figures are seen in the last photograph, the 
tree trunk and displayer being in varying 
shades of green. The wire is gold finished 
and the flowers are vari-colored. 


—Upper left, by Arrow Decorating & Fixture 

Company. ... Center, by Zaria Displays... . 

Left, and upper right, by Ferris-Shacknove 

Studios. . . . Right center and below, by 
Chelix, Inc.— 
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op, lee” IS ALWAYS HELPFUL IN 
MAKING WINTER DISPLAYS 
THAT SELL YOUR MERCHANDISE 


‘SNO BLOCK 


REALISTIC SNOW TEXTURE 
LIGHT WEIGH 






<4 





FROSTEE DISPLAYS will stimulate 
interest and maintain the urge to 
buy merchandise which is on dis- 
play while the viewer gazes with ad- 
miration upon the realistic Frostee 
Synthetic Sno settirg. Frostee Sno 
is a display material that is flexible 
in its uses. The same Blocks can be 
used many times for winter mer- 
chandise displays. 


Winter Yses 


WINTER CLOTHING ... Children’s 
Snow Suits, Overcoats, Sweaters, 
Woolen Blankets, Mittens, Hi-top 
Shoes, Galoshes, etc. 


WINTER SPORTS EQUIPMENT... 
Skis, Sleds, Skates, Hunters’ and 
Sportsmen's Supplies, etc. 


AUTOMOTIVE EQUIPMENT... 
Anti-Skid Tires and Chains, Auto 
Heaters, Anti-freeze Radiator Prepa- 
ration and special winter oils and 
greases for Winter Driving. 





| Manufactured By 


FROSTEE SNO CO. 


ANTIOCH, 
TLLINOIS 


DISPLAY JOBBER -:*-HE HAS 
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light blue ninon which would encircle the 
28 columns on the main floor; these were 
arranged around the posts in spiral fashion 
so that each pillar takes up the scenes of 
those near it, the whole merging into a 
unified treatment. Some 6,000 square feet 
of painted area is involved, and one of the 
columns so handled is seen in the photo- 
(This photograph is by cour- 
Studios, New York 


graph here 
tesy of Jacobi-Annot 
City.) 

Next illustrated is a portion of the re- 
designed Sportswear Shop of R. H. Macy & 


Co., New York City, done in red wood 
combined with autumn pink and carpeted 
in blue. The white brick wall provides 


backing for a suit-rack and helps give the 
department an air of casual brightness. 
Interesting treatment has been given other 
remodeling phases at Macy’s, and an ex- 
ample is the Budget department 
which occupies the entire fourth floor. The 
result of two years of research and planning 
by Edwin H. Cordes, architect, the depart- 
ment has been designed to give a distinct 
fashion impression without sacrificing any 
of the functions necessary for moving large 
quantities of merchandise —some of which 
is priced competitively with basement stores. 


Fashion 
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Here And There 


with the massive 
columns with the 


holiday appearance in previous years, 


ISSATISFIED 
interfered 


Way 
store’s 


O. A. Luke, display director for J. L. Hud- 
son Company, Detroit, decided to make them 
in integral part of the Christmas theme 
He commissioned a_ well-known husband- 


wife artist team to do Christmas scenes on 





[he design is modern. Architectural forms 
throughout have been conceived as_ back- 
grounds for, and subordinated to, the mer- 
chandise. Tricks that create interest in 
treatment rather than merchandise have been 
avoided 

Especially designed hanging racks, with 
backs and sides of glass mounted on light 


merchandise to 
tomers on the floor and to the ones in the 


oak frames, expose cus- 
racks on 
form 
visi- 


lobbies as well. Floor 
abstract wood frames are curved to 
pleasing patterns and to enhance the 
bility of the apparel. 

Set-back racks in the suit department in- 
crease stock space, making it possible to 
hang merchandise on two levels, both with- 
in easy reach. 

In the sportswear departments the bin 
frames are especially designed to incor- 
porate a series of notches so that hanging 
rods may be replaced by glass shelves in a 
matter of minutes. Other luxury touches 
throughout the floor include mirrored col- 
umns and display platforms in_ brightly 
colored abstract shapes, strategically placed 
for the display of fully dressed mannequins. 

Carpeting in rich blue has been used 
throughout, with light and bright colors in 
modern juxtaposition on walls and ceilings. 
This, combined with bright lighting in bins 
and islands, gives an appearance of spa- 
when the floor is crowded and 
eliminates the dreary look such departments 
often have on slow days. 

The design of the department is whole and 
complete, down to the shingle signs which 
direct customers and identify departments. 

\ spectacular wall treatment is used by 
the new Bond Fifth avenue, New 
York City, as pictured here. As will be 
seen, it consists of three parts —a shadow- 
box cut into the wall in boomerang shape 
and brightly lighted, a free form shadow- 
box extending from the wall on the left, and 
a very large plastic support for mannequin 
and merchandise. The plastic sheet is so 
big that it had to be especially cast. (Photo- 
graph by courtesy of Solar Plastic Products 
Company, Brooklyn.) 


elevator 


ciousness 


store on 
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ceiling 
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$9.50 
cat. no. 942 
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Century's new DRAMALITE 


A specially developed commercial fixture 
for the use of 150 watt reflector lamps...the 
new Dramalite is simple, functional, 
carefully engineered. 


The functional-form housing is designed to 
accommodate the PAR-38 and R-40 lamps, 


including the longer R-40 with the skirted base 


The simple concealed swivel joint permits 
turning the light 115° from the vertical and 360 
horizontally, permitting a maximum directional 
control never before attained in similar types 


of tixtures. 


The new egg-crate louver, available as an extra, 
gives positive cut-off at 45°, a feature 
unobtainable in comparable existing fixtures. 
The new Dramalite is available in a variety 


of models 


CENTURY LIGHTING, INC. 


419 West 55th Street, New York 19 
626 N. Robertson Blvd., Los Angeles 46 





Soft, Flexible, Removable RUBBER WIGS 


‘ 
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Tr 


53 RX 


YES ---A NATEX REMOVABLE WIG 


available in pastel or natural colors at a reasonable 
price! $10.50 each. 


oa Law 


Our Newest Creation 


These beautifully made Rub- 
ber Wigs, shown on our papier- 
mache heads, will answer your 
needs for a long lasting yet 
easy to use wig. The wigs 
alone can be secured and used 
on your own mannequins or 
can be purchased complete 
with heads as illustrated at 
$23.50 each. 





Any of the heads shown can be had 
as a skull head as illustrated at the 
left at a price of $3.00 less than 
the shoulder heads. 


NATIONAL ART STUDIOS 


306-308 So. Market St., Chicago 6, Illinois 
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JOBBERS: We manufacture 
all kinds of special items in 
RUBBER. Write us about your 
needs. 
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apers, 
abrics 


And Panels 


T the immediate left is a decorative 
pattern on scored mirrored “Flex- 
glass” available in sheets 1912 inches 

square from Maharam Fabric Corporation, 
New York City. The pattern is done in 
ceramic colors, on silver mirror, fired onto 
the under side of the glass. Sheets are 
scored in l-inch squares and have an exten- 
sible and compressible fabric back, making 
it possible to apply the sheets to columns 
and all curved surfaces in addition to those 
which are flat. Called “Vintage Flexglass”, 
the pattern can be had in three combina- 
tions: white, crystal and gray; black, crys- 
tal and yellow, and beige, crystal and aqua. 

Two designs from the gift wrap and 
display papers of Bulkley, Dunton & Com- 
pany, New York City, are shown next. 
The first shows a stork pattern, and is 
done in baby blue and pink on white. The 
plaid design is available in brown and green 
on white, lemon and lime on white, and 
red and blue on white. Both come in rolls 
26 inches wide by either 50 feet or 278 yards 
in length. 

\t the lower left of this page is an ivy 
wall design from the Reyburn Manufactur- 
ing Company, Inc., Philadelphia. Printed 
in deep green and gray on white “Reytrim”, 
the material comes 48 inches in width and 
25 feet in length. 

One of a lengthy line of panels’ by 
Sherman Paper Products Corporation, New- 
ton Upper Falls, Mass., is pictured at the 
upper right. The baby and his surroundings 
are in full color and the panel is 30 by 40 
inches in size. 

Two patterns from Timbertone Decorative 
Company, Inc., New York City, are seen 
next. The first is called “Metal-Cratt” and 
is a completely new product developed to 
meet the requirements ot a large national 
group of stores; it has a_ cloisonne-like 
finish of distinctive charm. Three numbers 
are to be had in this group: a pastel green, 
gold and white; soft browns, gold and 
white, and black and white. “Fabriktone” 
is the title of the second pattern, also with 
three types available: pastel pink and 
white; soit green and white, and pale canary 
and white 

\rrow Decorating & Fixture Company, 
Philadelphia, calls the design seen at the 
lower right “Stone Leaf” pattern; it comes 
in ten color combinations such as: base 

[Continued on page 110] 


—Upper left, by Maharam Fabric Corpora- 
tion. .. . Upper and lower center, by Bulkley, 
Dunton & Co. ... Left, by Reyburn Manu- 
facturing Company. ... Upper right, by Sher- 
man Paper Products Corporation. . . . Upper 
and lower center, by Timbertone Decorative 
Company. .. . Right, by Arrow Decorating & 
Fixture Company— 
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creative materials 
that work for you 


marbalia 


chinese tea-chest 
the big catch 


a 


a 
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enti 
and many other exciting designs 


ne 





Write for complete price 
list and samples. 


225 fifth avenue new york 10, ny. 





fabrics and wallpapers coordinated | 









Member 
GeTIOMAL ASSOCIATIOB 
OF DISPLAY ImOUSTRIES 


NN 


OGRESSIVE MERCKARDISE 
PRESCaTATION 













68 


COISPLAY WwoRtd 





Halle’s Bids 


HE new sporting goods department at 
the Halle Brothers Company, Cleveland, 
G. Sherburne Associates, 
store designers, is a Mecca for the sports 
fan — who formerly neglected in this 
busy shopping center. This department had 
been crowded into a men’s 
wear section on the first floor of the store. 
Whereas this should normally have been a 
condition 
could not be 


created by ts 
was 


corner of the 


location, the crowded was 
such that adequate 
done to the merchandise they were endeav 
oring to sell Halle Brothers felt that a 


good bit of the business that would normally 


Lp ( vod 
justice 


come to them was going to. specialized 


sporting goods stores and to other stores in 
the same city 
The line of this 
varied It 


outde OT 


merchandise in depart 


ment is complete and extremely 


includes photographic = supplies, 


clothing, all 
tennis, golf, 
archery, bicycles, 
adult 
billiards 


implements such as 
football, 


pet shop supplies and all 


sporting 
badminton, baseball, 


indoor such as ping pong and 


Halle’s 


and 


PamMes 


places special emphasis 
on hunting 
boats, 


Photographi 


camping equipment, in 


cluding canoes, guns and camping 


supplies equipment includes 


not only cameras but all of the accessories 
small 
plate 
room for 


to go with them, and there is also a 


larkroom for loading cameras and 


holders, and a small projection 


the showing of films. Clothing includes all 


f the 
sutdoor 


j 
snoes 


hunting, fishing, skiing and _ othe 


equipment, as well as special boots 
coats 


Assoc lates 


and heavy 


| 


i ly Sherburne executed ry 


—Center of attraction at the new sporting 

goods department of Halle's is a simulated 

log cabin with fireplace, built-in bunks, cup- 

boards, etc., for the display of seasonal mer- 

chandise. . . . Especially designed cases hold 
sporting goods of all types— 


compact layout with the center of interest a 
simulated log cabin situated in the rear. 
This log cabin is an unusual display device 
that draws customers all the way into the 
department. It has a fire-place, built-in 
bunks and cupboards, and is the last word 
in flexibility for the display of seasonal 
merchandise. As the fall season rolls around, 
hunting given a prominent 
place. In the winter the skiers take over, 


equipment is 


in the spring the fishermen, and in the 
summer the campers, hikers and_ other 
summer sports enthusiasts. Here, too, 


Halle’s salesmen answer all questions about 
the best types of equipment to be used for 


various activities, and from time to time the 


JANUARY, 1949 


store shows moving pictures of sporting 
events. 

L. G. Sherburne Associates designed spe- 
cial cases for the display of specialized 
equipment such as rackets, golf clubs, guns 
and clothing, and ski racks and canoe racks 
were installed. Rectangular show cases 
with center cases for the smaller objects 
complete the floor fixtures. The designers 


also provided a small repair room adjoining 


the department, for repairing equipment, 
stringing rackets, sharpening skates and 
edging skis. 

Two tones of red-brown dominate the 


color scheme of this new section, which is 
located next to the luggage department, and 


blends with this department. The wood- 
work for walls and fixtures is the Halle 
standard mahogany. The superstructure 


is pale blue but the interiors of the cases 
are colorful as befits an outdoor department, 
and in keeping with the type of merchan- 
dise sold. The interiors of the tennis racket 
and golf club cabinets are grass green; the 
interiors of the clothing cases are a deep, 
dark red; the interiors of the camping 


or Sports Fans 


equipment cases are moss green, and the 
other cases have light colors to show off 
the merchandise. 

The log cabin has a silvery, weathered 
gray exterior with a honey-colored knotty 
wood interior. Black iron hardware and a 
rubble-stone fireplace complete this rustic 
setting. The shoe department is a_ small 
alcove off of the main selling area, with 
louvered ceiling and red and white sporting 
print paper on the walls. The canoe racks 
are collapsible so that they can be removed 
for the sale of other seasonal merchandise. 
Wall interior lighted and _ the 
superstructure is illuminated from the light 
header above the 


cases are 


Cases. 
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ime Describes 
Moore's Displays 

lime magazine had the following comment 
n display in its issue of December 27, with 
articular reference to the Christmas series 

Gene Moore, of Bonwit Teller, New 
York City: 

Along San Francisco’s Grant avenue, 
Manhattan’s Fifth, Minneapolis’ Nicollet 
avenue, Dallas’ Main street, last-minute 
Christmas shoppers jostled and shoved. But 
sometimes they forgot to push, and pressed 
like moths to the lighted store windows, lost 
in synthetic wonderlands behind the glass. 

The art of window display appears to hit 
a new peak each Christmas. Nowadays the 
best windows are as craftily arranged and 
lighted, and almost as convincing, as scenes 
from a play. “It could be great art,” one of 
the best of its practitioners insisted last 
week. “It ain't but it could be. I look 
forward to the day when we'll have nothing 
but display on the main floor. Then we can 
really create atmosphere, using everything 
—fire, water, why, we could even blow up 
a hurricane.” 

The man who hoped to blow up a hurri- 
cane was 35-year-old Gene Moore, a dap- 
per Manhattanite who works with 14 as- 
sistants in a cluttered hideaway at Fifth 
avenue’s sleek Bonwit Teller’s. Every week 
Moore designs 21 new windows. 

Moore started worrying about Christmas 
windows in October, combed Manhattan’s 
Metropolitan museum for inspiration, finally 
decided to illustrate “some of those silly 
old sayings.” 

\mong the sayings Moore decided on 
were “Fools Rush In...” (in the window 
a little lady braves a lion’s den to win a 
fox furpiece), and “A Stitch in Time ; 
(a doll-size girl sews a rhinestone on to a 
life-size silk stocking). Another proverb, 
“People Who Live in Glass Houses” called 
for two figures under a glass bell in the 
center of a residential square. The giant 
hands accusing them from neighboring doors 
and windows were meant to advertise Bon- 
wit's gloves. 

Moore once wanted to be a_ portrait 
painter, but not any more. Says he: “I 
may have a tiny soul, but window display 
is soul-satisfying.” 


Flexible Wood Product 
Now On Market 
\n unusual flexible wood product in- 


vented in Holland is now reaching the 
American market. Sold under the trade 


name of “Superflex”, the material offers 
almost unlimited possibilities for bent sur- 
laces. Patents for the product have been 
granted in most European countries and 
are applied for in the United States. 


Superflex” consists of a layer of veneer 
m which separate narrow levels are glued 
transversely. The material can be used for 
M treatments, “S”-shaped counters and 
nets and offers interesting possibilities 
vindow and interior displays. Its flexi- 
is said to permit its use many times 

irious forms from either side. 

ill Trading Corporation, 170 Broadway, 
N York City, is sole distributor of 

erflex” in the United States and Canada. 
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FOR SELLING WITH EASE 
-_ USE DISPLAYS LIKE THESE 






















a Display by 
wm WE. Hartmann Co. 





Display by E. J. Hayden & Co., Inc. 


vEnrncor agrees that sales speed up 
when products are out where cus- 


tomers can see them. And... the more 
attractive the display the more customers 
you catch. 


That’s why we urge you to be sure your 
display fixtures are made with Tekwood. 
Because this modern laminated material 
is made with a tough hardwood core and 
faced with heavy kraft paper, it com- 
bines many characteristics that make it 
pretty nearly perfect for this use . 
from small counter top fixtures, to entire 
Display by Lansky Die Cutting exhibition booths. 


Dis lay by 
E. J. Hayden & Co., Ine 





CHECK THESE EIGHT IMPORTANT ADVANTAGES — 
TEKWOOD ... AND ONLY TEKWOOD . . . GIVES YOU ALL EIGHT 


. Die cuts cleanly and easily 
. Unusually strong and durable 
. Relatively light in weight 


. Highly resistant to warping and distortion 


uf. |W N= 


. Smooth, clean surface readily takes silk screen and 
lithograph printing 


i 


Forms easily, even around short radii 





7. Self-hinging, when scored or cut partly through 
8. Tekwood is remarkably low-priced 
So, whether you're building or buying, remember to be sure you're 
getting Tekwood. 


We'll be glad to send you full details and samples. Just write: 


United States Plywood Corporation 
55 West 44th Street, New York 18, N. Y. 


Manufacturers of Tekwood and Weldwood Plywood 








Tekwood is a patented product — U. S. Pat. No. 1997344 
Trademark registered 


THE NEWS IS OUT... OUR 
New Spring Line of 
: 








Artificial Flowers and Novelties 
Is Ready for Your Inspection... .. 


For Dramatic Displays 
Visit Our Showroom. 







DISPLAY MANUFACTURERS MART, 


J ‘ > 
utrytiumg yor Diiniag 


34 WEST 35th STREET NEW YORK 1, N. Y. 
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IPPING into the 


pleasant memories of 


childhood, Filene’s, Boston, came up 

with an intriguing presentation § of 
lisplay and publicity based upon the im 
mortal “Alice lt Wonderland” by Lewis 
Carroll. The occasion of this effort was a 
re-vacation promotion otf merchandise for 
hildren The theme or thought stemming 
from such a= favorite book for children 
ould it course have been appropriately 
applied to such an event for any season 


Striking efficiency by both the display and 


the publicity staffs in respect to holding to 
the original story concept served to inspire 
ind hold customer interest, as well as to 


Waves ot tavorable comment from 


all sources \ 


complet 


CncouraLye 


distinet contribution to the 


success was. the exhibit for the 


first time in an American city of a set of 
scale model scenes suggested by the story 

The miniature model of the Alice In 
Wonderland story was created by an artist 


Mass., who spent the last seven 


ort Concor 1 


DISPLAY WORLD 


By ALBERT C. SMITH 


years in building the minute scenes and 
characters in this diorama In her trans- 
lation of the Alice story into three-dimen- 


sional form, she produced amazingly life 


like results. Hemp rope, cut to millimeter 
lengths and glued into place became grass; 
the tooth of a plastic comb, minutely carved 
paint, 


that caused Alice so 


and touched became the 


tiny “Drink 


with gilt 
Me” bottle 
much trouble; a sheet of sandpaper became 
mailing tubes coated with plaster 
The characters of the 
the Tenniel 


i beach; 


became trees story 


exactly reproduced from 
illustrations of the 


Filene’s 


were 
original book. 
staff, 
continued the magical pace of the artist by 


he store 


display under Lee Court, 


making t interior and windows into 


—Two of the scale model scenes from Alice 
in Wonderland are pictured above, while the 
displays show how theatrical flats were used 


for the wonderland motif in the windows— 


JANUARY, 


1949 





Alice In Wonderland At Filene’s 


fairyland of woods, animals and 
characters from the story. These amazing 
and realistic cutouts from composition board 
appeared throughout the Arrange- 
ment of scenes varied pleasingly. In ledge 
settings at the children’s departments, the 
cutouts of animals and Alice appeared as 
an admiring group gazing at juveniles 
modeling apparel while playing with dolls 
and toys. In the windows a clever three- 
dimensional effect noted through the 
use of theatrical type screens. These were 
cut and colored to simulate a forest wonder- 
land. Squirrels, rabbits and other animals 
were actual parts of these screens while 
posed in action at the edges. Branches and 
stumps of the trees proved effective display 
props for merchandise. 

Thorough advance research through the 
pages of the story produced numerous copy 
excerpts that were valuable as specific theme 
tie-ins for specialized displays. Clever exe- 
[Continued on page 120] 


a virtual 


store. 


was 
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INSTANT IDENTIFICATION 


for your 

French inspired 
fashion and 
accessory promotions 


Reproductions of the 
famous Paris street signpost and 
arches create the “buying” mood in 


your window and interior promotions. Paris Street Signpost 


$.49.4—8’ 0” high, 
4’ 0” wide x 6” deep. 
Exact replica of CHAMPS 
ELYSEES street sign in light 
hard composition in bas- 
relief, finished one side only. 
PRICE: 
Top member only $75.00 
POST 35.00 











Adaptations of famous 
Paris arches. S.49.34 


2’ 8” wide x 3’ 5” high x 6” deep. 
Bas-relief in strong, light 





composition. 
PRICE each, $45.00 


and 
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Division of Visual Merchandising 
460 West 34th Street, N. Y., N. Y. 
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DISPLAY 


...on and off the record 



















—Lawrence Vollmer 
(second from left), 
display director of 
Joseph Horne & Co., 
Pittsburgh, and part 
of the display staff 
filling balloons with 
helium before giving 
them away to chil- 
dren attending a 
charity operetta 
sponsored by the 
store— 


—This is Miss Leo 
Simpson, assistant 
manager and dis- 
play head of The 
Mayfair Shop, Am- 
arillo, Texas. The 













—''The Amazing Dr. Mau- 
rice" is the professional 
title of Morris Cohen 
while plying his avocation 
of magic. At one time 
owner and operator of 
the Colony Display Fix- 


Cohen is now with Austin- 
Nichols Liquor Distribu- 
tors, Coral Gables, Fla., 
handling display for the 


firm— 


—Bryan N. Wright, 
display manager 


ture Company, Pittsburgh, 


Mayfair is the local 
branch of the Frank- 
lin Stores Corpora- 
tion, of New York— 


—Egon M. Havilland left 
the British Commandos at 
the end of the war (he 
spent five and one-half 
years in service) and 
moved to Medellin, Co- 
lombia, where he used 
his early display training 
in England and Germany 
to establish a free-lance 
display service. He 
opened his own studio 

about a year ago— 

























for the Belk-Tyler 
Company, Kinston, 

C., is photo- 
graphed while on 
a visit to his native 





—Executive members 
of Design-Built Stu- 
dios, Flushing, L. I., 
celebrate the firm's 
second anniversary. 












state of Okla- Left to right, Gerald 


homa— Howatt, chief de- 
signer; Hugh Hood, 
business manager; 
Carmen Revnes, of- 
fice manager; Frank 
Ogiela, sales man- 
ager, and W. Brett 
Perrine, assistant 
sales manager— 
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an announcement 


of importance to you 


THE CZECHOSLOVAK GLASS EXPORT CO., 
exclusive agent controlling the sale 
of all Czechoslovakian Christmas 

tree ornaments, is pleased to announce 
the appointment as sole American 
representatives and distributors: 


THE WALCO BEAD CO. 


37 WEST 37th STREET, NEW YORK 18, NEW YORK 


Walco Bead Co. has a complete display 
of these magnificent decorations on 
permanent display in their showrooms. 
We suggest you visit Walco at once. 
You’ll want to order these fairy-like 
ornaments immediately. 


Delicate colors! 
Breath-taking patterns! 
A glorious assortment 


of shapes and sizes! 









DISPLAY WOR 


China, Glass and Gifts 
Displayed To Sell 


—One hundred and sixty-nine different china patterns are displayed vertically, each being held 

by three rubber suction cups built into the fixture. Upper right, one of the displays 

announcing the opening of the new department. . . . Below, fixtures are of bleached oak with 
white paint rubbed in— 
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T Miller's, Knoxville, china and glass- 
A ware were formerly located in the 
basement and the Gift Shop was on 

the store’s balcony. Under a new arrange- 
ment this merchandise is now housed in its 
own room, reached directly by an express 
elevator, and the remodeled surroundings 
have been handled in such a way that em- 


phasis is on display. A number of inno- 
vations have been introduced into the new 
department. 


As the shopper steps from the elevator 
she probably notices that the cedar-colored 
rug which covers the entire floor area is 
matched in color with the tops of the island 
displayers that surround the posts down the 
center aisle. All columns, incidentally, are 
mirror-covered to the ceiling. 

The dark blue ceiling is apparently very 
low, as this same shade of blue has been 
painted down the walls to meet the fixtures. 
Low-hung spotlights give almost the effect 
of a star-studded sky. 

No daylight enters the room from any 
point. The lighting is 60 per cent incan- 
descent particularly good for glass- 
ware ... and 40 per cent fluorescent. 

The fixtures are of bleached oak with 
white paint rubbed in. 

All merchandise is easy to see. None 1s 
shown at a level which would require stoop- 
ing for examination. 

Miller’s is particularly proud of the way 
169 patterns of china are displayed ver- 
tically, on wall cases, as shown in the first 
illustration here. Each plate is held by three 
rubber suction cups which are built into 
the wall fixture. 

In the far right-hand corner of the room 
is the “Wedding Gift Service” department, 
a circular room with six big shadow-boxes 
showing suggested gifts for brides. An 
advisor 1s on hand for consultation 

Perimeter stock rooms in the new depart- 
ment are concealed immediately behind the 
displays. About 80 per cent of the entire 
stock is on the selling floor. 

Responsibility for display at Miller's falls 
on J. J. Love, display director. 
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Stluethri Presents 


OFFICIAL, AUTHENTIC DESIGNS FOR 


“DEMOCRACY WORKS HERE!” 


THE NRDGA SPONSORED PROMOTION FOR EVERY STORE IN THE NATION! 


75 
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No. 7823 P — Flag Holder, 5' High, 21" square base 


each $47.50 
" No. 7824 P — Shield, 45" x 40" each 32.50 
, No. 7825 P— Eagle on Shield, 12" x 12" each 8.75 
; No. 7826 P — Eagle with flame, 77" high, 26" spread each 57.50 


, SILVESTRI ART MFG. CO. 


710 W. WASHINGTON BLVD. CHICAGO 6, ILL. 


ee 
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DISPLAY 
WORLD 


Title Registered U. S. Patent Office 

' Combined with 
| MERCHANTS RECORD & SHOW WINDOW 
| Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLIGFHNG COMPANY 
Cincinnati, Ohio 














H. C. ME . President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 





OUR PLATFORM 
1. The Promotion of Display. 
2. More Display Cooperation by Manufac- 
turer and Merchant. , 
Advancement of the Display Business. 
. Practical Service to the Display Profession 
and Industry. 


-Y 








5. Greater Appreciation of Display'’s Power in | 
Merchandising. 
6. Absolute Independence of Our Editorial 
Columns. 
VOL. LIV JANUARY, 1949 No. | 


Does The Displayman 
Decide On Markets? 


Several weeks ago during a small meeting 
ot display manufacturers the question came 
up: “Who determines what 
kets shall be attended by the display 
Does he select the 


display mar- 
man- 
ager of a retail store: 
cities in which he will do his buying, or 1s 
store management as to 


will attend?” 


he instructed by 
what markets he 
manufacturers’ 
that the 
where to do_ his 
firmly of the 


Opinions among the 
Most thought 
decided 
But a minority 
that store 
playman to go to this or 


group 
varied displayman 
himself buying 
were opinion 
management instructs the dis 

that cits on his 
purchasing expeditions \s in the case of 
most such arguments, no clear-cut decision 
Was reached 


DISPLAY WORLD, 


that in nine cases out of ten it 1s the dis 


Hlowever believing 


play who decides where he will 


manage 
buy, decided to go direct to a number of 
first-hand knowledge of how 


handled in retail 


displaymen tot 


this matter 1s typical 


stores From. the replies received the tol 
lowing 14 letters are quoted verbatim 
bearing out 100 per cent the opimion that tt 
is the displayvman who 1s the determining 
1actol 

“Answering your question as to whether 
or not the store heads tell me, as display 


manager, What markets to visit. the answet1 


is ‘No’ 


“T have always been able to make my own 


decisions as to the markets where I wish 
to buy our display decorations I have 
been in this business more vears than | 


care to say and have worked for a number 
of good firms; it has 


perience, nor do I think it should be, 


never been my ex- 


to have 


DISPLAY WORLD 


a store manager tell what market a display 
director should purchase his supplies in.” 

“All markets have some valuable pieces 
which fit one time or another into the gen- 
eral display picture and it should be left to 
the display director to make his own de- 
cisions.” 

“In answer to your letter, | have always 
markets I shall attend. 
statement, but I believe 


what 
brief 


decided on 
This is a 
answers your question.” 

“Replying to your letter, it is my feeling 
that most stores allow their display di- 
rectors to make buying trips to cities which 
will afford them better opportunities to buy 
needed display equipment for the coming 
seasons. 

“In my case, my firm has always allowed 
me to make trips to cities of my own 
choice. I have attended every Southern 
Display Association conference show and at 
the present time I am making plans to 
attend the Atlanta meeting in May and the 
National Association of Display Industries’ 
Market Week in June.” 

“From my own personal experience the 
question in your letter is not difficult to 
answer Management at this store has 
granted me great latitude regarding where 
and when buying trips are made, and have 
seemed with leaving the decision 
pretty much in my hands.” 


Display 


satisfied 


“Actually, with the exception of visiting 
certain stores in cities other than New 
York, most of our ‘looking for inspiration’ 
as well as our buying has been in New 
York. By this I mean buying from New 
York sources is generally done at the show- 
rooms. However, a considerable percentage 
of our budgets are spent out of New York, 
primarily from traveling representatives of 
the other display houses.” 

“From where I sit there is no advantage, 
and [| don't that independent con- 
cerns direct their display directors to spe- 
cific markets. The manufacturers you spoke 
of have undoubtedly been influenced in their 
thinking by the system of 
patronizing markets 


believe 


chain store 
that offer special dis- 
counts.” 


tells me where | 
should 


They 


“Our company never 
buy, or 


take for 


should buy, from whom | 


questions how much I pay. 


eranted that the New York City and Chi- 
cago Market Week is the place to place 
one’s order. But I have personally visited 
other cities in search ot a definite article. 


I believe the display manager knows better 
what markets to visit.” 


“It has always been our policy here at 
this store to allow the display director to 
select the visited during the 
vear for display equipment purchases. Fur 


the rc. he 


cities to be 


IS pe rmitted to choose the cities to 
studying 
Needless to Say, if is 


be visited when making 
other 
essential for displaymen to visit the cities 


which hold Market Week. Wi 


make other trips throughout the vear. 


surveys, 


stores, et¢ 


here at our 
store 


however.” 


letter regarding the 
question you wish answered relative to the 
that manage- 
ment instructs the display manager on his 
wish to state that in my 
case this is not so; in fact, if I did not 


“Replying to yout 


manutacturers’ claim store 


buying trips, | 
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make it a point to contact my president be- 
fore leaving on these trips, there would 
probably be no conversation about them be- 
tween us—so you can see that it would 
be impossible for him to give me any such 
instructions.” 

“Regarding the matter of whether the 
management or display manager decides 
which markets to attend, I believe from my 
own experience that it is up to the display 
manager where he will buy, provided he 
can be away from his work at the time that 
particular market week or weeks are held.” 

“Our 
display 
buying 


management does not instruct. the 
manager what cities to visit on his 
trips. It is the judgment of the 
display manager as to where he thinks he 
should go. If he were going half-way 
across the country, it is likely that he would 
advise management of his plans. Anything 
short of that, there would be no need of 
consulting management. 


“My guess is that you are correct. The 
display manager determines for himself 
what markets he will visit. On second 


thought I wonder if —in the case of a very 
small store—wouldn’t it be management 
who would decide where the _ individual 
would go? And I think that might be so 
up to at least a five million dollar opera- 
tion.” 


“In answer to your letter concerning the 
question of whether or not store manage- 
ment decides the markets to be taken in by 
a display manager, I can only tell you that 
in my own particular case the decision is 
left completely to my discretion.” 


“It has been my personal experience that 
it is left to the discretion of the display 
manager as to what markets he will visit. 

“There are times, of course, when the 
management may suggest a visit to a spe- 
cific market when they are featuring a new 
line; or perhaps a visit to the opening of a 
new store.” 


“I can not agree with the display manu- 


facturers either. From my experience | 
have found that management knows very 
little concerning display resources and 
manutacturers. 

“The choice of cities to be visited has 
always been left to the discretion of the 


display manager. If this situation exists in 
other organizations, then it would seem to 
me that there are some loose ends on the 
part of the manufacturers that need tying 
together.” 

“In the past 23 years I have missed only 
two or three display conventions and have 


yet to experience any instructions or sug- 
gestions from management regarding cities 


that 
matters 
design, 


to visit during 
note that all 
merchandising, 


time. I am glad to 
pertaining to visual 
lighting and 
architecture are left up to the discretion of 
the display department, after other sugges- 
tions are welcomed and noted.” 


cok iE. 


Since the stores written are completely 
representative of typical retail establish- 
ments, and since the replies are so uni- 
formly in agreement that it is the display- 
man and not management who determines 
where he will do his buying, this seems to 
answer the question in terms that are very 
definite. 


5 ass sitet SEE 
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Miss Jones, pictured here, is a magician! 
She's light weight, easy to handle and 
sturdily constructed. She makes a $10.95 
dress look like $39.95 ($39.95 looks like 
a million). She's part of the new, versatile 
NYMPHETTE line — TWENTY-FOUR attractive 
poses, designed by MAYORGA, to set off the 
latest styles and make them sell. Con- 
structed of papier mache with rubber hands. 
DURABLE — HARD TO DAMAGE — LOW PRICE 


only 
have 
sug- | ‘ é Pat and Mike are cute super 
“ities Put them in the 
d to window and they'll sell the (25 
isual counters clean. And they've 
got plenty of brothers and 
sisters every bit as good as 
they are. Great variety of 
poses in sizes from Toddler to 





salesmen. 


and 
yn of 
rges- 
Twelve. 
etely eeeese P ececeeeeseseeeoeeeeseeeeseeeeeeseeseseeeeeeeen ee ' “ A, 4 e 
2 q Complete lines of men’s & women’s figures in lil GZ COE , inc 
play- ) full ranges of poses and sizes. And remember, 
nines fF the PRICE IS RIGHT! 39 W. 37th St., New York 18, N.Y. 
ns to SEND FOR FREE ILLUSTRATED BROCHURE OF COMPLETE 
very LINE TODAY 
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Installation Services 
Must Organize 


By SOL FISHER 
Fisher Display Company, Chicago 


"The window display installation trade as a business is the only 


' e ' 
real ‘free enterprise’. 


It is a highly competitive business with no 


one guiding costs, trying to improve methods, modernize production, 
building good will for this trade or trying to create a demand or 
new users for this kind of service . . . although the field is unlimited.” 


National 


Service 


Window 
Association 
1934 the 
trade has’ been 


N 1934) the 
Installation 
to) tunction 


Display 

ceased 
window 
un- 


Since 
display installation 
organized 

During the past 14 efforts 
made for organization but they were mostly 
selfish efforts tried 
to organize for selling purposes, but no one 
tried to do the good of the 


years were 


Individuals or 


groups 


anything for 


entire trade. No one made any effort dur- 
ing these years to organize all window dis- 
play installation services into one unit 
for the betterment of the entire installation 
field 

Every industry, trade or profession, small 
or large, is organized — all but the window 
display installation trade, with about 700 


units doing business today from “one man” 


operators up to some employing from 30 to 


50 employees —in the aggregate they em- 
ploy about 4,200 persons and the sales 
volume is about 1 to 2% million dollars 
per year. 


The window display installation trade as 
a business is the only real “free enterprise.” 
It is a highly competitive business with no 
guiding trying to improve 
methods, building 
good will for this trade or trying to create 
a demand or for this kind of 
service, although the field 1s unlimited. 

Daily some into this and 
some go out of this business. However, 
there are a few who are making this trade 


one costs, 


modernize production, 


new users 


come business 


their life’s vocation. There are many who 
have been in this business for over 25 
years. They are established and recognized, 


but they are unorganized. Labor (window 
display installers) in some of the principal 
cities on the East coast, West coast and 
Middle West are organized in unions, but 
the owners or operators are not. 

Due to chaotic conditions, some users of 
this are taking advantage of the 
paying a very low price for 
this service and using one service operator 
another. 


Because of 


S¢ rvice 
situation by 


against 
the disorganized situation, 
rates have not risen with the inflationary 
trend. Everyone realizes that today’s dollar 
is only worth 43 cents compared to the 1935 
dollar. 

Kighty per cent of the operators of win- 
dow display installation units do not know 
Of course there is a reason for it! 
Seventy-five per cent of these operators are 
“one man” outfits, who do not employ any 
display installers. They do the 
work themselves or with the assistance of a 
son or brother, etc., and in 60 per cent of 
the cases they operate out of their homes — 
and garages and from 
or trailers and even from rooms in 
rooming Their office is in their 
pocket —their warehouse is in_ their 
automobile. Therefore, they do not figure 
on or have any idea as to They 
work hard, long hours, including Saturdays, 
Sundays, holidays and nights. If they were 
employed by someone and would work as 
hard to put in as many hours as they do, 
their income would be greater than if they 
were in business for themselves. 

However, the user or buyer of this service 
guides himself as to costs by comparing the 


costs. 


window 


basements some 
“motels” 
houses. 


vest 


costs. 


JANUARY, 1949 


charges of the “one man operator” with 
those who have fixed overhead and operate 
a business which has real expenses. 
A window display installation 
business, no matter how small it 
the man” outfits, has over 25 
as overhead: 
1—Rent 
2—Light 
3—Telephone 
4— Postage 
5—Stationery 
6—Printing 
7—Office supplies 
8—Tacks and pins 
9—Staplers and 
staples 


service 
is, even 
“one items 
14—Hospitalization in- 
surance 
15—Social security 
16—Bank charges 
17—Income tax 
18—Crepe paper 
19—Corrugated paper and 
other decoratives 
20—Office help 
21—Window display in- 
10—Laths stallers 
11—Cartage 22—Stock room help 
12—Insurance (fire, 23—Supervision and 
auto, contrac- checking 
tor's liability) 24—Management 
13—Workman’s 25—Bookkeeping and 
compensation auditing 
Investigating costs and charges further 
and to prove how disorganized conditions 


are in the window display installation trade, 


the following examples are given. 

One advertiser (name on file) using 112 
window display services, small and large 
operators throughout the U.S.A., installing 
three to four campaigns yearly, each cam- 
paign consisting of 15,000 displays, is being 
billed from $1.75 to $3.50 per unit, including 
the furnishing of crepe paper and in some 
cases corrugated material also. This adver- 
tiser would pay more, especially to those in 
the lower brackets, if properly approached. 

Another advertiser (name on file), using 
107 window display services installing three 
to four campaigns yearly, each campaign 
consisting of 7,000 displays, crepe paper and 
decorative material furnished by the adver- 
tiser, is being billed from $2.20 to $6.50. 
This advertiser is willing to pay $4.50 mini- 
mum if satisfactory service and workman- 
ship can be secured. If the “one man” out- 
fits are properly educated and matters ex- 
plained to them, they could increase their 
income by billing $4.50 instead of $2 or $2.20 
per unit. 

Another advertiser (name on file), in- 
stalling two to three campaigns yearly, each 
campaign consisting of 10,000 displays, is 
being billed from $1.50 to $2.75 per unit, 
including the furnishing of crepe paper and 
in some cases corrugated material also. 
This particular advertiser takes advantage 
of the unorganized conditions in this trade 
by using one service against another. How- 
ever, they could be educated and forced to 
pay a substantial increase if properly 
approached. As it is today, no one dares 
raise his price for fear of losing the busi- 
ness he does have. 

It is a pity that some who operate a so- 
called window display installation business 
do not draw enough money out of it to 
make ends meet, but have to have side jobs 
so as to meet present economic conditions. 

Even the so-called established service de- 
pends on income from a source other than 
display installation. They usually have 4 
side-line such as selling display materials, 
erecting and decorating floats, booths, fairs, 
street decorations or buildings and _ con- 
structing special deluxe displays. Window 

[Continued on page 116) 
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a Here's something for sales-minded store executives 
an es 
me IN NASHVILLE—ONE TEST SHOWED and display directors to think about! Here is actual proof 
6.50. THAT 59% OF THE SALES ON AN UNAD- of the power of display. This phenomenal display- 
nini- 
nan- VERTISED COAT WERE MADE TO WOMEN performance, however, is just one of many recently 
ome uncovered by the Pilot Study in Display Research 
CxX= 
their WHO 'HAD SHEN INE 5Om? Uae §e conducted by the New York University 
$2.20 IN THE WINDOW. * . School of Retailing. 
Ps You can increase sales in your store—in every 
3, is department—by putting good display to proper use. 
yee \ No other promotional media—newspaper, radio 
also. ‘\ or direct-by-mail—is as effective as good display 
tage 
an \ AT THE POINT OF PURCHASE! 
low- 
d to % Competitive days face the retailer... you can 
erly increase your store traffic and volume by investing 
ares ~ 
usi- . one-third of your store promotion dollar in display! 
3 The National Association of Display Industries, Visual Merchandising Series, 
SO- Report No. 1 can be purchased from N.A.D.I., 11 East Walton, Chicago, Illinois 
ness — = are mation tine price of S$°.00, a savings of $2.50. Order your copy of 
- this informative display study today! 
jobs PROGRESSIVE 
ions. 
“ | NATIONAL ASSOCIATION tf DISPLAY INDUSTRIES 
than 0 
ye a 
‘ials, 
airs, 
con- 
dow MERCHANDISE 
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Displaying Corsets 
And Hosiery 


By CLARA BALDWIN 


HE arrangement tor displays ot corsets 

and hosiery, two of the problem chil- 
dren of the display 
essentially that of telling a form story 
Both show to best advantage on a figure. 
In displaying corsets, Carson Pirie Scott 
& Company's display department, of which 
Clement Bradley is director, likes to show 
en the mannequin just what a_ particular 
garment will do for the figure when it is 
dressed. \s Bradley says, they like to 
give the customer the value of comparison, 


profession, 1S 


the opportunity to see a corset itself and 
then ke able to compare it with the effect 
created when apparel is worn over the 
garment 

The department has encountered a great 
deal of difficulty in setting up that type of 
simple 
average dress mannequin is not constructed 
to fit 


Bradley The 


display for the reason. that the 


corset merchandise, according to 
result in such a’ situation 
makes the displaying of corsets on any but 
special corset forms extremely difficult. To 
overcome such a handicap, Bradley has the 
store’s corsetier do a complete alteration 
job on the garments to be used tor display 
purposes which means that a mannequin 
which is to wear a corset for display re 
ceives a special fitting exactly as would be 
given for a customer buying the garment. 

lor this reason Bradley feels it would be 
t great boon to display departments if 
mannequins were constructed so they would 
fit corset merchandise, and designed so that 
vhen they are wearing dresses the manne 
quins would have the feel of corsets under 
would 


neath those dresses Such a. nove 


have a two-told purpose, and be particularly 
mportant right now when corsets are so 
ssential to the fashion picture. This type 
of mannequin would show merchandise to 

tter advantage. If a corset is put on a 
regular mannequin there is a tendency tor 
the bones to stick out in all the wrong 
places, Bradley points out, thus ruining the 
effect to be created \lso such mannequins 
built tor corsets would save the time and 
labor involved in special fittings 

Feeling that corsets displayed alone pre- 
sent) an uninteresting picture to all but 
those women more or less immediately in 
the market for the garments, Bradley pre- 
ters not to put mannequins clad in corsets 
directly under lights without doing some 
thing to the picture to counteract the stark 
effect He feels they should be counter- 
balanced with femininity in the treatment ot 
the background, to relieve the starkness 

He believes that such merchandise should 
he displaved i 


proper setting and in keeping with the pur- 


an approximation of its 


pose of the garments. In other words, 


corsets are intimate apparel and instead of 
trving to mask the fact. he 1s inclined to 


‘form. story, for they 


heighten the effect by showing the mer- 
chandise in a dainty, feminine setting, such 
as a boudoir scene. Women prefer to see 
what the garment will look like when 
actually worn, and such settings can be 
handled with such dignity and simplicity as 
to offset any suggestion or feeling of tact- 
lessness. 

The rule of adding soft touches applies 
to some extent to the display of hosiery 
For example, in a hosiery display at Carson's 
dainty ruffled skirts were added to the 
models to give a touch of femininity. 

\s with corsets, too, hosiery display is a 
show up to. better 
advantage on leg torms or on mannequins 
rather than draped. The customer gets a 
better idea of the fit, length, color, and 
any other features when this type of mer- 
chandise is displayed on a form. 

Kor the display mentioned 
purpose was to promote the different lengths 


above — the 


available to the customer, as well as_ the 
\ large chart in the foreground 
of the window gave all the details as to 


new colors. 

colors to be worn with special ensemble 
shades, proper length hosiery for the diffe: 
ent heights of women, and all the important 
detail tor the selection of the exact size and 
color tor the customer and her particular 
costumes. The idea went over well, for 
customers apparently made a careful study 
of the chart, then came in to ask for the 
exact item to best suit their needs. In 
other words this display was a self-selling 
affair, thus saving valuable time for both 
the customer and salespeople. 

\s to the display in general, it followed 
Bradley's theory that hosiery is best dis- 
as a single item in small units ot 
reduced With that in 
shadow-box was fashioned for the center of 


plaved 
areas. mind a 
the window area which served as the focal 
point of the display. 
forms were arranged as standing in the box, 


Three pairs ot leg 


one for the short girl, one for medium 
length, and one for the extra tall, and 
each pair of forms was wearing a ruffled 
skirt to soften the picture. Other hosiery 
merchandise was draped to either side of 
the chart card in the toreground. 

\side from this special display, Carson's 
has been doing considerable promoting of 
hosiery merchandise in their fashion win- 
dows. Right now hosiery is high fashion 
and is an important item in planning the 
picture of the costume. Hosiery 
designers are color conscious, just the same 
as are the fashion designers. As dark hose 
appeared on the fashion horizon, Carson's 
began to use it on the mannequins in the 
fashion windows along with new styles of 
coats, taking an 
interest check of customers’ reactions to 
their fashion windows, Carson's found there 


overall 


suits, and dresses. In 


Nee ASK A ahi eT 
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; 
is much comment among the passersby 
neerning the shades of hosiery. In fact, geammenionin 
ere seemed to be almost an equal amount ni 
interest given to the hosiery as to any 
ther single item in the display. Definitely 
ere Is an interest on hosiery color today e 
further promoting hosiery, Carson’s have Wh eco fa tive U fa S 
t off a space on their main floor, near 
hosiery section, known as the “Hosiery 
wreau'. It ts sort of a hosiery clinic, | | Burton-Rodgers, Inc. proudly presents for the first time 
juipped with four private fitting booths, Di A ° P ° ‘ ° 
ds aed aieeinn — a new technique in silk screen design and reproduction 
Both corsets and hosiery are important | (tae to give your window and departmental decorative treat- 
sida tems in the new tashion picture, and for | ments new life and color. 
el lisplaving them Bradley feels that they : ; ; ; 
a should both be related to the rest of the | Designed by an outstanding artist, these decorative murals are 
shen costume through a siageny setting, waien | done in washable oils on heavy offset stock. They are colorful 
7 issociates them with the overall apparel | 4 : 
Re ee ... durable . . . and moderately priced. 
act- i Easter, Spring and Summer series now ready, with nine appeal- 
Contest Spurs Dealers : bj Ww inary nero d : 
lies To Use Displays ing subjects. rite for descriptive literature and prices. 
er) Lamont, Corliss & Co., Inc.. New York 
ie City, intends to blanket America’s super- | 
the markets, chains and independent retail food | 
vutlets this winter with Nestle’s “Ever- | 
Pe ready” instant cocoa store displays. | 
‘tte! : : : . | 
i Phe incentive to dealer cooperation 1S the 
nage ompany’s “Start the Music’ dealer dis- | ; . " 
play contest, with RCA television sets and | Rag Doll Series No. A-101. 15x90". A blend of eight gay colors. 
and ‘ther rich prizes for photographs of dis- | Furnished either vertical or horizontal. Use on columns, top of 
ner- ive incae,. “De cceltenk tamiaed: fantasy | shelving, or cut out for individual treatments in show cases, 
; i ena S* : aan windows, etc. 
sh and closes February 22. 
oths Lamont, Corliss, long a champion of the 
the ise Of point-of-sale displays, is not relying 
essa m prizes alone to win dealer action. It is 
ti providing a self-contained display packet 
niste that guarantees widespread use and quick 
ite! set-up. 
tant The packet consists of a tull color cartoon 
and lisplay panel for floor stand or counter 
ulat basket use, as well as can mounts and 
for llustrated literature showing how to use the 
rudy isplays, and how to enter the contest and 
the vin a prize 
In (he display panel is its own container. It 
ling s scored at the bottom and folds to the 
both rout to form a pouch that holds the smallet 
plays and literature. Two easily removed 
wed vire staples hold the pouch locked. Einson 
dis- p Freeman, Long Island City, N. Y., designed, 
OE ithographed and manutactured the display 
; of e company’s own promotion of the dis- 
en la contest to dealers is summarized in a 
"ae les of easy-to-read “arrow boxes on 
ei lded part of the panel. Copy high- 
ala ights “bigger sales, bigger profits, faster 
and turnover’, pus “powerful advertising keyed 
fled ) your Customers in the comics,” plus “this 
pei , wutitul full color display material,” plus 
of indsome prizes for you in Nestle’s mid- Easter Series No. B-117. 30" x Daffodil Design No. B-115. 30" x 
inter display contest”. 60". Eight beautiful colors in a 60". One of a series of four 
on's lhe promotion is carried to the back of design that breathes the spirit of Spring and Summer subjects done 
— the display, which shows a sample of the | the Easter season. in eight glowing colors. 
oe “he ae Desirable jobber and sales representative territories still open. 
lion . an . é g 4 ‘ 
the Sunday newspaper comic sections (aggregate | . T 
ierv lation exceeds 27 million). It also | 
ame lames the papers and cities in which the | Write today for details. 
hose iign 1s appearing, shows the prizes to +4 . 
on’s m, and includes the clincher “Tie in 
the vith this advertising” + . . BLADE & HELEN STS. 
s of | self-contained feature of the display , W Me CINCINNATI 16. OHIO 
an S igned not only to get sure-fire dealer 
ee: o . but eliminates the expense of an Display Division 
lere N container for the display material. : 
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Sun Damage beason 


Ws 





DAYS are getting longer—the sun 
is growing stronger! Each lengthen- 
ing ray of ultra-violet is an increased 
threat to your profits. Be a smart 
“early bird’’— join NOW with the 
more than 75,000 merchants who 
protect display goods and fixtures 
with Infra-Chem Transparent Shades! 

This ‘‘miracle material’’ prevents 
needless sun damage... lets you sell 
display merchandise at full profit... 
and actually boosts sales by keeping 
your windows in clear view all day 
long! Easy to install, operate and 
keep clean...long-wearing, econom- 
ical. ..no awnings or canvas strips 
needed. 

Get ai] the money-saving facts on 
“Sun Protection plus Visibility.” 
Mail coupon or write today. 


FREE 






SAMPLES 
BROCHURE 
ESTIMATE 


YES—Rush me new brochure, generous 


Infra-Chem test samples, and estimate 
data. All without charge. 





WAME POSITION 





STORE NAME 





@eeeeaeae2@e2020208080800686 


ADDRESS TS-231 (444) . 


@eeeeeeeeoeoeeeeee2ee¢ee@ 
RANSPARENT SHADE CO. 
501 N. Figueroa St., Dept. 101-B 
Los Angeles 12, California 
SK CAUTION: Infra-Chem is our secret 


Beware of imitations! 


exclusive process 








| customers in 


| 
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Grant & Sons Releases 
Fixture Catalogue 


A catalogue showing the firm’s line of 
stands, racks, cards, frames and the like 
has been published by Grant & Sons, Inc., 


921 South Los Angeles street, Los Angeles 


15, and is available on request 





Padgett Heads Display 
For Atlanta Firm 

Formerly a_ free-lance displayman in 
Georgia and Florida and more recently with 


J. P. Allen & Co., Robert Padgett has 
joined J. M. High & Co., Atlanta, as dis- 
play manager 
Bostitch Releases Displays 
For Stationery Stores 

Stationery dealers everywhere are now 


offered a new counter salesman by Bostitch, 
Westerly, R. I. These salesmen in the form 
of counter displays are greeting prospective 
and small stationery 
throughout the United States and 
Canada. 

The attractive display 


large 


stores 


is lithographed in 
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five colors on a special 90-pound board and 
coated with a transparent non-scratch 
varnish. It gives the appearance of grained 
wood, which blends exceptionally well witl 
the orange, brown and yellow color schem« 
of the new Bostitch merchandising boxes 
This new and complete selling unit holds 
six Bostitch B8& staplers and 12 boxes ot 
Bostitch staples. 





Wanamaker Receives 
Display Award 

The Philadelphia Art Directors Club has 
awarded its annual “Gold Medal for Merit 
Window” to the John Wanamaker store in 
that city for the company’s Christmas win- 
dows in which “A Visit From St. Nicholas” 
was the theme. 





New York Factors 
Visit West Coast 

Lee and Eve Grimes, principals of Grimes 
Display Service, Inc., New York City, have 
been in Los Angeles recently in preparation 
for the opening of a showroom in that city. 
Allen Spencer will be in charge of the 


_ West coast branch. 


by Tony Brinker 








TUDIED ADVERTISING AT NEW YORK 
UNIVERSITY SCHOOL OF COMMERCE... 
GRADUATED 1936 MAGNA CUM LAUDE. 
DIO ART WORK ON N.Y.U. VIOLET * 
AND POSTERS AT SCHOOL. SERVED 
AS SAILOR 1934 ON FREIGHTER To 
HAWAII. CHOSE THE NAVY, THEREFORE, 
AND WOUND UP IN THE SEEBEES, SOUTH 
PACIFIC AREA. GOT ADVERTISING 
TRAINING AS ASSISTANT TO AD MAN- 
AGER OF THE ASKIN STORES, CHAIN 
CLOTHIERS, 1936-38, SWITCHED To 
KRIVIT ADVERTISING AGENCy, 
SPECIALIZING IN SHOE ACCOUNTS. 
WROTE COPY, BECAME PRODUCTION 
MANAGER. JOINED A.S. BECK SHOE IN 
1939 TO HANOLE ADVERTISING AND 
SALES PROMOTION. WORKING ON WINDOW 
SIGNS GOT HIM INTERESTED IN WINDOWS. 
BECAME DISPLAY MANAGER LAST YEAR. 
FEELS SHOE DISPLAY METHODS NEED 
COMPLETE OVERHAULING, SIMPLIFICATION. 
SAYS,“CAN DO”, SOON ! 









Wire ANDO HE JOIN IN HOBBIES... OILPAINTING, 
TENNIS, PHOTOGRAPHY, SKATING, SKIING... 
ANDO THE N.Y. GIANTS. 


DISPLAY DIRECTOR, 











A.S.BECK SHOE CORP. N.Y. C. 





a So al 
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Leslie Levi Addresses 
New York Club 

Leslie Levi, president of the Ivel Con- 
struction Corporation, of Corona, N. Y., 


is the principal speaker at the regular | 


monthly luncheon meeting of the Kiwanis 
lub of New York held at the Hotel Mc- 


\Ipin on December 22. 


Subject of his talk was “Showmanship in 
susiness” and a question and answer period 


ressed principally to business leaders and 
advertising and sales executives, telling 
them of the prominent place the industrial 
or trade show has assumed in the American 
market picture. Levi, a pioneer in the field 
of exhibit and interior-showroom building, 
attempted to show why the trade show is so 
successful a market place by analyzing the 
trade show audience. An important sector 
of the lecture was devoted to the technique 
of exhibiting, the physical form a _ good 
exhibit should take and in general the 
problems involved in making exhibits “pay 
off”. 


On December 21 Levi received an award, 
along with other business men, from Grover 
Whalen for aiding in the successful execu- 
tion of New York’s golden anniversary 
celebration. 


Darling's Catalogue 
Is Released 


The L. A. Darling Company, Bronson, 
Mich., announces the publication of its en- 
tirely new Darling Displays Catalogue No. 


ollowed. Specifically the lecture was ad- | 





230, containing one of the most complete | 
lines of forms on the market. Items made | 
of plastic, papier mache or composition are | 


designed to add functional smartness to 
displays. 

rhe new catalogue is carefully sectional- 
ized for ease in locating display forms for 
women’s men’s, children’s or infants’ de 
partments. Descriptive data and prices are 
placed with illustrations of the various 


items. A new feature is a separated folder 


devoted to a complete selection of millinery 
heads and stands. 


Two Promotions Made 
At Sears Store 


[wo promotions have been made in the 
Sears, Roebuck & Co. display staff in Salt 
Lake City. Elmer Lund, assistant display 
manager, has been promoted to the position 
oi display manager for the new Sears store 
in Boise, Idaho. Richard Barrett, interior 
soit line displayman, has been promoted to 
display manager of the Sears store in 
Caldwell. 





Dick Staines Wins 
Wristwatch 


Richard A. Staines, Vandever Dry Goods 
Company, Tulsa, was winner of a wrist- 
Watch given as a door prize by General 
Display Corporation, Cincinnati, at the firm’s 
New York City showrooms during Decem- 
ber Market Week. Other prizes were won 
by Sol Katz, Bond’s, New York; James 
Cook, The Fair, Fort Worth, and Emil 
Lederer. 
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LET YOUR CREATIVE FLAIR F/are/ 


Even as the color on this advertisement is different — so is 
Nesbit’s floor fluff... America’s newest window display floor 
covering decoration. 


YOUR ART IS GIVEN A NEW MEANING—your taste 
can be as distinctive and individual as you like for we can furnish 
any color in fluff to please the most highly imaginative taste. 


Light or dark, pastels or trues made up to fit your window color 
schemes. A bushel covers 30 sq. ft. Minimum order three bushels, 
one week delivery. $4.37 per bushel. Shipping wt. 4 lbs. per bushel. 


Moisture-proof, vermin-proof, non-explosive. 
Send for sample of one of our standard colors. 


WE WILL MATCH ANY SHADE YOU SEND US! 


NESBIT INDUSTRIES, INC. 
1823 Milwaukee Avenue Chicago, Illinois 


Dealers inquiries invited. 














[hay tu dfuilely w tema 


"The: moment I saw the 'Beau Monde' mannequins, ,, a & earty 
I was intrigued by their exquisite features and pispiay Director, 
distinctive styling. They are definitely a triumph! Gilchrist Company 





When they were shown in our windows—both management 
and I were delighted with the sales results. 

Our entire stock of gowns shown on the 

mannequins was a complete sell-out and many 

special orders were taken." 
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Everything you need in 


STORE FIXTURES 


and 


DISPLAY MATERIAL 


Whether you want a single fixture or a 
complete store installation, we can give 
you immediate delivery from stock. 
Fixtures come in natural birch or 
combed oak finishes. Below we list only 
a few of the many items in stock. 














e SHOWCASES 
free ° WALLCASES 
Spring Store Fixture aand Equip- e COUNTERS 
ment Catalog. Write for copy. e TABLES 
e SHELVING 
y ‘ y e CHROME RACKS 
Coming Soon : ¢ MANNEQUINS 
| Our 1949 Spring Display Material e ae” SPRAYS 
. Wri y: . 
Catalog rite for FREE copy ° RIBBONS 
STORE FIXTURES, 
SHUR - NUFF wnc. $3235 
INC. DISPLAY MATERIALS 
Manufacturers Converters Distributors 
DHIDIDIEAP OUTS 2. ORTOIN,... os 5 nce cisieee need vecins ccc 24 S. 6TH STREET 
NEW ORLEANS, LA............. INTERNATIONAL TRADE MART BLDG. 
OKLAHOMA CITY, OKLA............... MERCHANDISE MART BLDG. 




















[hey 1 fel a tun 


he moment the 'Beau Monde' mannequins, says A. F. EARLY 

I was intr aed by their exquisite features and Display Director, 

distinctive styling. They are definitely a triumph! Gilchrist Company 
y g J : 


When they were shown in our windows—both management 
and I were delighted with the sales results. 

Our entire stock of gowns shown on the 

mannequins was a complete sell-out and many 

special orders were taken." 
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McCafferty Elected 
Ad Club President 


Ken McCafferty, author of several articles 
in DISPLAY WORLD and_= advertising 
manager for Sears, Roebuck & Co., Long 
Beach, Calif., was installed as president of 
the Long Beach Advertising and Sales 
Club on January 7 in an unusual ceremony 
The installation committee chose as_ in- 
stalling officer J. L. Williams, manager of 
Sears’ Long Beach store, for three reasons: 
Williams was at one time engaged in dis- 
play and card-writing, as was McCafferty; 
the former was formerly an advertising 
manager, as McCafferty is now, and Wil- 
liams and McCafferty have been close per- 
sonal friends for the past 12 years. 

McCafferty will be remembered by DIS- 
PLAY WORLD readers as author of 
articles dealing with layout and color tech- 
nique. He has been employed as cardwriter, 
commercial letterer, display manager, com- 
mercial artist and advertising manager. In 
1944 he was employed by the Long Beach 
public schools as instructor in advertising 
and lettering. While his experience has 
been varied, it has all been in the field of 
sales promotion. 

In 1943 McCafferty was president of the 
Long Beach Display Club. Jeing experi- 
enced in both display and advertising, he 
has always been a proponent of closer co- 
operation between these two fields of sales 
promotion, which he feels are of equal im- 
portance. 


Walco Bead To Handle 
Imported Ornaments 

The Czechoslovak Glass Export Company, 
Ltd., exclusive agent controlling the sale of 
all Czecho-Slovakian Christmas tree orna- 
ments, has announced the appointment of 
The Walco Bead Company, 37 West 37th 
street, New York City 18, as sole American 
representatives and distributors. 

Walco now has a complete display of a 
large assortment of these decorations on 
view in the company’s showrooms. Designs 
range from bells and drops to tiny repro- 
ductions of such objects as bicycles, tea- 
pots, clocks and windmills. Any number 
of colors and sizes are to be had 


Novel Technique Used 
For TWA Calendar 


Something different in the way of a cal- 
endar is being distributed to favored clients 
by Trans-World Airline, based on the fa- 
miliar diorama technique. In order to bring 
air travelers more coloriul interpretations 
of the many scenes along TWA routes, Rex 
Werner, art director of the line, created 
sets in three dimensions and in miniature 
from which full-color photographs were 


' made for reproduction purposes. The re- 





sults are colorful scenes which are a new 
approach to calendar art 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 








| 
. 
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Exhibit Firm 

Names Miller 
Leon Gordon Miller, well-known artist 
d industrial designer, has been appointed 
Ivel Construction Corporation, New York 

Cleveland 


ty, to manage the company’s 

ice. Miller is best known as a teacher 
d lecturer on industrial and display de- 
on for the Cleveland School of Art, the 


Cleveland Museum of Art, and Western Re- 
rve university, as well as various Civic 
d professional groups, and for his chair- 
anship of the Cleveland Art Festival. He 
s written a number of articles on display 

and exhibition problems for several trade 

publications. 

Miller’s own been exhibited in 
museums and galleries throughout the 
United States and is permanently repre- 
sented in the Library of Congress and in 
many private collections. He brings to the 
service of Ivel clients in the Ohio area a 
thorough knowledge of trade show  tech- 
niques based upon fundamentally sound de- 


work has 


sign. 


Bantamac Stresses Display 
In Spring Promotion 
To give retail store executives a look into 
the future and to encourage them to visual- 
ize the new spring jacket the 
light of its display possibilities, Bantamac, 
1107 Broadway, New York City, has created 
an original presentation kit which has its 
own built-in shadow-box to simulate a store 
window. 
Titled 


series in 


“Jackets on Display”, the unit is 


based on ten colorful window displays by 
Dana O’Clare, New York display con- 
sultant. Each display has a_ background 
theme for one or more jacket models. 


Typical titles of the displays are: “Country 
Club Commotion”, “Living On a Budget”, 
‘Western Stars”, “Tropical Holiday”, “For- 
get About the Weather!” The windows 
themselves can be easily and inexpensively 
reated by the store. A complete album of 
reproduced in full color, with 
simple directions by O’Clare, has been sent 
to each Bantamac dealer. 

presentation is being mer- 
hants at trade conventions, hotel showings, 
and at Bantamac showrooms field 
tices. In some instances, it is being pre- 
sented by group meetings or indi- 
viduals in various stores. 


l + 
SKE tches 
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Displaymen Resign, 
Open Own Service 
ne McKeehan 


ive resigned as 


(G and Ralph MHoelscher 
display executives at 
nfield’s, St. Louis, after seven and nine 
with the company 
opened their own display 
Olive street. The 
ited under the name 

two men will 


and 
service at 
will be 


irs, respectively, 


company 
Mack’s. 
continue to handle 
iy for Greenfield’s, along with servic- 
several other the St. Louis 
The company will also job display 
ials and fixtures and continue the 
acture of several patented display 
will be maintained at 


stores in 


A showroom 


the Olive street address, and McKeehan 
AT Hoelscher are interested in hearing 


manufacturers who are not 


ented in St. Louis and vicinity 


fully 
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tear drop cedar 


from california 





the 





CUE CD Ce 





BOX 387 DAVI/ _— DAVI/ 679 
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WRITE FOR BROCHURE 






































a you don't get a second chance with 
Sunfading. So be SURE before you buy! Every 
Transparent Sun Shade is sold with an uncondi- 
tional guarantee. Laboratory tests and actual 
usage tests prove that SUN SHADES filter out 








WHO SAYS 
YOU CAN'T 
TAME 
THE SUN! 


of course you can... with 
TRANSPARENT SUN SHADES! 
Keeps out the damaging rays of 
the sun .. . lets shoppers see in. 
Protects your costly window dis- 
play merchandise from sunfading. 





up to 99% of the Ultra-Violet rays . . . giving 
you maximum protection. And our Sun Shade 
material will never, never fade-out! So don't 


take chances — buy the best — buy SUN 
SHADES. 











6 
THIS TRADE-MARK FREE: Send For Samples Today 
UNCONDITIONAL perenne aon 
eas Ss a Sa ) s 0 oun . ade an a 
GUARANTEE + copy of your booklet, “HOW TO WIN 
$ YOUR DUEL WITH THE SUN.” 
’ 
Jobbers: Write for our Proposition * Store Name - 
‘ 
THE SUN SHADE CO. : he 
« ‘ 
Manufacturers of the Original Transparent Sun-Shade ; Address 
78 1-83-85 Chancellor Ave., Irvington 11,NJ.  ¢ city josie 
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Show 


COLORS 





THEY’RE A 
PLEASURE 
TO USE! 


@ So 
@ So 
@ So 
@ So 
@ So 


free-flowing 


easy to apply 
quick drying 
opaque 
uniform 


There is a difference in show card 
colors! Quality does tell. ACE Colors 
have a reputation among some of the 
leading sign shops in the country for 
top satisfaction in application — top 
satisfaction in results. 


Strict laboratory formulation and con- 
trol assure the sign-writer, displayman 
or artist dependability in any of the 
36 ACE colors. 


Won't you accept our invitation to 


get acquainted with the ACE line? 






Write today on 
your letterhead 
for free Color 
Card and sample 














PRESCOTT PAINT CO.,INC. 


50 CHURCH STREET, NEW YORK 7, N. Y. 


| 
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DISPLAY SPECIALTIES 
[Continued from page 41] 
is “Octopus from Natural Desert 
Displays, Coolidge, Ariz. These come small, 
The roots are a natural 


Roots” 


medium and large. 
white wood after the dark covering is re- 


moved with a knife. They are unusual 
because of their fantastic shapes, while their 
light color makes them effective with a 


dark background. 

In 1949 the Acme Bulletin Company, New 
York City, one of the largest manufacturers 
of changeable letter and name strip signs 
introducing the 
variety of store 


and directory boards, 1s 
latest and most complete 
boards styles and sizes, both stock units and 
custom made. How one store uses an Acme 
board for “Advertised Today” display is 
shown here. 

As the name of the firm suggests, National 
Hanger Company, Inc., New York City, 
specializes in devices to suspend merchan- 
dise for display within Pictured 
next, at the top appears a hanger and pro- 
tective covering for the garment’s top. The 
inexpensive 


the store. 


center illustration is of an 
blouse and dress hanger of plastic, either in 
It is 17 inches in length 


The 


crystal or colors. 


and has a nickel-plated revolving hook 


—Top, by Modern Displays Below, by 
Northern Display Fixture Company ... Center, 
by Natural Desert Displays— 





third unit is a modern concave hanger for 
ladies’ suits. Unbreakable, the hanger is of 
clear plastic styrene with nickel-plated hook 
and clips. Length, 16-34inches. 

Mutual Display Manufacturing Company, 
Cleveland, is producing a versatile group of 
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YY PIS MEE: PES, la thgaesinarencsecemmveceanme tn: :-eamie:! 


ar 
ARNOLD CONSTERLE os 


BEGINNING TOMORROW! FINAL CLEARANCES and DRASTIC REDUCTIONS! 


 mideeasen tochinen tien compton of teat, ot temadigs tevieny te poet 


% Pasion Sag 
‘ CHOI LETIEE STOGE 
Laseriessly 
Farred Coats 
‘4 


=e 


Mink Coats 


a savings op te 


SOK sad woes 


Sidezze® 


‘ ax Boe o58 oll Bering! these wideentes 


All-Occasioa Frocks 500 = 





—Top, by Acme Bulletin Board & Directory 
Company. Below, by National Hanger 
Company— 


display “boxes”, as illustrated here, capable 
of many different arrangements. The set- 
up consists of three display boxes 18 by 36 
by 10 inches, with openings 18 by 18 by 12 
eight leg sections 1-% inches in 
diameter by 2 inches long; two sets of 
standards to allow for the various arrange- 
ments of the units. These pieces are con- 
structed with fine workmanship and are well 
finished in white lacquer and gold trim. 
Backs of the boxes are open to permit the 
display of merchandise on either side. 


inches ; 


The palette plaque is by The Reyburn 
Manufacturing Company, Philadelphia, and 
is silk screen processed in eight colors on 
rigid white display material. The palette is 
pale blue and the foreground bright yellow. 
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PERFECT SETTING FOR SUCCESSFUL SELLING! 


- Be 


SUPERBLY STYLED 


To your store’s setting for selling, 
ROYALCHROME contributes air-cushioned 
comfort... trim, flowing lines. . . rich, 
Super-Tuftex leatherette colors... 
great structural strength and dura- 
bility. The Royal way, you'll discover, 
is the right way to buy. Write our 
Display Division now for Royal Cata- 
log illustrating other display furniture, 
lounge and office groups — a complete 
seating service from one source. 


5 
No. 350 No. 358 
Shoe Fitting Stool Shoe Mirror 
ROYAL METAL MFG. CO. 
175F North Michigan Ave. - Chicago 1 
NEW YORK ¢ LOS ANGELES ¢ PRESTON ® ONT. 


No. 377 Chair in Gangs. 
Well-planned installations of 
Royalchrome Chairsin gangs 
—individual pieces rigidly 
and compactly assembled in 
units of two or more. 






















"The moment I saw the 'Beau Monde' mannequins, 
I was intrigued by their exquisite features and 
distinctive styling. They are definitely a triumph ! 


says A F EARLY 
Display Director, 
Gilchrist Company 


When they were shown in our windows—both management 
and I were delighted with the sales results 

Our entire stock of gowns shown on the 

mannequins was a complete sell-out and many 

special orders were taken." 
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One third cost of usual mannikins 


J iaclyf 
amped y 


FY - =e" she walks 








sits 


dances 
flies 


NT, 
N M, 
AND ANNIK iy 
clear three-eighths SPQ s 

‘ ghth RT Sy, 

EAR 

inch plywood «+ Joints 

flexible white cable + Wigs 
natural hemp rope, four styles, four colors 

shocking pink, marine blue 


seaweed, lemon yellow « 


Fastens to standard T siand 0 e 
€ Ay 
in individual orders $39.50 — 
per dozen (each $34.50 a 
~ 
~ 
fm v 
e¢ f > Gr Side 
Soh a ¢ (b Flaps 
Y Sub-Deb 
Upsweep 
write 
£ \ for 
y brochure 
& 


1200 J w. LAKE STREET - CHICAGO 

















'REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER Co. 


2902 W. 76th St. Los Angeles 43, Calif. 








USE THE 


OPPORTUNITY EXCHANGE 





For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
& 
$3.00 Per Column Inch —CASH WITH ORDER 
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| Supplementary colors are flesh, yellow, red, 
deep pink, brown and pale blue. 

Emil Corsillo, Ine., Hollywood, is a 
specialist in fine wig making, and one ot 
his new mannequin wig styles is shown 1n 
the photograph which concludes this article 

Not illustrated, but well worth mentioning 

| among display specialists, is the “Velvety” 
| close-stitch grass of Art R. Cohen Company, 
Pittsburgh, which comes in rolls, thus 


making it possible to fill in large areas 
without resorting to small individual mats. 
The burlap back of the mat 1s always con 


—Top, by Mutual Display Manufacturing 

Company. . . . Below, by Reyburn Manu- 

facturing Company. . . . Center, by Emil 
Corsillo, Inc.— 
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cealed, and the grass itself has a natural 
green color. The same firm makes available 
“Scatter Grass”. 

Tnder the trade name of “Shure Sell”, 
Hurum E. Reeve Company, Los Angeles, 
makes and sells a number of items with 
which display is very much concerned. 
Armong them are shelf brackets, shelf rests 
and standards, complete glass shelf units. 
and ratchet standards. 

Gregory Motors, Inc., Brooklyn, makes 
possible simplified display animation with 
reciprocating rotary and compound motors. 
Furnished in featherweight units, in AC or 
DC, 110-120 volts, the motors have only one 
bearing and require no oil or attention. They 
can be used for a number of different 
motions. 

Multi-Fit Wig Company, New York City, 
has designed a special moulded latex rubber 
skull into which foundation artificial hair 
is embedded so that the hair is held in a 
permanent rubber base. The latex nature ot 
the wig thus created makes it fit many 
variations in skull contours and head sizes. 
Coiffures are derived from American Hair- 
dresser, although any desired stvle can be 


furnished 


Schaub Heads Display 
For Galveston Store 

Nathan's, Galveston, has named John H 
Schaub as display and advertising manage 
Schaub, who was at one time in charge ot 
display for E. S. Levy & Co., of the same 
city, thus reenters display after six months 
spent as a partner in a local cleaning busi 
ness in which he still retains an interest. 
The post at Nathan's was formerly held 
by Walter Quillian, who is now in a 
different field in Dallas 


Ferris-Shacknove 
Moves Factory 

The display firm of Ferris-Shacknove has 
moved its factory to much larger quarters 
at 99 Richardson street, Brooklyn. The 
offices and showrooms continue at 45 Grove 


street, New York City. 





Son Is Born 

To Savars 

Martin Savar, of the Philadelphia firm 
operated under his name, and Mrs. Savar 
are the parents of a son who has_ been 
named Larry Joe The boy arrived on 
December 10. 





Wesselman Congratulated 

On Birth Of Son 

Stanley Wesselman, display manager tor 
The Paris Shops, Cincinnati, is receiving 
congratulations on the birth of a son. 








We invit DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
Charge is made for this service, of 
course, 


a 
— 
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Spring Display 
and TIMBERTONE 
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MOSS BRICK 
No. D3-614 


Newly designed back- 
ground papers are ready 
now! Many unusual pat- 
terns . . . an array of 
exciting colors... created 
by Timbertone craftsmen 
in time for '49. 


To really appreciate the 
superb artistry and quality 
of Timbertone Structural 
Papers you must see them 


... FEEL them! 


If your jobber cannot 
serve you, write for sam- 
ples on your store letter- 


head. 





STONE WALK 
No. D3-226 


TIMBERTONE DECORATIVE CoO., INC. 


324 LAFAYETTE STREET NEW YORK 12, N. Y. 
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Capture ATTENTION [ie 


Automatically 


Robert E. Leake has been appointed dis- 
trict sales representative for Arkow-Lewis 
Associates, 705 Arch street, Philadelphia. 
He will cover the Texas, Oklahoma, Louisi- 
. ana, Arkansas, Colorado, Kansas and New 
with a : , ss Mexico territory and will maintain head- 

. | quarters in Dallas. He was previously tech- 
gg nical director for the Dallas Little Theatre 


a 3 } 
D f , 4 and at one time designed interiors for 
fegte| i [ @ : os Garth- Andrew Contemporary _ Interiors, 
] Akron. 

Ernest F. Kim has been similarly ap- 
pointed to cover all the Southeastern and 
South-Central states, including Louisiana. 
Previously Kim was district display and 
' | sales supervisor for Schenley Products. 






An attention-getting "NATURAL" for 


Store windows 

Store departments 
Dead end of aisles 
Head of escalators ' 
Credit department where people wait 





Marcus L. Cline has been added to the 


Son coeme ead cecboumets | company’s sales staff to cover the entire 
Style shows ; | West coast and adjacent states. Stanley Q. 
Seasonal merchandising, etc. 5 Disenhot, previously handling the New 
: England states, New York State and New 

Your desire to induce prospective customers to enter your | Jersey for Arkow-Lewis _ h: bee a 
store —to promote buying action within store departments is ; Jersey for Arkow-Lewis has been given 
solved through ADMATIC Slide Projectors. Admatic can | additional territory including Pennsylvania, 


automatically feature any merchandise or store service in a ees Pittsburgh and Philadelphia. and tl 
sequence story with thirty 2” x 2” color slides magnified upon except : ittsburgh an¢ liladelphia, and the 
the large cabinet screen. The brilliant, true color of projected State ot Delaware. 
messages is impressive and appealing—a_ practical, highly at ; : 
effective, economical display medium for year-’round use Q The above-mentioned appointments were 
a made known by Edward Arkow prior to 
: leaving on a _ seven-week selling trip for 
| the firm’s spring, Easter and summer line 








ee Ss. 


Write for price, circular and specifications 





AD watic Projector Company | Y | Medals Te Be Given 


SALES AND DISPLAY OFFICE For Inaugural Displays 


318 West Randolph Street + Chicago 6, Illinois oe ; , 
Po stimulate the creation of especially 


interesting and original window displays 
among Washington retailers during in- 
augural week, medals will be awarded to 
e BAMBOO the displaymen whose windows are judged 


For Display Men | best by the inaugural committee’s display 


division. Two sections of the contest have 








@ YUCCA been set up—one for small stores and one 
| for large. Ben Strouse heads the com- 

® i Ld i A e | mittee’s display group 

-noormars = FOPICAL Display Attractions ekceennee: 
. : ; Cassidy Back Again 
© WALL MATTINGS Raw materials and native handwoven mats and mattings. With Blum's 
Outstanding displays for Spring and Summer, Travel he or en 
‘ . am J. assid\ s once more j 

@ FLOOR SCREENS and Cruise. For window, counter and floor displays. The Blum Store, Philadelphia, as display 
manager. His resignation from the _ posi- 
We are importers and manufacturers. ° 1 x xs tion which he had held with the store for 
@ WALL PANELS See our price list first! a number of vears was announced a few 


weeks ago 


, “a Christian Science Monitor 


Has Article On Lavernes 

The career of Estelle and Erwine Laverne, 
who operate Laverne Originals, New York 
City, was the subject of a feature article in 
the December 1 edition of Christian Science 


Write today for catalog. 








@ TAPA CLOTHS 


“@ COOLIE HATS 





| ® GRASS BLOCKS 


ie Monitor. Their art training, their work as 
® FURNITURE si designers and makers of display papers and 
e 972 N. LA CIENEGA BLVD. LOS ANGELES 46, CALIF. fabrics. wallpapers and the like, and the 
b honors paid them were all discussed. 








Lehmyer Resigns Position 


USE THE 
OPPORTUNITY EXCHANGE With Virginia Dare 
For any WANT AD purpose: The resignation of Jack Lehmyer as dis- 
POSITION WANTED POSITION VACANT play manager for Virginia Dare, New York 
DISPLAY EBUIPMENT FOR SALE City, has been announced. His successor 
REPRESENTATIVES WANTED | has not yet been appointed, nor has Lehmyer 


$3.00 Per Column Inch — CASH WITH ORDER 








revealed his future plans. 
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—s Universally Adjustable LIGHTING PRODUCTS and Accessories 
ia, & 
eo PUT NEW LIFE IN YOUR DISPLAYS! 
eink HUNDREDS OF ADDITIONAL ITEMS ILLUSTRATED IN BULLETIN No. 122 
ead- 
ch =" ~=—StsS~S:F 
9 ii] se Lo % 
leatre SWIVELIER “CLAMP-ON SCREW-IN UNITS SWIVELIER 
3 for UNIT 
riors, Porcelain keyless or push-thru cf a Completely wired, ready to Universally Adjustable 
} mechanism. Attach to flat or round screw-in. With or without exten- ; 
surface. Adjusts to fit up to l-inch ; ; 
y ap- flat or round pipes. sion pipes Converts any rigid Counter- Lamp 
1 and Cat. Price socket into a Universally Ad- 
Siana. No. Mechanism Each AN justable Spot Lite. Provides ad- Bucetiens 
nee e os 
and — ee = .. justable lighting from recessed = for High- 
. 810 Push-thru 2.80 : 
5. = ceiling fixtures lighting: 
oO the _ _ “HOOD” SHADE CLAMP-ON 7 aan 
entire Cat No. HBI7...... eatin CREW-IN EXTENSION UNITS | Sane 
ey Q. NIMBLE-LITE LISTED BELOW* / Neck Ties 
New No eng Overall Each | a= | 
News Infra-baked aluminum Cat. — Sanath Price ; . =. ae when used 
— — re base 107 None 514” $1.60 Lah \vecaa & ) SS with Blue- 
1ven with two holes tor screw *107~ o” 101%” 2.35 2m jane * Daylight 
E ‘ attachment. Felted to ame 9” 1384" 2.75 CA Zyis 1p | ies 
vania \ \ WT Mia! ZA Bulb 
c ' } prevent scratching *107-11 11” 161%” 3.20 \ \ to = . 
1d the Complete with cord and mas iyis ect 
— "HOOD" SHADE SCREW-IN UNITS 
wee Price, No. 607 AND EXTENSIONS ; Piles 
ae ‘Nimble-Lite’’ . $2.60 H107 None 123%” $6.50 |] Cat. No Finish Each 
or to H107- 5 * 16%” 7.25 || 960-BR Infra-Bak 
P i 2. ~ - fra-Baked Bronze A 
p for “HOOD” SHADE PORTABLE H107- 8 8 19, 7.65 ee ee ee oan 
ins Cat. No. H607 $7.50 ea. H107-11 11” 221,” 8.10 |} °60-CR Chrome Plated 14.95 
JOBBER INQUIRIES INVITED ... WRITE TO. . 
NATIONAL HANGER CO., Inc. = 253 w. 26TH street NEW YORK CITY | 
‘cially 
splays 
xy in- : ; 
ed Hybarger's Name Omitted 
udged From Contest Story 
isplay Through an error in the press release an- 
| have nouncing the results of the National Hunt- | 
d one ing Month display contest sponsored by | 
com- The Sporting Goods Dealer, St. Louis, the | 
name of J. A. Hybarger, Leonard’s, Fort 
Worth, was omitted in the list of winners 
appearing in the December issue of DIS- 
PLAY WORLD. Hybarger, who has been 
a consistent prize winner in such contests, 
with placed third and received a $50 Savings 
isplay Bond from the sponsor, together with $50 
posi- from Sports Afield. | 
re for | 6 
a few : ’ | j 
Julius Silber Purchases — 4 
. | , 
Display Manufacturers Mart | We Ws Y,/ 
Julius Silber has announced the purchase , 
of Display Manufacturers Mart, New York | 
City, and will continue to operate the firm, "The moment I saw the 'Beau Monde' mannequins 
Anwar : liens cca oe . : é ° A. F. EARLY 
verne, manutacturing artificial flowers and novel- I was intrigued by their exquisite features and Otentery ene 
York ties. He will also carry a complete line of distinctive styling. They are definitely a triumph! Gilchrist Company 
‘cle in imported flowers and novelties. Silber has Wh h ; 
cience a background of 15 years experience with len they a shown in our windows—both management 
ork as some of the leading manufacturers of on poe delighted with the sales results. 
‘s and artificial flowers and displays. The firm is ur entire stock of gowns shown on the 
d_ the located at 34 West 35th street. mannequins was a complete sell-out and many 
special orders were taken. 
Schnitzler Appointed 
For New Store 4 ’ | Df 
_ Arthur Schnitzler, formerly with Oppen- 
s dis- heim Collins & Co., Buffalo, as display e ‘ee e 
York manager, has been named to a similar posi- 
cessor tion with the new Lane Bryant, Inc. store R. RA R., € e Korre ay d bute 
hmyer at Pittsburgh. At one time Schnitzler was 
in charge of display for Berger’s, Buffalo. 
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BEGHERA 


DRAPING FABRIC 


33 Beautiful Colors ... 50" Wide 


50-YARD 1 
BOLTS . PER YARD 
IN CUT 1 
Pieces Be PER YARD 


The easiest draping fabric at the New 
York show. An amateur can drape like a 
professional with this fabric. Our sales- 
men are showing it on the road now. 
White, pink, ice blue, maize, mauve pink, 
grey, Bikini blue, flamingo, raspberry, 
cloud white, kelly, moss, jungle green, red, 
wine, deep wine, gold, lavender, purple, 
lime, royal, midnight blue, light beige, 
dark beige, cocoa, coffee, luggage, brown, 
navy, aqua, robins egg blue, American 
beauty and black. 


WRITE FOR FREE SWATCH 


-TRI-ALLIED 
CREATIVE DISPLAYS 


MANUFACTURERS AND DISTRIBUTORS OF 
DISPLAYS, FIXTURES, DISPLAY MATERIALS 
200-202 NO. PEARL STREET, BALTIMORE 1, MD. 



















Bend Flexit into almost any curve 
desired . . . the curve will stay in! 
Use it flat for smart ribbed effect. 
Heavy 28-ply board. Write today 
for a FREE CATALOG describing 
this and other Greggory boards: 
Striped and Block Bevy Board, 
Curvo Wallboard and 28-ply Curvo. 





GREGGORY, Inc. 


2929 S. WABASH AVE. 
CHICAGO 16, ILL. 
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Visual Merchandising 


By LOUIS A. BANKS* 
The White House, San Francisco; 
Publicity Chairman, Visual Merchandising Group, NRDGA 


AST June in this hotel the Visual Mer- 
chandising Group of the National 
Retail Dry Goods Association was 


formed. It was charged with the responsi- 
bility of retail visual selling 
methods and many other pressing subjects 
little known to retailing as a whole. Success 
of the new venture was assured in the words 
of many, more dubious in the thoughts of 
others. Brave statements were made as the 
committee chairmen named. And so 
we all went back to our respective stores, 
determined that this time the display pro- 
fession had been given a challenge to suc- 
ceed that wouldn’t—that couldn’t — fail. 
This was the chance many of the men 
throughout the country had urged for many 

And now it what to do 
it? Where should we begin? What 
would management like to see accomplished 
first? 


developing 


were 


years. was here, 


about 


\s chairman of the publicity committee, | 
first considered the assignment to be of a 
routine reporting nature. Then it occurred 
to me that it than that. The 
publicity committee could start immediately 

even results of committee 
actions had been ascertained. It could start 
publicizing itself to top management and at 
the management's sugeges- 
tions, criticisms, and goals it would like to 
replies could be 
information of 


Was more 


before any 


same time ask 


accomplished. These 
the 
well as helping to form an opinion as to 
ditferent 
top retailers had of visual merchandising 
the nation’s leaders in busi- 
ness were really interested in visual selling 
from an objective standpoint. 

With the 
went to a list of some 40 men — the majority 
in retailing, others in manufacturing, some 
in buying offices and This 
the letter: 


2cC 


publicized for all as 


just how many versions various 


how many of 


foregoing as a guide, a letter 


agencies. was 


National Retail Dry Goods 
with the the 


“Recently the 


Association cooperation of 


Sales Promotion Division of that organi- 
zation saw fit to have organized another 
specialized group. This is now known as 


the Visual Merchandising Group. Its board 
are trom 24 of the 
the nation. Its purpose is to 
tie down and find out more about the dis 
play of merchandise in all of its ramifica- 
We intend to make known results 
ot exhaustive analyses evaluating display’s 
return. We will endeavor to ascertain how 
best to invest the display dollar based on 
more display research. 


of directors leading 


stores across 


tions. 


“You, as a leader in your field, can help 
You can help by telling us your opinions, 
your likes and dislikes, your recommenda- 
tions as to what you would prefer brought 
out im our studies of visual merchandising 


“Address before the Visual Merchandising Group, 


NRDGA convention, New York City, January 11 


“We would like to publish your remarks 
However, if you pre- 


over your signature. 
fer not, your name will be withheld 

About a 60 per cent return was received 

not bad. The replies were, as had been 
expected, quite varied. But all agreed on 
one point that visual selling must be 
developed .. . that great interest was being 
expressed in the outcome of the Group's 
studies. Then there better than half 
that were very objective and of those 
some that charged us in direct sentences 
what we must do... consider .. . develop 
These I want to get into here; some of the 
letters were published in DISPLAY 
WORLD for December. This is additional 

Charles B. Dulcan, Sr., vice-president and 
The Hecht Company, 


were 


general manager, 
Washington : 

“Visual merchandising has not been only 
a hobby of ours for a long, long time, but 
it has been practically a ‘ruling passion’ in 
our merchandising picture at The Hecht 
Company. We have expended much time, 
thought, effort and a sizeable slice of our 
advertising and display budget in planning 
and executing store-wide programs which, 
in great measure, may be regarded as some 
thing that is perpetual; it’s a continuous 
round of predetermined events, based on the 
calendar, and special happenings. 

“Now that the NRDGA has organized a 
Visual Merchandising Group, with a_ board 
representatives 
will 


of directors comprised of 


from leading stores, nation-wide, 
undoubtedly the 
tion. If retailers will pool and share their 
ideas we may get this down to a scientific 


you 


receive necessary coopera- 


basis where we'll enjoy some startling re- 
sults, at greatly reduced operating costs. 
“T think, by and large, it is pretty gen- 
erally recognized by retailers that the) 
aren't going to have an easy time of it in 
1949. The craft will be confronted by a 
brand new set of obstacles to hurdle in the 
coming 12 months, and operating costs will 
have to be watched and controlled most 
carefully. Production has been catching up 


with demand in many commodities; prices 
are beginning to move downward which 
means we'll have to merchandise more 


efficiently, plan our promotional campaigns 
a bit more strategically and, perhaps, pull 
a few rabbits out of our ‘display hats’ to 
catch and hold the public eye sufficiently 


long to interest them to the point where 
they will buy. 
“In 1949 the display dollar has got to 


produce full value, penny for penny; dis- 
play brains will be taxed to capacity to do 
an ingenious, dramatic and productive job 
in visual merchandising. It is a year that 
will be a challenge to the craft and | 
honestly feel that the newly created 
NRDGA Group will be a big help in meet- 
ing and beating a period in ‘49 that will 
place difficulties in our path. 
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oe 


3 So, just as retailers must have definite 
; iectives and set a goal of accomplish- 
é nt for themselves —then work and keep 
é erlastingly at it to achieve their aims and 
j rposes—it will be necessary to have 
4 finite objectives in visual merchandising. 
should take an inventory of special 
if vents and planned promotions; anticipate 
iF ‘feast’ and the ‘fast’ periods we may 


spect to confront us and budget our dis- 

iy dollars accordingly, always holding a 

t in reserve for the unforeseen so that we 
may, as opportunists, adjust our program to 
ircumstances. 

“We are rather certain that plenty of good 

merchandise will be available in all lines; 
it's the selling job that will offer problems 
ind this is where visual merchandising can 
step out in front and take its rightful place 
under the sun. Visual merchandising must 
stop people; must arouse emotions, the de- 
sire to possess, the urge to buy. Visual 
merchandising must be stimulating, com- 
pelling, interesting, artful in its simplicity, 
; ind above all practical. It must hit the 
f bullseye to accomplish its purpose. 
“Visual merchandising means presenting 
ill goods, whether the most ordinary staple 
irticles or the beautiful passing fancies of 
fashion, in an orderly, pleasing way; must 
focus attention on the good features and, 
mayhap, a clever bit of camouflage might 
e pe rmitted to conceal where ethical 
ind desirable. 

“Below I have jotted down a_— few 
houghts, for consideration in the Group's 
study and research; nothing mentioned is 
new exactly, but it is all worthy of some 
exhaustive study; if we penetrate deeply 
enough we may make some worth while 
liscoveries for the good of the craft: 

1. How can we reduce the costs of visual 
merchandising without affecting its value? 

2. How can we get more and better co- 
iperation from manufacturers ? 

For many years I have contended that 
there is a missing link at this point. Manu- 
acturers spend vast sums in national ad- 
vertising; a customer is half sold in the 
juiet of her own home, looking at colorful 
magazine portrayals. Much of the value of 
this expensive media .is lost through lack 
1 proper coordination between manufac- 
turer and retailer. Definite tie-ups should 
’ arranged to complete the sale at the 
point where the merchandise is displayed. 

3. An actual research laboratory should 





e set up for the exchange of ideas. Credit 
tuld be given, as in any other profession. 
How to capitalize more on daily ad- 
vertisements in local advertising media? 
Smash antiquated ideas; smash Chinese 
(mental barriers) between depart- 
ts; accomplish a dual, triple, or quad- 
purpose with one display. Kill as 
birds as you can with one _ stone. 


Sa 


mn 


can this be done better? 

How can we build a better program 

nd ‘best sellers’? Around departmental 
ind inter-departmental promotions? Around 


tight’ items? How can we get them 
ver the place so they will sell and not 
things up? 

How can we dig up more of the old- 
ned ‘interrupting ideas’? 

lhought should be given to better fix- 
to insure orderly stocks; the best 
to look very messy in some cases 
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You've seen them at 
the Fashion Fair, 
the Lingerie Shows, 





in Fifth Avenue stores and 
in smart display windows that 


attract attention everywhere. 





All created by Manhattan Mannequins, Inc. 


¢ FASHION FAIR MANNEQUINS 
MULTI-QUINS 
KIDDI-QUINS 
REGULAR WOMEN'S FIGURES 


REGULAR CHILDREN'S MANNEQUINS 
"“MULTI-FIT WIGS" available on all our models. 


MANHATTAN MANNEQUINS ic 





119 Prince Street, New York 12, N.Y. * GRamercy 3-3868 





Write for descriptive literature or further information. 











ranzen sludio 
Sf Chicage 














Please write us for full information and price list. 


123-125 W. Chestnut DE 7-4274 


MANNEQUIN REPAIR @ REDECORATION e WIGS 
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EGGS 


FOR EASTER DISPLAY 
0 0 0 


ASSORTED PASTEL COLORS — 
Yellow — Violet — Green (Spring) 
— Robin Blue — Red (Pink) — White. 


NATURAL SIZE — Looks like the Real Thing — but made of Glass. 
Packed | gross to Carton Like Real 
ANTICIPATE YOUR NEEDS Eggs. 


Contact Your Jobber or Direct In Even Grosses at $20.00. 


MALROS COMPANY 


“The House of Colors” 


BOX 289 DOVER, N. J. | 























New Classes Being Formed 
CURRICULUM 


Cloth, Crepe Paper and Painted Backgrounds. Background Design. Mannequin Draping. Interior 
Display. Lighting. Show Card Writing. Fashions. Department Store Display. Small Wares. 
Women’s Ready-to-Wear. Women’s Specialties. Men’s Furnishings. Men’s Clothing. 


FACULTY # 





MARC BIELER, School Consultant ARTHUR GLICK, Display Instructor 

Display Manager, Bonwit Teller Formerly of Display Dept, Beck Shoe Stores K 
WM McBLAINE, Display Instructor CHAS. NUGENT, Display Instructor 

Display Manager, Browning King Display Depts., Blum Store and Strawbridge & Clothier 


ELWOOD SULOFF, BFA, Art Instructor, formerly Penn State College 
icplay ececcrien” NATIONAL DISPLAY INSTITUTE 
A School of Window Display 
3, PA » Phone: RI 6-2 


Write for Descriptive Booklet 





















FOR YOUR 


DRESS GOODS 
PROMOTION 


No. GR 620 


Giant Shear 6' long 
Needle _.. 3' long 


$16.25 Complete 


Hardwood construction 
Opens to any angle... 
...White Enamel Finish 


QUENSELL DISPLAYS, Inc. 


71-23 Austin Street 
Forest Hills, N. Y. 
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{| now. We should’ compare notes, plan, de- 


sign, and develop fixtures for visual mer- 
chandising. 

9. Simplicity of design should be stressed 

10. Signs are worthy of careful con- 
sideration. The value of many a display is 
lost because of improper signing. We need 
catch-lines to sell merchandise. 

11. Price is a big factor in selling; why 
keep it a secret? 

12. Display units should be designed for 
ready or easy accessibility. How can this 
be improved upon? 

13. Self-service is dependent upon a clever 
visual merchandising program, and can re- 
sult in worthwhile economies. This is a 
subject worthy of much thought. 

14. Windows and interiors should reflect 
the same theme. How can the two _ be 
better correlated ? 

15. Design units for display which may 
be used, or interchanged in all departments 
of the store. 

16. Build a calendar of potentials? Be 
ready for any emergency. What are they? 
How to capitalize on them? 

17. How can slow selling items be con- 
verted into profitable items by cleverness 


| on the part of the visual merchandising 


staff ? 

18. Get customer reactions. Everything 
in the display picture can't be right. Some 
things may grate on the public’s nerves. 
Let's try to ascertain what these things may 
be Perhaps a public opinion poll might 
not be a bad idea 

19. Inventory visual merchandising space 
as well as merchandise Every inch is 
valuable; make use of out-of-the-way nooks 
and corners; set a price on the space and 
make it pay itor itself or do something 
with it 

20. Hit on good ideas and then pound 
them home until they are worn thin — just 
so long as they produce. Retailers might 
“Spring” certain events nation-wide and be 
amazed at results 

“No one has a monopoly on good, pro- 


ductive ideas \ll should all must par- 
| ticipate in order to make this NRDGA 
Visual Merchandising Group — successful. 


Fine goods are worthy of the best: fine 
backgrounds, fine displays, fine surround- 
ings, fine care Visual merchandising 1s 
the artistic soul of the retail craft; without 
it everything would be rather drab = and 


| colorless. With television added to the 


many other competitive bids for the pub- 
lic’s attention, mediocre eftorts will fall flat 
in 1949; the men in whose hands rest the 
destiny of visual merchandising must exert 
every ounce of their imaginative genius to 
keep pace The display dollar will be 
wasted unless we are able to capitalize on 
the millions who walk past retailers’ win- 
dows and pass through the doors every 
year... unless it accomplishes its single 
aim and purpose to stop them, interest 
them, and sell them—not once but over, 
and over, and over again and again and 
again.” 

As can be seen, visual merchandising has 
a far greater responsibility than the pro- 
fession as a whole realizes. We are 
charged with the very life-blood of retail- 
ing, of keeping the store on the move, of 


| keeping it not only attractive but to develop 
and follow ‘best sellers’, see to it that un- 





1949 


, de- 


mer- 


»ssed. 
con- 
ay is 
need 


why 


d for 
| this 


‘lever 
n re- 


iS a 


eflect 
o be 


may 
nents 


Be 


they ¢ 


con- 
rness 
lising 


thing 
Some 
‘rves. 

may 
night 


space 
h 45 
100ks 

and 
thing 


ound 
just 
night 
id be 


pro- 
- par- 
DGA 
ssful. 

fine 
yund- 
ig 1S 
thout 

and 
| the 
pub- 
1 flat 
t the 
exert 
us to 
1 be 
re on 
win- 
every 
ingle 
erest 
over, 

and 


y has 
pro- 
are 

etail- 

e, of 

velop 

t un- 





JANUARY, 1949 


productive space is made to pay for itself 
: if not, to see why. To plan depart- 
ments so that customers see, stop and buy 
merchandise through a planned 
reasons. To see that more things outlined 
in Mr Dulcan’s letters are followed. I feel 
sure that the membership of the NRDGA 
will read the report of these letters and be 
amazed at the potential to be had by in 
tensifying and studying their own particular 
operation in visual selling. I, personally, 
am extremely grateful to all of these gen- 
tlemen for taking the interest they have in 
advising us of the potential and the re- 
sponsibilities of our profession. 

The present running schedule of the pub- 
licity committee includes the following: 

1. A letter to go to all member 
telling the management that they can appoint 
their display director to the VMG. Also 
that their assistants may be appointed in a 
non-voting capacity. 

2. Story of the evaluation committee 

3. Story on the budget committee. 

4. Story on the men in the Group, stress- 
ing the geographical location and the types 
of jobs and stores they are in. 

5. Announcement posters printed and put 
in all display fixture 
buying houses, all manufacturers 
(not display) and wherever possible we can 
get the notice on view. 

6. Possibility of 
for the outstanding display) 
year. 

This schedule will, as the various sections 
to ever\s 


series of 


stores 


showrooms, houses, 


possible 


working out an award 


director of the 


report progress, go into effect 
possible trade paper, plus mailings. We 
want management not only of member stores 
of the NRDGA, but manufacturers, and 
buying syndicates to receive information as 
results obtained by the VMG. This 
will take time because of the complexity 

the work, the between 
which material can 
though it 
accurate as can be 


to the 
distances stores 
with 
sle yW 


slowness 
be gathered. But 
t must, it will be as 
had and eventually will 
One committee of our Group is receiving 
excellent outside help through the National 
Association of Display Industries and that 
is through the New York university report 
n display (DISPLAY WORLD, December). 
rhis is a splendid cooperative venture on 
the part of manufacturers on 
initiative. They can not join our Group — 
Dut they can and have helped. The manner 
in which they have approached their part 
in aiding visual merchandising shows a 
high degree of responsibility that after the 
ld days of every man for himself is 
extremely commendable. 
lo conclude ladies and gentlemen, let me 
tell you that the other 
‘ommittee are in the main Californians, too 
Charles Merrill, of Kann’s in Washington, 
is been appointed to serve as liaison to 
\rthur Gray, chairman of the Group: 
\ubrey Maley of the Broadway-Hollywood, 
Hol and James Buckley of Saks- 
Fiith Avenue, Beverly Hills, make up the 
the balance of the committee. We in Cali- 
have been exposed to and nurtured 
ublicity of every description. We in- 
tend to use every trick in the book to get 
mation and the results of studies into 
the hands of and before the eyes of man- 
erent. 


ind the 


may be, 


be of great value 


their own 


members of my 


wood, 
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something 
CO 

sing 

about 


ROMAN SYMPHONY 


GANT 


A sparkling arrangement that’s in harmony with any interior 
display — and right “in the groove” for radio, music, or tele- 


vision display backgrounds. Perfectly in tune for windows. 
Leave it to COLUMBIA to produce a giant roman like this 
crisp black and white, with sparkle on notes and keyboard — 
extra heavy vellum backed by sturdy kraft that stands by itself. 








There’s an extra note of pleas- 
ure too: COLUMBIA will pre- ee Se wee ae 
as ; 2 8 ft. x 10% ft. rolls 
pare its Symphony design on $23.50 roll 
seamless paper. 53 inches by 25 6:0. 4 46 teckh hae 
feet in any colors you specify. 7.25 sheet 
53 in. x 25 ft. seamless paper 
$ 7.50 roll 




















Manufactured by 


COLUMBIA DISPLAY MATERIALS COMPANY 


179 PACIFIC STREET BROOKLYN 2, N. Y. 

















NOTICE! 
COMING 


A Novel Metal Pedestal Set 
STRONG — LIGHT — BEAUTIFUL 


This inexpensive set adaptable to all type stores 


Another Famous Rez-Nat Product! 


6 WALNUT STREET 


TANZER DISPLAY CO. tvercrr 49, Mass. 
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BIRDS 


For Your 


WINDOW DISPLAYS 


Beautiful feathered birds will make 
your display more interesting and 
attractive. We are supplying the 
leading department stores and dis- 
play men everywhere. 

Available in all colors, such as pink, 
chartreuse, blue, beauty, yellow, etc. 


Samples and prices on request 


KIRSCH FANCY FEATHER 


& NOVELTY CO. 
63 W. 38th St. New York City 18 








SCROLL-TEX 


(Reg. T. M. applied for U. S. Pat. Off.) 
The ultimate for scroll signs, window cards, art sketches, paper sculp- 


ture, show-case trimming, etc. 


SHEETS—SIZE 26" x 40" 


$18.00 PER 100 


(Assorted as desired) 


Peach Cocoa 


20 Turquoise 


Nu- Yellow 
COLORS Blue-Gray 


White 


W. €. 


123 E. BALTIMORE AVENUE 


Claret 
Samar 


Moss Green 
Terra Cotta 





India 
Marine Blue 
Lemon 
Hame 


Black 


Wild Rose 
Silver Gray 
Powder Blue 
Old Gold 
Teal Blue 


Aurtoch Tue. 


LANSDOWNE, PENNA. 








Good Enough Te Eat | 
Giant LOLIPOPS 


in ''Yummy" colors to introduce the new spring fashions 
na whimsical way. Excellent for "lolipop set" fashions. 
Papier mache construction wrapped in celophane... 
n sets of two on a green flocked base. 


per set 
No. SP-1029 24" dia. Lolipops— 6' high $22.50 
No. $P-1030 14" dia. Lolipops—39" high. ....$11.50 
148 $O. LAKE ST. AURORA, ILLINOIS 











DESERT ITEMS for SPRING 


@ Saguaro Logs, Stumps 
e Cholla Trees, Logs and Trunks 
e Desert Foliage 
e Desert Branches 
e Desert Octopus Roots (Natural white) 
e Cacti Spinae Clusters 
Bases made to order for the above als« 
sprayed any color. 
PHOTOS ON REQUEST 


See y r »bber or write direct 


NATURAL DESERT DISPLAYS 


436 W. Pinkley Ave. Coolidge, Arizona 











USE THE 
OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 
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In closing I wish to quote again irom 
Mr. C. B. Dulcan, Sr.’s letter: 

“No one has a monopoly on good, pri 
All should, all must partici 
pate, in order to make the NRDGA Visua 
Merchandising Group successful. Fine goods 
are worthy of the best... fine backgrounds 
fine displays, fine surroundings, fine advei 
tising, fine care. Visual merchandising 
the artistic soul of the retail craft; without 
it everything would be rather drab 


and 
With television added to the 


| many other competitive bids for the public's 


| attention, 


| dows 


mediocre efforts will fall flat in 
1949; the men in whose hands rest the 
destiny of visual merchandising must exert 
every ounce of their imaginative genius to 
keep pace. Their display dollar will be 
wasted unless we are able to capitalize on 
the millions who walk past retailers’ win- 
and pass through the doors every 

unless it accomplishes its single 
to stop them, interest 
once but 
and again 


year . 
aim and purpose... 
them, and sell them —not 
and over and again 
again.” 


Division Of Bliss Display 


over 


over and 


| Celebrates Anniversary 


Visual Merchandising Service, a division 
of Bliss Display Corporation, New York 
City, is now observing its tenth anniversary 
The specialized service takes the form of a 
mailing covering a mer- 


regular specific 


| chandising promotion, including coordinated 


window and interior display ideas, assort- 
ment dsplays, suggestions for construction, 
sources of new materials and samples, sea- 
sonal promotional 
style forecasts, etc. The 
number of subscribers in foreign countries, 
as well as in the United States and Canada 
A booklet describing Visual Merchandising 
Service in detail 1s available on re 


color forecasts, COPY, 


service has a 


now 


| quest. 


_ Cooper Decoration Company 


| announced 


Enters Display Field 

The Cooper Decoration Company, 1211 
East Fayette street, Syracuse, N. Y., has 
the entry into the dis- 
play field as manufacturer of displays for 
permanent and temporary use, and also as 
display jobbers. The company’s new build- 
ing, containing over 10,000 square feet of 
floor area, will the decoration busi- 
ness and also will feature a complete stock 
of display equipment and material. Cooper 
Decoration Company for the past 14 years 
has specialized in custom decoration work 
1 theatrical and commercial 


firm’s 


house 


ol a 
nature. 


social, 


Staines Traveling 
In Mexico 
Richard Staines, 


display manager for 
Vandever Dry Goods Company, Tulsa, 1s 
vacationing in Mexico. His itinerary in- 
cludes Acapulco, Tehuantepec, Guadalajara, 
and Mexico City. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Unusual Display Combines 
Christmas And Hanukkah 


\n unusual window display executed by 
farvin R. Katz and Jerry Resnick, operat- 
gs under the name of Uptown Draperies 
nd Interiors at 3253 Broadway, Chicago, 
.roused much interest and comment during 

e holidays just past. 

Using Christmas and Hanukkah —a Jew- 
sh holiday, the “Festival of Lights” —as a 
ymbined theme, three windows were em- 
loyed. On the left side appeared a Christ- 
nas display, on the right side a similar 
setting, and the Hanukkah window was in 
he center. 

\lthough this firm is located on the Near- 
North Side of Chicago, people from all 
ver the city came to see the windows. 
Letters were received by the two principals 
i$ the company trom the individuals and 
ganizations who wanted to praise the 
thought back ot the displays. The daily 
sapers carried items about the windows, 
ind some columnists devoted much of their 
space to comments about them. 

\lthough designed as non-merchandise 
vindows, Marvin Katz reports that the 
center window was responsible for selling 
me set of furniture costing $2,000. Resnick 
claims that he can account for $3,500 in 
giit sales during the three weeks of the 
showing as attributable directly to the win- 
lows. The two men believe that the news- 
paper publicity received and the good-will 
built in the neighborhood and adjacent area 
were worth well over $10,000 to the furni- 
ture store. 

The displays were built in the store’s own 
shop by members of the staff. Approxi- 
mately $150 was spent for decorative ma 
terial 


Display-Tipping Device 
Used By Imperial 


\ combination display piece and tipping 
levice has secured for “Imperial” whiskey 
Hiram Walker, Inc.) the much sought 
iuiter back bar position in many taverns and 
bars. The unit is an exact reproduction, on 
i small scale, of an oak barrel —a symbol 
hich is used consistently in all advertising 
“Imperial” whiskey. 
Moulded in plastic-wood in three dimen 
mal form, the “Kitty Keg” is hollowed out 
| can be fed through slits on either end 
the barrel. A spring at one end makes 
easy removal of contributions. Staves, 
ps and lettering are in relief, while the 
is of furniture finish oak. Size of 
rrel: 6% inches long with a diameter of 
+ inches; the base is in proportion; overall 
ight, 10 inches. The display-tipping unit 
vas created and produced by Kay, Inc., New 
rk City. . 


LeSage Making Trip 
In Western States 


lel LeSage, display director for the 

“kane Dry Goods Company, is currently 
a tour of several Western cities, in- 
ing Phoenix, a week in Los Angeles 
ng January Market Month in that city, 
San Francisco. A stop-over of several 
at Palm Springs was made 


\ 
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They ly a tama" 


"The moment I saw the 'Beau Monde' mannequins, ,...a F cary 
I was intrigued by their exquisite features and Display Director, 
distinctive styling. They are definitely a triumph! Gilchrist Company 


When they were shown in our windows—both management 
and I were delighted with the sales results. 

Our entire stock of gowns shown on the 

mannequins was a complete sell-out and many 

special orders were taken." 


WRAY WILLIAMS DISPLAY CO. 





21-23 SO..SECOND STREET MEMPHIS, TENNESSEE 


535 GRAVIER STREET NEW ORLEANS, LOUISIANA 
MR. FRED LOKEY, exclusive Korrect-Way distributor 




























myli fe 


NO MEASURING ¢ NO GUESSING 
EASY TO USE @ ECONOMICAL 


Keep ahead of yourself when planning your displays, 
by keeping a new appearance on your mannequins. 
Use a Multi-Fit wig and, presto, 

you have a better looking mannequin. 


SEND US A PICTURE OR DESCRIPTION 
OF THE COIFFURE YOU PREFER 


Available at all leading display jobbers, or write: 


— MULTI-FIT WIG Co. 


35 WEST 36th STREET © NEW YORK, N. Y. 
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wide and will operate in an 8" space. 


an open coil. 


erate with you. 


320 BRIDGE STREET 








FOR DEPENDABILITY 


ANIMATE YOUR DISPLAYS WITH A 


GREGORY MOTOR 


J 


The GREGORY MOTOR is composed of three parts: 


I—Solenoid type “field coil’ 2—Curved swinging "armature" 3—Mercury valve ‘'switch" 
Each motor is equipped with a 6 ft. cord and plug attached. Size—2" thick, 6" high, 6" 
The armature is actuated by the magnetism of 


the ‘'field coil'' as in any motor except in this case the end of the armature passes through 


The motor is of pendulum type which eliminates the necessity of cams, levers and reduction 
gears. It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. It has been 
known to operate for five years without service of any kind. The current consumption is 
almost nil, less than a 10 watt lamp. Practically any reciprocating motion is obtainable 
and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 
We maintain an Experimental Department to help you with your individual problems. 


Write us concerning the nature of your display or demonstrator and we will gladly coop- 


GREGORY MOTORS, Inc. 


BROOKLYN |, N. Y. 











for the 


new look... 
display WIZS 


Ve fucoly 


manufacturers of 


arranjay $ WIgS 
34 West 20 Street 
New York, New York 
CHelsea 3-8340 














USE THE 


OPPORTUNITY 
EX CHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


e 
$3.00 Per Column Inch — CASH WITH ORDER 
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Bert Levi To Visit 
United States 

Bert Levi, display director for the chain 
of Casa Tonsa stores in South America, 





—Bert Levi watches a display take form for 


Casa Tonsa, Buenos Aires— 


with headquarters in Buenos Aires, 1s plan 
ning a visit to the United States in the 





near future. The trip will be made in be- 
halt ot Tonsa’s plans to open a retail store 
in New York City, following the same gen 
eral lines as the store in Buenos Aires. Levi 
expects to remain in New York for some 
time 


Nevitt To Manage 
Ivey's Display 

Russell A. Nevitt is joining J. B. Ivey & 
Co., Charlotte, N. C., on January 17 as 
display manager, following his resignation 
from a similar position with Byck’s, Louis- 
ville. At one time he was assistant display 
manager for Stewart Dry Goods Company, 
of the Kentucky city. 

Nevitt replaces J. T. “Tray” Chambers, 
who had been in charge of Ivey's display 
for many vears. Chambers’ resignation was 
announced by David Ovens, the store's vice- 
president and general manager. His future 
plans have not been divulged 


"Weddings And Babies" 
Break Up Display Firm 

Paper Display, Inc., 335 East 34th street. 
announced its retirement as a corporation 
from the display field January 1 after some 
two and a half years of operation. ‘New 
interests .. not the least among them 
being weddings and babies” were given as 
the reason by the feminine staff. 


display, however, since Emily Malino has 
taken over the records and contacts of the 


| 
| The name of the firm will continue in 


corporation and will continue to sell under 
the name of Paper Display Company. Miss 
Malino returned recently from an extensive 
European tour. 
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American Representative 
Named By British Firm 


City Display (Overseas) Exhibitions Lim- 
ited, of London, has appointed Presentation 
Incorporated, Washington, D. C., as its sole 

ent in the United States, it is announced 
by H. C. Barton, Jr., Presentation’s execu- 
tive director. 

City Display (Overseas) Exhibitions Lim- 
ited is the foreign division of a group of 
eight British firms which constitute the Cit 
Display organization. According to Barton. 
City Display is the world’s largest group 
engaged in the design and construction of 
exhibitions and displays. The company has 
21 branches in the United Kingdom, and 
additional branches in Stockholm, Oslo, 
Copenhagen, Amsterdam, Brussels, Parts, 
Dublin, Zurich, Barcelona, Lisbon, Vienna, 
and Rome. 

Barton explained that one purpose of the 
City Display-Presentation contract is to 
facilitate exhibition at overseas interna- 
tional fairs by American manufacturers. 
Plans are also being made for trade exhibi- 
tions by British manutacturers in the United 


States. 





Display Section Appears 


In Fortune Magazine 

Six pages of the January issue of Fortune 
magazine are devoted to a pictorial study, 
in color, of display. The first part of the 
article is given over to retail display and 
ie second half to exhibits and national 
advertiser display. 

\mong the photographs is one of the 
Naegele-Horner exhibit at the Display Mar- 
ket Week of the National Association of 
Display Industries last June, a window by 
Henry Callahan, of Lord & Taylor, one by 
Sidney Ring, of Saks-Fifth Avenue, and 


| 


the laughing Santa Claus of Messmore- 


t 


Damon, Inc.; all the companies named are 
f New York City 





Marion Weiss Joins 
Natt Levy 

Formerly with MGM Displays, Philadel- 
phia, Marion Weiss is now with the firm of 
Natt Levy, Baltimore. 
Hammond To teal 
For Midwest 


Walter B. Hammond has joined Midwest 
Display Equipment Corporation, St. Louis, 
ind will travel sections of the territory 
which includes the six states surrounding 
St. Louis. Hammond was formerly with the 
Grimm-Lambach eS of the same city. 


Display Is Sliasiil 
In Jaffe Duties 


in connection with her new appointment 

ublicity director for Roaman’s, New 
\ City, Edith L. Jaffe will have charge 
splay, advertising and publicity. 








Don’t forget—send in your news 
ems about all happenings in the 
lisplay field: births, deaths, marriages, 
‘hanges of position, anything pertain- 
g to display or displaymen anywhere. 
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NAIL PANELS 


fatter! 


Automatic magazine-loading Spot- 
| stapler nails wallboard, plywood, 
™ pressed woods and light metals 
| without hammer marks. Spot- 
staplers either countersink or flush 
drive. 
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te" Yl Rr Vy" Y%! Write for Bulletin 


SRO} NVAUILS ase 


1218 Sherman Avenue, Evanston 8, Illinois 











* & 
Magic Mirror 
The sensational WORLD SUCCESS for the modern 


show window. 


Millions of people all over the world gaze at this 
strange turntable, floating on air, mysteriously revolving 


Sample: Price including postage, $55.00 
Weight: 13 Ibs. 4 ounces, U. S. Patent pending 


REPRESENTATIVES WANTED 


E. MATTER 


4 Traubenstrasse Zurich-Enge, Switzerland 














MODERNAGE 


DISPLAYS, Inc. 


101 W. 31 St., N.Y. 1, N.Y. 





The discerning 


DISPLAY BUYER 


becomes our regular 
and loyal patron for 


4. reasons: 
e the finest in display equipment 


ea complete line to meet your 
every need 


eprompt and attentive service 


ecorrect prices 


@Mannequins eGarment Racks 
ePapier Mache Forms eFix- 
tures eLighting Equipment 
eDisplay Materials eVisit our 
display room or write for 

catalogs. | 
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Show 500 FIFTH AVENUE 


al 42~® STREET NEW YORK 18.N.Y 








DISPLAY 


fone} 5 -20k-S Belen a\ 


Home Office and Tuclory 


140 WEST FOURTH ST 
CINCINNATI 2, OHIO 
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Moortgat Studios Perfects 
New, Unusual Process 

After two years of research and experi- 
mentation, The Moortgat Studios, Glenshaw, 
Pa., has evolved a method of manufacturing 
foliage with amazing fidelity to 
natural beauty, coloring and detail. “So far 


| as we have been able to ascertain,” reports 





— Verner S. Purnell — 


Marcel Moortgat, “this is the first time in 


about 300 years in this industry that a new 
| and revolutionary method of manufacturing 


foliage has been developed successfully. 


The company has selected a number of 
unusual plants and vines for the initial 
introduction of its new line. All the new 


foliage is being made of a very fine quality 
fire-resistant muslin. 

Moortgat has also announced that Verner 
S. Purnell, of Sewickley, Pa., has designed 
some of the floral arrangements which are 
incorporated into the spring line of decora- 
Purnell is well known to the 
tive trade as an able designer and decorator. 


tives decora- 


Kramer Resigns Position 
With Nashville Store 
Kramet 


Jose ph 


display 

Nash- 
position. 
the 
named by 


resigned as 
Frank & Son, 
years in that 
later plans 


Harry has 
manager for 
ville, after 

He will announce 
future. No 


Joseph Frank at this time. 


several 
his tor 


successor has been 


Staples-Smith Plant 
Damaged By Fire 
The sixth 
occupied by 
Inc. at 166 


floor and root of the building 
the factory of Staples-Smith, 
Smith street, Brooklyn, 
fire early this month. 
production delayed 
one week as a result. 


Some 


orders in were about 


Haug Promoted 
By Flint & Kent 


Don R. Haug, who has been acting dis- 
play manager for Flint & Kent, Buffalo, 
since the resignation of Vincent Dennen, | 


has been confirmed in the position 


were | 
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WATERBURY 


ELECTRIC 
TURNTABLE 








$9.00 


72 Inch Top 


For revolving merchandise dis- 


plays. Self-starting. Noiseless. 
|| Revolves about 24 times per 
|| minute. 


115-120 Volt A.C., 50-60 cycle. 
Capacity 3 lbs. Durable plastic 
top and base. Economical to op- 
erate. Supplied with 8-foot cord. 


WATERBURY COMPANIES, Inc. 
Waterbury, Conn. 




















Chrome Metal Mouldings 


in stock for 


every display & 
decorative need 
Specify IRBECO for 
moulding that will not 
tarnish, that’s durable 

and that works so easy. 
It’s doubly economical. 


write for style folder 


Use IBCOFOIL, the foil 
covered moulding for 
economy. 





Attractive Discounts to Jobbers 


IRVING BERLIN & CO. 


719 8th AVE., NEW YORK 19, N. Y. 
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THIS WAS CHRISTMAS 

IN NEW YORK WINDOWS 

[Continued from page 37) 

Ring at Saks-Fifth Avenue were in- 
triguing in their use of macaroni, spaghetti 
and noodles for ornamentation. Swaying 
m trees, tropical foliage, flowers and 
ttle sailboats were outlined with a Chinese 
ecling of design through applying all the 
various forms of the pasta tamily on navy 
blue net. 

The panels were set out from the blue 
backwalls and large smooth beach pebbles 
were grouped across the base. The copy, 
“Travelers are always in season at SFA,” 
referred to the featured collection of navy, 
white and yellow resort wear. In the accom- 
panying illustration the mannequin wore an 
enviable navy quilted mandarin jacket em- 
broidered in gold with a navy skirt. 

Blue spruce trees, measuring 30 feet high, 
made the last pre-Christmas installation at 
Lord & Taylor’s. Each tree was decorated 
in a different Christmas mood. In the one 
shown the tree was decorated entirely in 
crystal and roses. Small pale pink roses 
were used at the top of the tree and these 
increased in size and color and deepened to 
a black-red as they went downward. Shine- 
ing among the roses were crystal chande- 
liers, tear drops, great snowflakes, hand- 
blown glass animals and birds, and ships 
and life-size violins which were studded with 


gems, 

\ second of the large trees was decorated 
with candy and other edibles. An old fash- 
ioned Middle European tree o cupied a third 
window while the fourth was all modern in 
decoration —trimmed as it was with hard 
shining metal foil balls. all oversize orna- 
ments. In the two windows on either side 
of the store entrance were two smaller trees; 
all in white and trimmed 
with orange blossoms, wedding invitations 
and the like; the other a pink tree that had 
just had a baby and was decorated with 


one like a bride .. 


rattles, silver baby spoons and dishes. At 
its side was a pale blue baby tree sitting in 
a bassinette and unadorned except for a 
blue bow at its tip. The backgrounds and 
ledge in the foreground were in Christmas 


red 


Len Roth Joins 
Adler-Jones 

Len Roth has joined the designing and 
service department of Adler-Jones Company, 
521 South Wabash, Chicago, working di- 
ctly under A. Macaluso, vice-president in 
charge of design. Roth holds degrees from 
the Chicago Academy of Arts and the Art 
Institute and has been connected with the 
display departments of Komiss Fur Com- 
pany, Carson Pirie Scott & Co., and the 
New Boston Store, all of Chicago. 


r 
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We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 


_— 
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SEND 
FOR YOUR 
COPY OF 
OUR NEW 
CATALOG 
TODAY! 
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: THE REYBURN MFG. CO., INC. 

1 ROYERSFORD, PA. 

| MAIL AT ONCE PLEASE, MY FREE COPY OF YOUR 1949 SPRING 
| AND SUMMER CATALOG. 

| NAME 

1 

| ADDRESS 

| CITY ZONE STATE 

it 











Window and Interior Displayers 


IN 


LUCITE - METAL - PAPIER MACHE - WOOD 
To Fit Every Display Need 








Supreme Display Equipment Co. 
MURRAY TENENBAUM, Prop 
e Tel. LO. 3-2681 ° 


4 West 37th Street New York 18, N. Y. 
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They ee afuly a Tramp” 


"The moment I saw the 'Beau Monde’ mannequins, .. 4 ¢ cary 
I was intrigued by their exquisite features and pisplay Director, 
distinctive styling. They are definitely a triumph ! Gilchrist Company 


When they were shown in our windows—both management 
and I were delighted with the sales results. 

Our entire stock of gowns shown on the 

mannequins was a complete sell-out and many 

special orders were taken." 




















Any theme centered around out- 


















door living is completed and_ ac- 
cented by “NATURE-LIKE” Grass 
Mats. Their rich green and lux- 
uriant foliage provide a striking set- 
ting for your merchandise. Suita- 
ble for interiors or booths or win- 
dows ... to highlight your planned 
display. All mats are superbly con- 
structed, long-lived, excellent qual- 
ity. Available in these sizes: 3' x 6, 
2s 18,3 « 5S 26,5 =x I. Ae 
your display jobber for “NATURE- 
LIKE” Grass Mats by 






SATS 5 MEMORIAL GRASS CO. 
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DIE CUT DISPLAY LETTERS O vee tas 
CORK — POSTER BOARD — MYSTIK pportunity Exchange 
TRANS-DECAL & LETTER PATTERNS For any WANT AD purpose: 
Free Circulars on Request POSED DISPLAY LOU sonatas ae VACANT 
IPMENT FOR SALE 
HARRY MICH COMPANY REPRESENTATIVES WANTED 


1627 S. Michigan Ave. Chicage 16, Il. $3.00 Per Column Inch — CASH WITH ORDER 
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SPRING INFLUENCE 
[Continued from page 43] 


grass to give the effect of church windows, 
Three small rabbits were animated to rise 
from hollow stumps in the’ foreground, 
Sound effects were a recording of “Easter 
Parade” 

Joe V. Cooper, Clarke's, Peoria, used the 
next display for Easter, with mannequins 
posed naturally before the building. Ot this 
display Cooper says: “Every prop with the 
exception of the hedge was made by the 


display staff and store carpenter. Our 
policy is to build practical settings that 
have possibilities for future use. It might 


be interesting and profitable for other stores 
to know that the church front was originally 
built to represent a college doorway tor a 
campus scene during our back-to-college 
season. For Easter the square caps were 
removed from the top of the stone columns 
and replaced with steeples. Just below 
the steeples a belfry was added. The doors 
were papered with a dark woodgrain, and 
the windows and canopy were added for 
effect.” 

The final display was created by Emery 
Gregory for Neiman-Marcus, Dallas. An 
odd-shaped panel of pecky cypress formed 
the background, and on this panel were 
fastened two pecky cypress shadow-boxes 
in which were displayed hats and_= gay 
scarfs. Yucca plants and other desert 
foliage were arranged on either side of the 
panel and the floor was covered with pecky 
cypress wood and orange colored wood 


| chips. In the center of the floor was an 
| arrangement consisting of a plaster horse 


head, silver reins, stirrups, horseshoes and 
a scarf and hat. The other hats were shown 
on stands made of wood and leather. Side 
panels of the window were lighted by deep 
blue-violet lights and the background was 
lighted with blue-violet light at the ceiling. 
blending into orange, then into vellow-green 
and then into a deep green at the floor line 


Improved Planer-Router 
Announced By Nolan 

The Nolan Corporation, Rome, N. Y., an- 
nounces an improved router-planer which 
offers many features of interest to the dis- 
playman. The Nolan router-planer will rout, 
plane, bevel and rabbet simply by substt- 
tuting the correct cutting tool and it pro- 
vides a low cost means of meeting many of 
the displayman’s production requirements 

Two models are available; the RP-3 
standard machine has a 20 by 41-inch work 
table, standard chuck and %-horse power 
universal motor; the RP-4 heavy-duty model 
has a 24 by 45-inch work table, Jacobs 
chuck and '%-horse power motor. Both 
machines operate from a standard _ single 
phase light socket. 


Literature Ready 
On "'Metalcrepe" 

Maharam Fabric Corporation, 130 West 
46th street, New York City 19, has pre 
pared swatch-books of the company’s line 
of “Metalcrepe” and they are obtainable on 
request. The material is of heavy crepe 
with a metallic facing and comes in 4 
number of colors; it is 36 inches wide and 


| comes in either 10-yard or 200-yard rolls. 
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Combination Tacker And Cleaner 
Marketed By Hansen 


\ new combination of a modern tacker 
th swing-type jaw and channel cleaner 
announced by the A. L. Hansen Manu- 
cturing Company, 5041 Ravenswood ave- 
ie, Chicago 40. 

Design of the tacker provides for instant 
isassembly and assembly, without tools, by 
essing down the cap of the tacker and 


vinging out the jaw with one operation 

iis done, the channel of tacker is open at 
front for insertion of channel cleaner 
Feeder spring is hooked over a catch at 
the back end of the tacker and is held until 
the channel is cleaned. 

The new design permits servicing the 
tacker on the job and makes it unnecessary 

send it in to the source of supply for 
servicing. The tacker can be disassembled, 
cleaned and reassembled with this new 
combination in less than a minute, it 1s said. 
Folder No. 33-T, sent by the manufacturer 
mn request, gives complete details of the 
combination. 


New Display Position 
At Bloomingdale's 


Establishment of a new display position 
at Bloomingdale’s, New York City, has 
been announced, with Toni Hanson selected 


or the post. Formerly assistant to the 
interior display manager of R. H. Macy & 
Co., of the same city, Hanson will supervise 


display for Bloomingdale’s in the New 
Rochelle and Fresh Meadows units. Addi- 
tionally, he will assist in working out spe- 
cial displays for the New York store as 
well as in setting up display fixturing for 
ther units. 





Swivelier Announces 
New Appointments 


H. C. Brandman, sales manager for the 
Swivelier Company, Inec., New York City, 
innounces the following changes in the 
firm's national sales organization: Herbert 
C. Zang, Kenmore, N. Y., will henceforth 
cover New York State, north of Pough- 
keepsie. In addition to its present territory, 
the George Butler Company, Chicago, will 
now cover the entire states of Wisconsin, 
Minnesota, and North Dakota, as well as 
the upper peninsula of Michigan. North- 
western Agencies, Inc., Seattle, will cover 
Montana and Idaho in addition to its former 
territory. 





Carhart Named By Macy's 
For White Plains Unit 

Display at the new White Plains unit of 
R. H. Macy & Co., New York City, will be 
under the direction of Roy Carhart; he has 


been with the main store for some time, 
lling fashion floor display. John Di- 

lorio, also of the main store staff, replaces 

Carhart in the position he is vacating. 





Janowitz Family 
Has Daughter 


nold Janowitz, president of Allied Dis- 
Play Materials, New York City, and Mrs. 
anowitz are the parents of a daughter born 

December 27. She has been named 
Diane Dorothy. 





|FOR SPECIALTY, 
| STORES ge 


Note These “Features: $3 go 


‘‘APOLLO”’ IS STILL THE 
ONLY ‘‘TRUE-COLOR’’ LAMP 
ON THE MARKET TODAY! 


The Apollo “True-Color display 
lamps show all merchandise in its 


lamps bring out the true colors, 
make matching easy and perfect 
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iv MODERN CHROME 


COUNTER DISPLAY LAMPS 


TO MATCH YOUR MODERN \X\ FIXTURES 
















Patented 


true ‘‘daylite’ colors . . . no more and Fully 
taking merchandise to the window Guaranteed 
... the Apollo “True-Color” display to Match 


All Colors. 





Smart Modern Chrome Display Counter Lamps to help sell all types of merchan- 
dise . . . jewelry, hosiery, shirts, lingerie, yard goods, cosmetics, handbags, etc. 


If Your Local Jobber 
Cannot Supply You 
—Write Direct 


Patented Swivel Turn, 3/4-way around 

All Metal in Heavy Chrome Plate Finish 

Patented 10-inc': deep blue (diamond facet) reflector shows true colors 
and eliminates all yellow cast 

Glass Reflector is Lined with Asbestos, prevents heating of shade 





100 watt blue daylite clear G. E. bulb 

Extra heavy solid base, prevents tippirg 

6 Rubber bumpers on bottom, prevents scratching and marring of 

showcases Model No. 100—22' inches hich, operates A 
or DC. Packed im individual rtons, weight 16 


Reflectors on ball joint for all positions 
Ibs. F.O.B. Chicago. Complete 


Established 1934 


APOLLO ELECTRIC CO. “oicsco 2, 


Mfrs. of Nationally Famous Jewelry and Counter Display Lamps 








Remember . . . Merchandise Sells Easily When Displayed Under 
An Apollo “True-Color” Counter Lamp ... Order Yours Today! 














NOW READY! 


SPRING-SUMMER catavoc 


Drop us a line —a post card will do the trick — and receive our 
new Spring-Summer catalog just off the press. See America's 
most complete line of SCATTER ITEMS, HAIR FELTS, NOVEL- 
TIES, PAPIER MACHE. 


ANKERUM MFG. CO. 


S. E. COR. 19TH & ARCH STS. PHILADELPHIA 3, PA. 
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EASON 
Closing in! 


AS days grow longer—sunrays 
brighter—sun fading is an increas- 
ing threat to your profits! Now’s 
the time to join the more than 
75,000 merchants who protect dis- 
play goods and fixtures with Infra- 
Chem Transparent Shades. 

This “miracle material’’ actually 
shuts out harmful rays... lets you 
turn display merchandise into prof- 
itable sales instead of costly losses! 
AND — economical, long-wearing 
Infra-Chem Transparent Shades fit 
inside windows. No awnings or can- 
vas strips needed .. . shoppers get a 
clear view of your best advertising! 

Get fui facts on profit-boosting 
“Sun Protection plus Visibility.” 
Mail coupon or write TODAY! 


MAIL COUPON TODAY 


for free hypa-thom data 














4 YES—Rush me new brochure, generous : 
8 Infra-Chem test samples, and estimate : 
: data. All without charge. } 
A i 
= : 
a NAME POSITION i 
t o 
B STORE NAME § 
5 ' 
© ipRss 1$-230 (443) a 


RANSPARENT SHADE CO.. 
501 N. Figueroa St., Dept. [Q]-A 


Los Angeles 12, California 


*CAUTION: Infra-Chem is our secret, 


exclusive process. Beware of imitations! 
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Display Boosts Sales 
Of "'Rollit" Pen 


Merchandise displays for today’s products 
demand the utmost in functional beauty of 
design, together with low cost that will en- 
able the manufacturer to offer the display 
to his smallest dealers —such is the belief 
of the manufacturers of the “Rollit’” ball 
pen. A display embodying these principles 
being distributed by the company 

It consists of a polystyrene plastic counter 
unit made by Victory Manutacturing Com- 
pany, Chicago. <A flat plastic base supports 
the displaver, this merging at the rear into 
a flat-surtace, bell-shaped background which 


is Now 


in turn has a plastic clamp supporting an 
actual pen. The name, price, and 
information as to the cost of refills are 
background. 
said to like the unit because 
it has clean, sweeping lines which enhance 
the appearance of the product and because 
it occupies only a small amount of counter 


pen's 
given in raised letters on the 
Retailers are 


space while doing a good selling job. 

The display is moulded in one complete 
operation ot the 
since no secondary or hand-finishing opera- 
tions 


piece at each press and 
are necessary, the cost of the displays 
is so low that the Rollit manufacturers are 
able to offer them treely to all their dealers 


"Ted'' Cox Returns 
To Australia 


\iter several weeks spent in the United 
States, where he visited many display firms, 
Kk. S. “Ted” Cox has returned to Sydney. 


\ustralia: he is one 
Wilken X Jones 


of the principals of 


Pty. Ltd., mannequin and 


display fixture firm 
Cox's visit included many of the  prin- 
cipal cities im this country and Canada. 


Speaking of the return trip, he writes: 


“Tl spent a couple of enjoyable days in 


leaving 
Pacific. Wi 

p.m: on a 
an excellent flight 


Sal Francisco with friends betore 
aD the 


lett) San 


across the 
about 10 


Sunday evening and had 


long hop 
Francisco 
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to Honolulu and aiter spending the da) 
there went on to Canton island on_ the 
Monday night, arriving there at dawn Tues 
day with one propeller feathered on the 
DC-4. Canton, of course, is just an air- 
strip on a small mound of coral sticking up 
out of the Pacific; how they ever found it, 
I don’t know. 

“However, they fixed our engine there and 
on we went to Fiji, arriving there early 
Wednesday morning; we had the best part 
of a day there, visiting native villages and 
bartering. Then on to Sydney on Wednes- 


day evening, arriving at Kingsford Smith 
airport at 8:30 a.m.” 
Hull Introduces 
New Turntable 
Hull Supply Company, 3 Great Jones 


street, New York City, is marketing a flock- 
turntable capable of carrying 25 
revolving at three revolutions 
per minute. .A 7-inch ball bearing race pro- 
stability, and the rubber mounted 
motor has a rubber cushioned drive. The 


finished 
pounds and 


vides 


unit has a platform diameter. of 1034 inches 


Counter Merchandiser 
Displays Blades 


In connection with the new razor blade 
dispensers being introduced by the Amer- 
ican Satety Razor Corporation, Brooklyn, 
the company is *Push- Paks” 
containing the blades in a clever pilfer-proof 
merchandiser for counter use in retail 
A space saver, the unit occupies a 

only 6 inches in width and 1] 
inches in height. Window display material 
backing up the nation-wide sales and ad- 
vertising program is being made available 


showing the 


stores. 


space of 


to dealers also. 


Vacation In Mexico 
For Wagner 

George H. Wagner, display 
J. L. Brandeis & Sons, Omaha, is spending 
three 


director tor 


weeks 1n Mexico on vacation. 








Lol Uark 


—"'He's not what you'd call a really good displayman, but he certainly puts 


on a whale of a show!"— 
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500 Attend Party 
Given By Schack's 
On Thursday, December 23, a group of 
more than 500 people gathered at 319 West 
Van Buren street, the Chicago showrooms 
Schack’s, Inc., for the firm’s Christmas 
cktail party. A buffet supper was served, 
and dancing enjoyed throughout the 
evening. Door prizes consisting of per- 
fume for the ladies and hand-painted ties 
for the men were awarded, and _ real 
orchids, gardenias and carnations were dis- 
tributed — by this firm which specializes in 
artificial flowers—among the guests. This 
was the fourth annual Christmas cocktail 
party held by Schack’s. 


was 





Kreis Is Selected 
For New Store 

Davison-Paxon Company, Atlanta, has 
selected Joe D. Kreis as display manager 
for the new store nearing completion in 
Columbus, Ga. Kreis was formerly of Knox- 
ville and has been participating in prepara- 
tions for the opening of the new Davison 
unit, which will take place some time dur- 
ing February. 


Genung's Winner 
In Contest 


Puritan Dress Company, maker of “For- 
ever Young” dresses, has announced that 
Genung’s Department Stores of Westchester 
and Connecticut have been awarded first 
prize in the national display contest of 
“Forever Young” creations. 

Puritan, in awarding top honors to the 
Genung group, pointed out that some of the 
best stores in the country took part in the 
display contest. 





Interstate Appoints 
Henry Phillips 

Henry C. Phillips has been named display 
manager of Interstate Department Stores, 
Inc., 111 Eighth avenue, New York City, it 
is announced by S. D. Streeter, vice-presi- 
dent and general manager. 

Phillips comes to the chain department 
store organization after some 19 years in 
display with Montgomery Ward & Co. 


Multi-Mold Offers 
Moulding Materials 

Flexible moulding materials of every type 
for casting and laminating display pieces 
are being offered the trade by Multi-Mold 
Products, 265 West 30th street, New York 
City 1. The company has prepared a bulle- 
tin describing its products, and this may be 
had on request. 


Tuell Takes Over 
Byck Department 

George H. Tuell, formerly first assistant 
at H. P. Selman & Co., Louisville, has 
ied Byck Brothers, of the same city, as 
display manager. 

















Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Mey tae defuiledy a Cama,/ 


"The moment I saw the 'Beau Monde' mannequins, 
I was intrigued by their exquisite features and 
distinctive styling. They are definitely a triumph! 


says A. F. EARLY 
Display Director, 
Gilchrist Company 


When they were shown in our windows—both management 
and I were delighted with the sales results. 

Our entire stock of gowns shown on the 

mannequins was a complete sell-out and many 

Special orders were taken." 























THE PROBLEM: 


CREATIONS 


HOW TO DISPLAY FOUR DOZEN JEWELRY 
IN A WINDOW 3° 


x 3°? 





THE SOLUTION: 


The only solution, "SELECTROSLIDE" automatic slide projector. A 


transparent projection screen, sandwiched between glass in an attractive frame is placed in 
the window. Behind the draperies, the “Selectroslide automatic slide changer is placed, 
exposing only the lens. 48 colorful images depicting the features and quality of this or any 


other merchandise are shown auto- 
matically every 7 or 16 seconds. 


The “MYSTERY WINDOW" is an 
attractive attention getter, night o: 
day, for just a few cents operating 
cost. Write for more ways "Selectro- 
slide’ can help you build more ef.- 
fective displays. 


Jeindlon & Sanppe 


SELECTROSLIDE AUTOMATIC 
Manufacturers og PROJECTION EQUIPMENT 


2201 BEVERLY BOULEVARD + LOS ANGELES, 4 CALIFORNIA 
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PEAK OF QUALITY 





Showcases - Wallcases 
MODERATELY PRICED 





BUY DIRECT FROM MANUFACTURER 





SEND FOR FOLDER “D” 


Apex Store Fixture Co. 


Factory: 139 Bowery, New York 2, N. Y. 
CAnal 6-8074 











or Now..1 sssaiiias™ 


LIGHTED MOTION! 
The NEW Model “712” 


ot0-Sho 


ELECTRIC TURNTABLES 


4 HE FAMOUS ROTO-SHO 
Electric Turntable is now 
available with a two-way, 
built-in receptacle to per 
mit novel, self-contained 
lighting effects ... as 
well as operation of elec- 
tric appliances of all kinds 
while the table revolves 
three times a minute. 
There’s nothing like 
712" to revolutionize your 
window trim .. . because 
motion plus unusual lighting is the key to 





successful displays! Sturdy, all steel, it 
carrys up to 200 Ibs. Diameter of turn 
table 18”, A.C. only. 


Many display jobbers stock it! 
Write NOW for full information about 
“712° and our COMPLETE line of 
ROTO-PRODUCTS. 


GENERAL DIE & STAMPING COMPANY 


aa O. 262 Mott St., New York 12, N. e, 
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CHICAGO DISPLAY SCENE 
[Continued from page 51] 


graph No. 3) hostess gowns of deep purple 
and blue modeled at 
to balance the myriad of boudoir accessor- 
ies occupying the entire opposite side. 
Men's. fashions treated in a 
manner with haberdashery substituted 
feminine lure, against a background of red. 
G. C. Bowen is display manager. 
At Chas. A. Stevens & Co. an 
blending of classical architecture with a 
suggestion of the boudoir supplied the 
means of effectively presenting two hostess 
gowns of polished slipper satin in 
shades of plum and slate-blue with a lace- 
trimmed nightgown of pale pink. (Not pic- 
tured.) The window was planned by Arthur 
Gault, display director, to solve a problem 
that faces many display departments 
that of varied selection of 
lingerie into one coherent, selling display at 
a season when window space is in demand. 
Four tall columns with black 
marbleized paper gave depth to the setting 
and hinted at the new distinction in hostess 
fashions. To pick up the completely femi- 
nine mood expressed by the nightgown hung 
plastic the foreground, a 
swag of black lace was draped between two 
black columns and secured by large white 


strong were one side 


like 


tor 


were 


unusual 


deep 


combining a 


covered 


on: a stand in 


silk roses. Gold vines encircling the col- 
lumns further keyed the window to lavish 
elegance. The floor was covered with a 


carpet of moss green and walls were painted 
a sott gray-blue, affording a pleasing con- 
trast for the feminine delicacies. Dark blue 
floodlights increased the dramatic impact of 
the display. 

A recent showing of women’s fashions by 
Charles Nelson, display director for Peck & 
Peck, achieved a two-fold purpose ... to 
label-conscious and_ to 
decorative treatment of great 
significance, vet inexpensive. (Fourth illus- 
tration.) The firm’s actual labels were 
larged and hung decorative 
the silhouette 


make customers 


introduce a 


en- 
casually as 
background to 


signs in two 
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mannequins. In order to focus full attention 
on the labels, one mannequin appeared to 
have stopped to read the sign, brightly 
lighted by a front footlight. Labels were 
likewise into streamers, attached to 
the sign and brought forward at 
three angles to outline a dress and a coat 
opened to display the Peck & Peck label 
As the open-back window is a continuation 
of the selling floor, a label-streamer was 
stretched across the back. The streamers 
also tied hat boxes covered with paper 
simulating the tweed fabric that fashions a 
Peck & Peck exclusive model. 

Scarcely had the spirit of Christmas 
reached a peak when displays of modish 
resort wear began making their appearance. 
Resort wear is becoming increasingly im- 
portant as modern transportation facilities 
bring fashionable winter playgrounds closer 
for a larger group of vacationists. 

For those Arizona-bound, Fey-Manning’s 
timely display at 304 North Michigan ave- 
nue had a special significance. The shop 
boasts of the newest facade on the avenue, 
designed to coincide with the trend in store 
modernization that is transforming the 
famous thoroughfare. The open-back win- 
are part of the interior, confined 
merely by a platform where the 109 differ- 
ent stocked for custom-made gar- 
ments are offered to an exclusive clientele. 
The props in the display referred to—not 
shown —were cacti draped with sample skins 
to give a strong desert flavor to the gar- 
ments ... a rose-beige coat and black skirt 
worn with a gold kid jacket. Enjoying a 
siesta in the foreground was an amusing 
burro draped with a hand-painted serape 
and shielded from the sun by a Mexican 
sombrero. For bright accent glass gems in 
pastel tints were scattered on the floor and 
a rattan tray splashed with color to give 
prominence to the copy: “Fey-Manning’s 
High Fashion Suede goes Everywhere.” The 
window was by Sam Kaye. 

Units of 


made 


second 


dows 


colors 


simulated stone comprising a 


fragmentary wall, bamboo shoots, and date 
palm 


slips for atmospheric effect were 





—Ed Wormley did this display for Lightolier, Inc., New York City, with chunks of optic crystal, 

a pair of genuine Victorian girandoles and a variety of crystals hung in air as the points of 

These last were taken from Lightolier's stock of hundreds of crystals of different 
sizes and shapes— 


interest. 
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icked a cool gray-green for an engaging 
southward Ho!” sequence staged by Reed 
Schlademan, display manager for The Fair, 
s pictured. The Fair has found that most 

Chicago’s career girls remain at home 

tring the festive season and do not trek 
South until after the New Year. For that 
eason four principal windows were un- 
eiled December 22 at the expense of gift 
items. The curtain went down immediately 
ifter Christmas in two more windows, re- 
lacing the fascinating tinselled scenes with 
iu extensive promotion of beach fashions 
from swim suits and play-clothes to evening 
gowns. The windows were timed with the 
pening of the store’s “Resort Shop” as a 
factor in motivating the Christmas shopper 
and the career girl to invest in a summer 
wardrobe. 

An early showing of resort fashions is 
annually scheduled at The Fair, which en- 
ibles the buyer to anticipate a much higher 
volume of sales from customers going South 
1 West and those in quest of advanced 
fashions. 


Dinner Meeting Held 
By St. Louis Club 


Members of the St. Louis Display Guild 
met the evening of January 13 at the Mark 
[Twain hotel for dinner, followed by a busi- 
ness session and two motion picture shorts 
shown through the courtesy of the Army 
\ir Force. 


Wallbridge Retained 
By The Broadway 


Mrs. Laura Wallbridge, who resigned as 
display director of Bullock’s, Los Angeles, 
some time ago to become a display con- 
sultant has been retained in an advisory 
capacity by The Broadway Department 
Store, Inc., of the same city. She will 
issist James Brewer, director of store 
planning and display, and will hold classes 
in display technique for the benefit of other 
lepartments of the store 


Miller Leaves Freeman, 


Enters Business 
\rthur Miller, display manager and archi- 
tectural director for the Freeman Shoe 
Corporation, Beloit, Wis., for the past nine 
ears has resigned and returned to the 
lisplay manufacturing business. His new 
position is vice-president in charge of sales 
Mercantile Display, Inc., 1525 North 
irk street, Chicago. Miller and his family 
ill make their home in Elmhurst 





Tabor Takes Over 

At Bradshaw-Diehl 
(Charles Tabor is now display manager 
the Bradshaw-Diehl Company, Hunt- 
ton, W. Va., succeeding Carmen Smith 





| 
| 


Ips. Tabor was tormerly with Morgan’s, | 


, of the same city. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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New! 
Plastic covering material 
Solves toughest display problems 







stays bright...looks right...won’t chip, crack, peel, or fray 





we nalor 12 stunning colors 


for handsome, low cost 
Sunfast, Washable 


* Floor coverin 
* Show case an “a damp cloth keeps it spotless!” 


* Draping material Sot 
* Sign cloth YARD 


* Wall covering 24 YARD ROLLS 42” WIDE 
* Counter covering 


* Paper sculpture FR EE Marvalon Swatch Book 


Cut it! Stitch it! Paste it! Pleat it! Write today I 











Jobbers’ inquiries invited 


réduvauce SIGNS AND DISPLAYS, INC. 


EXCLUSIVE DISTRIBUTOR TO SIGN AND DISPLAY INDUSTRY 
251 MARQUETTE AVENUE + MINNEAPOLIS 2, MINNESQTA 














yee ia tl! 


"The moment I saw the 'Beau Monde’ mannequins, ... a F early 
I was intrigued by their exquisite features and Display Director, 
distinctive styling. They are definitely a triumph! Gilchrist Company 


When they were shown in our windows—both management 
and I were delighted with the sales results. 

Our entire stock of gowns shown on the 

mannequins was a complete sell-out and many 

special orders were taken." 
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MAKE YOUR JOB 


EASIE 


SAVE TIME AND GET 
BETTER RESULTS 


Shoes and Leather Display 
Goods can now be shined and 
preserved in minutes with 


A revolutionary war-time invention 


e Sprays a high lustre protective 
coating of plastic film on leather 
goods. 

e Flexible — does not crack. 

e Water repellent. 

e Renews old leather. 

eA 12-0z. can shines 50 pairs of 
shoes. 


ORDER YOUR SPRING 
SUPPLY NOW 


Only $2.95 per can 


PRICE FABRICS 
COMPANY 


67 W. 44th St., New York City 18 








SPRINKLE 
COLOR AND APPEAL 


around your window displays with 
latest spring colors of 
GRANULAR 
DISPLAY MATERIALS 





No. I—Flat Wood Flakes 


Made in all rich Standard colors. Wood 
Chips, Kubes, colored crystal sand. 
Stones, Pearl Chips, Grass Mats, etc. 


Good for creating almost any kind of 
scene for exterior or interior Displays. 


Leading stores from coast to coast use. 


them. Easy to handle 
necessary. 


NATIONAL SAWDUST CO., INC. 


Display Dept. 
65 N. 6TH ST., BROOKLYN 11, 


no experience 


N.Y. 
Write for New 1949 Catalogue 
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FIXTURES AND DISPLAYERS 
[Continued from page 53] 


Inc., Forest Hills, N. Y., has introduced a 
pyramidal unit which is shown here. With 
an overall height of 72 inches, the unit has 
a top shelf 16 inches long and bottom shelf 
36 inches in length. All shelves are 9 
inches wide and 10 inches apart; they are 
removable. 

The fixture shown at the extreme 
right on the same page is one of a group 
by Scheuer Creations, Inc., New York City. 
These fixtures are made of metal and are 
chrome plated combined with glass shelves. 
Some have adjustable features whereby the 
shelves and bag easels can be raised and 
adjusted to any desired position. Others 
feature a patent-applied-for attachment 
whereby the fixture holds the glass without 
screws of any type . the shelves simply 
snapping into position where they are held 
firmly. 

Newest development in the field’ of 
“Lucite” displayers at Frankel Display Fix- 
ture Company, Inc., New York City, is a 
line of fixture sections described as follows: 
“The features involved are that with the 
acquisition of ‘Lucite’ standards in 
the different lengths and varied shapes of 
glass one can build his own displayers to 
his own particular requirements. The pos- 
that can make a 
over 60 to 70 assortments of 
Some of the standards and 
shapes are assembled in a 
typical displayer in the photograph imme- 
diately above. 

Another of the new group of Scheuer 
Creations, Inc., New York City, is used to 
this presentation to a close. Of 
chrome plated metal, the fixture has four 
supports for merchandise. 


lower 


these 


sibilities are such one 
variation of 
assembly.” 

seen 


glass 


bring 


—Above, by Frankel Display Fixture Company, 
Inc. . . . Below, by Scheuer Creations, Inc.— 
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Father's Day Poster 
Ready Soon 


The official poster for Father’s Day—June 
19—is the work of E. F. Ward, well known 
illustrator, and will be made available at 
cost to stores desiring it. It shows a family 
group and the slogan “Remember Father, 
Builder of Our Nation’s Future”. A num- 
ber of sizes will be prepared, in full color, 
and can be obtained from Father's Day 
Council, 50 East 42nd street, New York 
City 17. 





eed 
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Showing Facts That Appeal 
Makes Better Displays 


(As in so many articles written about 
ivertising techniques, the following has a 
rect bearing on display technique. Prac- 
ally the same philosophy applies as ex- 
pressed in this condensation of an article by 
Fairfax M. Cone, chairman of the executive 
mmittee of Foote, Cone & Belding, as 
ndensed from Torch by Advertiser’s Di- 
st.—Ed.) 

The principal thing about good advertis- 
ing copy is good copy thinking. By copy 
inking, I mean copy appeal and _ copy 
lirection and copy approach. 

When you understand these, it 1s no trick 
» get the copy written. I don’t mean that 
it's easy to write. Even the best writers 
find writing hard work. But it is easier to 
write than it is to think. 

I believe that advertising is made up of 








ey ee Mera ; "The moment I saw the 'Beau Monde' mannequins, 

just three things: appeal, direction and — soys A. F. EARLY 

Sey oa are ee, I was intrigued by their exquisite features and pisplay Director 

approach. And if we know we are right in dist: vile _— : 
= ed : istinctive styling. They are definitely a triumph! Gilchrist Company 
each one of these, it is just about impos- 
sible to make a bad advertisement. When they were shown in our windows—both management 
The best advertising manager I have and I were delighted with the sales results. 
She Our entire stock of gowns shown on the 
mannequins was a complete sell-out and many 
special orders were taken." 


ever known happens to be a woran. 
is advertising manager and director of a 
hain of exclusive apparel stores. 

To the best of my knowledge Eleanor 
Lyons has never written a piece of copy— 
she has never illustrated one. I can’t re- " j i 
member when she ever corrected a detail in 








one e 

She has made it her business for years to 

June set down the appeal of a given piece of 
own merchandise. To decide, for example, ‘ 


Eat whether a certain man’s hat should be fea- _ 
mily tured as a country hat or a city hat or an 
her, all-around hat. Miss Lyons would decide 














um- on the direction of this hat advertisement 
lor, by deciding whether it was going to be sold FOR BETTER DISPLAYS 


BRA FORMS HOSIERY FORMS 


Day to young men or middle-aged men or all 
ork en. Directing advertising to the right 
people is more important than anything else. 

The final step in Eleanor Lyons’ opera- 
tion is to decide on the approach — whether 
to be light and talk comfort, or whether to 
be very serious and talk style, or whether 
to make it a business of value. 

Just as advertising is not a business of 
cute tricks, it is also not a business of 
beautiful words. One thing I know, I have 
never written so well as when I first 
started to work in an advertising agency. 
|! remember a campaign I wrote that occu- 
pied page 3 in the first issue of the maga- 
zine, Fortune. It was to sell San Francisco 
as a place of great industrial opportunity. 
\bove a picture of some sheer granite sky- 
scrapers rising up from the San Francisco 
bay, my headline read “Westward Against 

Prophetic Skies.” 








3 [ remember reading this aperrenacint to ‘ 
: « committee that had to approve it for | «SINGLE — DOURLE ~ TRIPLE HOSIERY. DISPLAY FORMS with Toe_ Base 
sublication. They thought it was pit and | Attractive citer plastic Stand Also Available in Flesh Color. 


he ad ran. It had a box number to which | 4 COMPLETE LINE OF DISPLAY AND COUNTER MIRRORS e LUCITE MANNIKIN BASES 
@ HALF AND FULL ROUND DISPLAYERS e Write for Catalogue 


THALL PLASTIC ENGINEERING CO. NEW YORK 7, N.Y. 
! had no sharp appeal. It wasn’t directed 
anybody. And its approach was pure USE THE THAY ER & CHANDLER AIR BRUSH 


try. The worst thing about it was that | Opportunity Exchange 


series ran for two years, and it never 
For any WANT AD purpose: 
a on ; ; : POSITION WANTED POSITION VACANT 
would like to show you now that I also USED DISPLAY EQUIPMENT FOR SALE ' 
ve written one good advertisement. I’m | REPRESENTATIVES WANTED ee “/ % } ‘ ipa 
[Continued on page 121] 3.00 P , Ba ’ THAYER «& CHANDLER 
| $3.00 Per Column Inch CASH WITH ORDER O10 W.VAN BUREN ST.. CHICAGO.ILL 


u could write for a book about San 
ancisco’s great future. Eleven people 
swered that ad. It was just words. That 
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any closer to facts. 
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Venetian 1011-D 
LITHOPHANE VALANCE 
Cast a new spell. Create 
novel glass decors with 
this simple to handle 
and popular pattern. 





10 desired colors — At your jobber’ 
or write direct. 5.95 per roll 25' x 19" 


ISINGLASS VALANCE CO. 


5206 Tilden Ave. * Bklyn 3, N. Y 


WHERE TO BUY 
LITHOPHANES 


e ST. LOUIS, MO. 
GARRISON-WAGNER CO) 
2018 Washington Ave 
Write for 


@ CHICAGO, ILL. 
ADLER JONES CO 
521 S. Wabash Ave 
Write for catalog 


@ BALTIMORE, MD. 
BECKER SIGN SUPPLY 
319 N Paca St 


catalog 








PRODUCE LETTERS 
EASILY - QUICKLY 
oe | 





“ In any size ranging 


from characters 3” 





high out of 3%” 
stock, up to 12” 
characters from 3” 
stock. 


BOICE- 
CRANE 


No. 2208 
HEAVY DUTY 


24"x5" 
JIG SAW 


vibrationless contour and straight 

















Fast, clean, accurate, 


cutting, inserted blade work and heavy jig sawing Only 
24° jig saw that cuts materials up to 5” thick, and 
the only jig saw capable of using any blades 5” to 9 
long Blades may be turned 90 for ripping long 


stock Instant control from high tension for heavy 
sawing to a sensitive tension for delicate work. Guar- 
antees longest possible blade life Tension instantly 


released to make blade changing really fast and easy 


Oversize 20° x 20° highly polished, cast iron work 
table Two-way tilt to 45 50% longer blade stroke 
cuts thicker stock faster. High quality, sturdy con- 


struction throughout. A lifetime of trouble-free service 


Write for Free Catalog 





896 Central Avenue - 








BOICE-CRANE COMPANY 
Toledo 6, Ohio 
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PAPERS, FABRICS & PANELS 
[Continued from page 66] 
flock 


screen 


white, color color 


base 


paper screen 


cerise; 


gray, 
paper chartreuse, color 
white, flock color green. 

The background for the straw hat display 
is of convex design “Buttress Board” from 
Charles F. Johnson Company, Los Angeles. 
Made from super-white patent coated paper, 
this board is strong, rigid and durable and 
requires no reinforcement; it is of 18-point 
stock with 90-pound Kraft backing and 
comes in various sizes with lapped edge so 
that the joined together. 
Knotty also to be 
had from Johnson, made of 22-point stock 
with 90-pound Kraft backing; it is obtain- 


sheets can be 


cypress wood grain is 


able in any size desired. 

Products of Greggory. Inc., Chicago, are 
used in the Feltman & Curme display. The 
vertical curved panels represent the firm's 
new “Curvo” panel in white, colors, wood- 
grain and marble reproductions. The top 
and bottom bulkheads are fabricated from 
Greggory’s 3/l6-inch fibreboard in match- 


ing laminated paper covering with a plastic 
finish for washability, sunfastness 
Standard size panels are to 
distinct shown in 


Greggory’s new 12-page catalogue. 


surtace 
and durability 
be had in five styles 
Jerome Teener (with glasses) is assisted 


by Allen Labofsky 


in showing some of the 
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—Above, by Charles F. Johnson Company. 

. . » Bottom of page, by Greggory, Inc... . 

Immediately below, by Advance Signs & 
Displays— 
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pplications of “Marvalon”, a new plastic- 
surface material introduced by Advance 
Signs & Displays, Inc., Minneapolis. Sun- 


ist, waterproof and extremely flexible, the 
naterial is said not to crack, peel, stick, or 
tain; it can be cut, stitched, pasted, ironed 

crisply pleated; it can be cleaned with a 
amp rag. ‘“Marvalon” is packaged in a 
24-vard roll, 42 inches wide, and comes in 
i2 colors. 

Not illustrated are “Embassy” and “Plush 
Cord”, by Park Lane Fabrics Company, 
Inc., New York City. “Embassy” is a plas- 
tic type of material, sunfast and washable, 
pliable, and available in four metallic finish 
pastel shades. “Plush Cord” is 1%-inch 
chenille type of roping, obtainable in eight 
pastel colors, with special colors to order; 
this is flame-proofed and put up in 12-yard 
pieces. “Embassy”, plain and quilted, is 
36 inches wide. 


Portable Sprayer 
Introduced 

A compact, portable sprayer to handle any 
small industrial painting job is being intro- 
duced by Sellco Corporation, 815 Andrus 
building, Minneapolis. Completely — selt- 
contained, the “Payswell” sprayer operates 
with a built-in compressor, eliminating the 


need for hose or separator motor. Total 
weight is only 4 pounds and includes a 


quart container which is a part of the unit. 
The enclosed motor operates from any 110- 


volt electrical outlet, A.C. or D.C., at a 
speed of 10,000 rpm, producing over 50 
pounds pressure, enough for the complete 


atomization of any paint or liquid 


Interchangeable nozzles provide a spray 
pattern of either cone or fan shape. The 
die-cast parts are few in number, simple 


and accessible for easy cleaning. The con- 
tainer is non-breakable. A heavy duty 9- 
foot included. The pistol grip, 
trigger control balance of the entire 
unit make for easy handling 


cord 1S 


and 





New Screen Process Inks 
Glow Like Neon 


Developed by Switzer Brothers, Inc., 4732 


St. Clair avenue, Cleveland 3, a series of 
screen process inks of unparalleled bril- 
liance has been made available. Called 
“davlight fluorescent” because the new inks 


utilize the invisible ultraviolet rays to pro- 
duce their neon-like glow, they obtain their 
maximum brightness in the early morning, 
late afternoon, cloudy days at a 
time when ordinary 
tive. The inks were developed during the 
war and signal- 
ing panels, 
heaches, and the like. 


and on 


colors are least effec- 


used for such purposes as 


panels for marking landing 


Five colors are offered under the name oft 
‘Day-Glo”: 


hades of green 


red, orange, vellow, and two 








Don’t forget — send 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 


in your news 
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Out Of The 
Into Your Window 


Carton 


Goodbye Art Costs On This Turntable 


Here is Turntable Development at 
its post-war best. No more dull 
paint finishes requiring fabulous 
art costs to make it presentable. 
Finish is now in lustrous long-fibre 
rayon flocking in black and gray. 
Unusual stability attained through F.O. B. 


ball 


use of 7" 


HULL SUPPLY CO. 


bearing race. 


*19 5, 


Order from Mfr. 


Rubber mounted motor with uni- 


versal rubber cushioned final 
drive. Height: 314". Outside 
diameter: 1234". Platform dia- 
meter: 1034". Powered by fa- 
mous SpeedWay AC, I10 volt 

N.Y.C. motor. Carries 25 lbs. Speed: 3 
RPM. 


3 Gt. Jones St., New York 12, N. Y. 
DEALERS WANTED 

















"The moment I saw the 


distinctive styling. 


[hyde defuiedy 10 Thum 


"Beau Monde' 
I was intrigued by their exquisite features 
They are definitely a triumph! 





See a 


says A. F. EARLY 
Display Director, 


mannequlns, 
and 
Gilchrist Company 


When they were shown in our windows—both management 
and I were delighted with the sales results. 

Our entire stock of gowns shown on the 

mannequins was a complete sell—out and many 

special orders were taken." 


LEHIER DISPLAY CO. 


23 NORTH SIXTH STREET 


MINNEAPOLIS, MINNESOTA 


MR. LES HIER, exclusive Korrect-Way distributor 
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LUCITE 
BRA STAND 


No. 375-376 


$15.40 


Height—3014"" 


Made to 
display 
your bras 
attractively. 


Bra forms 
only— 


$3.75 


Each 





THE FIXTURE MART, INC. 
314 W. Jackson Blvd. 


Branch Showroom: 
9-122 Merchandise Mart 


Chicago, Illinois 


@ Mannequins’ e Display Fixtures 
@ Showcases 











Available! 


Spring and Easter 


DISPLAY FABRICS 


featuring 


Dy] i 
Fluoreseent Fabries 
in a beautiful variety of colors. 

Write for samples 
ASSOCIATED FABRICS 
(Division of Associated Fabtex) 


1600 BROADWAY NEW YORK 19 


tt. 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319 - 321 N. Paca St. Baltimore 1, Md. 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 
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Display In Old Quebec 


By HUGH G. JARMAN 


TANDING upon the famous walls of 
ancient Quebec, upon which the old 
cannons still stand guard over the 


unprotected lower-town as a noble reminder 
of the past, one inevitably thinks in terms 
of Montcalm and Wolfe. 

As one looks down far below at the foot 


of the cliffs, the eyes look upon the old 
French shopping district of this old and 
beautiful city. And as the gaze travels 
along St. Joseph street it is brought up 


short as there before the spectator rises one 
of the most modern department store build- 
ings in the Dominion of Canada. 

Back in 1886, when Le Syndicat De Que- 
bec, Ltée., was founded, the organization 
occupied one corner building. Year after 
year as the business grew the company pur- 
chased additional adjoining buildings — of 
which no two had the same floor levels. 
This necessitated treacherous steps up and 


down for customers walking through the 
store. 
Determined to eliminate this, the com- 


pany drew up plans for a three-story addi- 
tion. The foundation and steel work were 
all put in without disturbing the daily busi- 
merchandise. Then they 
started the construction of this new store 
from the root down; time a lower 
floor was complete, the top floor of the old 
was the elevators passing 
directly through it to the new store above. 
Customers knew they were passing 
through open space once they were inside 


ness of selling 
each 


store closed, 


never 


the store. 

However, it is not the store which was 
of primary interest to this writer; rather, 
he went there to see how they do displays. 
Across the street from the main store stood 
a modern mail-order unit and warehouse. 
In this building comfortably situated on the 
third floor and covering over 4,000 square 
feet of floor space is the display depart- 
ment, completely equipped with every mod- 
ern convenience to enable them to turn out 
a first class job of display. 

Here the writer tound John Thomas 
Fortin, display manager. This cheerful and 
pleasant young French Canadian proved a 
lot more proficient with his English than 
the writer was with French, and so we used 
the former language. He has been in charge 
of display here for the past five vears, hav- 
ing some ten years experience in the pro- 
before taking on this 
He is married, has four charming 
three daughters, and a son who 
tor 


fession responsible 
position 
children — 
has already shown a predilection dis- 
play. 

Fortin’s life-work and_ his 
hobby as well. He starts early and leaves 
the late, although he is more con- 
siderate with those working in the depart- 
ment with him. 

His present staff of one window man, one 
interior displayman, three young lady as- 
sistants, and a sign or lettering man round 
out the department. 


Display is 


store 


The display department here has a pretty 
rugged assignment. They have 22 windows, 
all of which are completely changed weekly, 
except in rare cases of a special display of 
certain merchandise. 

Display works hand in hand with the ad- 
vertising department. The closest coopera- 
tion exists, and they plan their merchan- 
dise promotions two weeks in advance of 
the actual window change. During these 
two-week periods, advertising, merchandise, 
and the displays are blended as closely to- 
gether as possible to achieve the utmost 
from the coordination. 

The company is solidly sold on display 
since Fortin has had charge of the depart- 
ment. Management allows the display de- 
partment to select all merchandise for dis- 
play and, in so doing, secures display pro- 
motions that really have eye appeal — which 
means more sales. 

The department works under a six month 
budget. This was arranged for at the re- 
quest of Fortin, as it is more flexible than 
tying himself up for a longer period and 
never knowing what the next season’s mer- 
chandise may demand in the way of dis- 
play. However, the company never holds 
the department strictly to the budget if it 
is shown that it is for the benefit of the 
company to exceed it. This management 
confidence in the department naturally re- 
sults in a 100 per cent employe enthusiasm 
for the work on hand and this is reflected 
in the excellence of display at the store. 

Everything used in the way of display 
props comes from the display department. 
They design and build all of the store in- 
terior displays, as well as their windows. 
This work also includes the building of 
huge floats for the famous John Baptiste 
Day parade, their Santa Claus float, as 
well as providing all of the stage props, 
costumes, and the like for the company’s 
annual show and ball in which more than 
600 participate. 

This year the props 
show were all done in fluorescent paint 
and activated with black light. This show 
is one of the outstanding winter events in 
the City of Quebec, and is held annually at 
the famous Chateau Frontenac. 

The first thing Fortin did when he joined 
the company was to modernize all 22 win- 
dows. He achieved this by framing or box- 
ing in the windows. This caused the pass- 
ing public to concentrate on the merchandise 
in the framed area. He never permits the 
use of more than two mannequins to a 
window, and prefers only one. He uses a 
standardized background. 

In his window lighting, he always uses 
colored floods, and white spots on_ the 
merchandise. He will not use chrome fix- 
tures, claiming that they throw light where 
it is not wanted and tend to spoil the 
lighting effect of the display. 

All fixtures used by his department are 
of wood or plastic. He likes plastic for it 


and masks for the 
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#1 
carries a soft light from the floods down | 
through the fixture and blends with what- | all 
ever other lighting effects may be in the | 2! a x 
window at the time. a ’ 
\Whenever possible he likes to put slow | ae P q G\. 
motion in Pe window, such as ? softly | When it’s time to think of os WwW 
falling rain, or snow, the waving of a | Y 
tree leaf, the gentle bending of grass or 
trees, as if under a light breeze. And in | 
the fall it has become a tradition always to | 
ie have a window of gently moving corn stalks. | 
ows 





’ Fortin is young enough to believe that 
ekly, display has only just started, that the future | 
jn will bring some startling changes which | —_7 
will open the eyes of many. His store is | 
ad- ready even now for television displays. It is 












caked only a matter of waiting until it is fully 
han- available in Quebec. 
e ol His Christmas windows have always been 
hese outstanding. He originated the sleeping 
dise, Santa being awakened by angels and syn- | 
’ to- chronized to sound and children singing. | 
most 3eing located on a very narrow thorough- | 
_ fare, he has to “hold down” on many traffic- We are offering 
play stopping displays, for more than once his an engaging line of 
art- windows have blocked the street and he spring displays, de- think of 
de- has had to pull the window to help the | | signed with imagination KN 
dis- police department keep the flow of pedes- and executed with verve. Old King Cole 
pro- trians on the move. | Every piece is papier mache, 
hich Incidentally, Fortin extends a hearty wel- | with the sound construction and 
Rien fone, lige ae | dL beautiful finish you expect from Old \\ 
come to any one in the display profession | Wier Calin SNe 
onth who may be in Quebec to drop in and say | s Y 
Ee either “hello” or “bon jour.” ra 
than — Pictured above Sy 
and Bendix Dealers Buy No. 421, Spring Lamb, 26” x 24” x 11” 
ee Display Material No. 532, Pussywillow screen, 72” x 30” x 342” 
dis- 





More than 4,000 Bendix automatic washer 


olds dealers have purchased special window and OLD KING COLE DISPLAYS, =o Canton, oO 
* 


if it . ; . ; 
interior display material made available by 














1e . : 
the 3endix Home Appliances, Inc., South Bend. 
nen 7 . . 

ent [Three units make up the set, each litho- 
re- 


graphed in full color. One at the left of 



































aes an actual Bendix washer shows a cut-out TRIM UP FOR SPRING 
ctec F figure of a small girl dressed inher | 
ae mother’s fur coat and holding a cup of tea | D 
pray and a saucer; a balloon-type caption says: ratte mes . _— . — 
ent. Mommy and I have a party while our eum eee . 
in- le cas all by itself!” versatile screen. 
sendix washes ... all by itself! 
wer The actual washer has a_ lithographed No. 100 — Dowel Screen 7 ft. high— 
Rb cardboard topper which plays up the Bendix 54" wide. Three 18" panels, all wood 
at name and the automatic features. A com- | construction. Double action hinges. 
panion card at the right shows an enlarge- Painted white aes . $17.50 each 
We ment of the washer’s control panel and Single panels (no hinges). .$ 5.50 each 
<n lists the various features of the machine Flower spray not included 
New Distributors ORDER NOW 
he 
the lia: Shasta FOR EARLY DELIVERY 
ain a : 
sia The L. A. Darling Company, of Bronson, | % 
ae Mich. has appointed two additional dis- 
in a ee a a ee VISIT OUR SHOWROOMS 
> tributors for the firm’s line of retail dis- | WHEN YOU'RE IN NEW YORK 
a, play equipment. Newly added to the Dar- | 
sl ing group are the following: Noel Pool | * 
a ane Nay Equipment Company, 220 Fast Sec- “Headquarters For Display" 
f Ond South street, Salt Lake City, and Balti- | 
vie more Display Industries, 7 South Hanover | 
iSS- aS 
“a street, Baltimore. DISPLAY PRODUCTION 
the | CENTRE, INC 
; — y a 
: " We invite DISPLAY WORLD 51 West 35th St., New York 1, N.Y. 
readers to make frequent use of the | 
Service Bureau for information on | | 
Ises 
ie resources for all types of display ma- — | SNAP-IN TAG NEEDLE 
. ues ; ; a at. No. 2416117 
Eo, terial and equipment from air brushes Opportunity Exchange Threads string, cotton and yarn 
aoe to zebras (stuffed), or for general For any WANT AD purpose: in oa rise your exes, shut 
| . Y D 
she consultation on display problems. No POSITION WANTED POSITION VACANT | | Price Card Holders 
Charge is made for this service, of USED DISPLAY EQUIPMENT FOR SALE Window Trimmer’s Tool, etc. 
are course, REPRESENTATIVES WANTED Write for illustrated price list. 
; 3.00 P 1 RUDOLF ORTHWINE CORP. 
Pa a $3. er Column Inch — CASH WITH ORDER 503 W. 33rd St., New York 1, N. Y. 
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Here is a Hat Salesman that works 
Day and Night, Sundays, Holidays, 
Without Pay 


THATS Mr. HAT-STA 


Known Coast to Coast by 
Hat Display Men 





$19.50 
dz. 


@ PERFECTION WITHOUT EXERTION 
@ CREASE REMAINS PERFECT 

@ STRAW OR PRE-SHAPED HATS 

@ NOT AFFECTED BY VIBRATION 


immediate delivery at your fixture house 
er 


ALPERN’S 


808 PENN AVE. PITTSBURGH 22, PA. 
Atlantic 4130 


Manufacturers—H AT-STA—Designers 
Illustrated Folder On Request 

















To HELP You WiTH Your 
DISPLAY PROBLEMS 


Color transparencies ‘and photo 
enlargements made to ANY SIZE. 


S'end ‘for brochure of California 


Subjects on your business letterhead. 





Rs geomet 
BELL PHOTO & DISPLAY © 346 CLAY ST *LOS ANGELES | 
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| Marketing, Merchandising 


To Play Bigger Role 
Manufacturers and 
emphasis 


must 
mar- 
dur- 


retailers alike 
upon efficient 
merchandising 
around 1948 
Joyce oe Hall, 
Inc., greeting 


place more 
aggressive 
hold 
predicted by 
Hall Brothers, 
card publishers. 


keting and 
ing 1949 to 
levels, it is 


sales volume 


president of 


products 
accept, as 


“Companies which manufacture 
sold through retail outlets must 
part of their job, responsibility for devising 


effective new ways and means to improve 
merchandising generally,’ Hall said. 
“Under more normal conditions of sup- 
ply and demand expected in 1949, mer- 
chandising methods embodying better and 
more dramatic displays and other direct 
sales aids will have to be developed to 
help sustain retail sales volume. Develop- 
ment and effective use of theses methods 
will call for more and more. specialized 


talents, bringing into use the best capabili- 
the artist, the architect, the econ- 
omist, the engineer and the builder —as 
well as the enthusiasm and resourcefulness 
of the salesman.” 

It is the manufacturer's responsibility, 
Hall declared, to devise the kind of display 
best suited to his products, and that shows 
the widest possible choice of goods in the 


ties of 


most economical space. 
A large part of the consistent sales gains 
of the industry can be 


greeting card 


attributed, Hall said, to the display fixture 
obscure 


items in 
that 


from 
merchandise 


lifted cards 
hooks to 


that 


sample now 


JANUARY, 1949 
stands out colorfully in store aisles or 
“islands”, and that stimulates increased 
sales. 


“Manufacturers will find a readier accep- 
tance this year for their merchandising 
helps,” he said. “Our own Hallmark fix. 
tures, supplied at cost, have now been in- 
stalled in a large majority of the 
we serve and we are preparing for greater- 
than-average demand in 1949 for new and 


stores 


improved point-of-sales aids.” 

The ideal display for sales purposes, he 
stated, is one that shows enough goods to 
give the customer a “sense of security” in 
buying, that covers a wide price range with 
proper price proportions, that is flexible 
enough to take advantage of seasonal as 
well as ordinary demand, and that helps the 
retailer keep an inventory control and _ his 
stock in good balance. 

His own company is planning a complete 
remodeling of its retail Hallmark 
greeting card store in Kansas City, which 
has served for many years as a pilot plant 
for improvement of display and merchandis- 
ing methods in the greeting card field. 


model 


“The fact that the greeting card publish- 
ing industry has experienced record years 
in the postwar era does not diminish our 
conception of the size and scope of the 
continuing merchandising job that has to be 
done,” Hall “For we, in com- 
mon with other industries, must recognize 
the fact that the type of huge mass con- 
sumption influenced by shortages and record 
buying power cannot alone sustain today’s 
and employment. levels. 


concluded. 


production, sales 





—Two old-timers of display . . 


. at the left, Irvin Culver, internationally-known for his wax 


mannequin sculpturing during the early days of display and who is now engaged in re-doing 
the "Presidents of the United States" exhibit at Atlantic City; at the right is W. L. Stensgaard, 


president of W. L. Stensgaard & Associates, Inc., Chicago. 


At the extreme upper right is 


the profile of Clinton Clark, of the Stensgaard organization. The photograph was made 
during Display Market Week in New York City in December— 
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Red Is Basic Color 


In Remodeled Sections 

L. G. Sherburne Associates, store de- 
signers, New York City, were engaged by 
William Filene’s Sons Company, Boston, to 
remodel the store’s silverware and china 
departments. The original departments were 
irking under a handicap, the traffic layout 
being such that these were too often by- 
passed. The center aisle of this area leads 
to the main part of the store. On the right 
is the gift shop; and, in a recessed area to 
the left are the silver and china depart- 
ments. The natural inclination being to 
turn to the right, a way of arresting cus- 
tomer attention and of directing it towards 
the china department was left up to the 


= 


designers. 

The solution to the problem is an inter- 
esting and unusual departure from the tra- 
ditional color scheme manners of similar 
departments. A deep crimson red is the 
motif background used throughout this sec- 
tion —a vivid substitute tor the customary 
grays and blues. It is brilliant enough to 
arrest the eye from a distance, dignified 
and particularly flattering to this type of 
merchandise. Deep crimson gives life to 
the delicate tones of the china and brings 
out the form of each piece. 

\nother magnet to the display of the cups 
and plates is the carefully planned layout 
of display fixtures, some close to the 
entrance, some deeper into the department. 
The chinaware is displayed in showcase 
fixtures, placed against the wall most easily 
visible from the entrance. These have a 
table-height shelf, with three adjustable 
glass shelves above it and mahogany flush 
doors below, where ample stock can be 
kept at the point-of-sale. \ concealed 
fluorescent tube above the showcases em- 
phasizes the merchandise and torms an 
added contrast with the darker fog-gray 
superstructure. 

Five mahogany dining room tables in the 
center of the floor are attractively set 
dining-room-wise, giving th customer a 
visual example of what her table could look 
like and encouraging the dual sale of china 
and silverware. 

An existing area between the show win- 
dows and display cases was turned into a 
stock room for the stocking of chinaware, 
permitting pick up orders to be filled with- 
out delay. The designers managed to pro- 
vide the maximum amount of stock room in 
this limited space. 

Filene’s traffic situation in this area has 
been rectified by the use of unusual and 
arresting color; intelligent handling of one 
type of mercandise to complement another; 
and by the careful design and planning of 
display fixtures in a limited space 


Belk Displaymen 
Attend Classes 
Display personnel from some 265 Belk 
and Leggett stores in 12 Southern states 
were among those attending a display and 
advertising school conducted recently by 


Belk Department Stores in Charlotte, S. C., 
and by Leggett’s in Lynchburg, Va. The 
Charlotte display meeting was under the 
lir tion of Ray K. Henry, display director 
t the local store, assisted by members of 


taff 
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Preserved Smilax @ Ruscus Hedges e@ Smokebush 


Preserved Magnolia 


Star fish 





Foliage 





e Sea fans e Sea feathers e Palm leaves 6 Sea shells 


SPRING 
PROMOTIONS 


A—Heart unit is made of Babies 
Breath flocked and mounted on a 
root base. A small satin shelf is 
mounted at base of heart. This 
unit may be ordered in any two 
color combinations. Size 24" high 
overall. Width overall 30". 
Price $10.00 each. 


B—Plumosus fern preserved and 
flocked in the following colors: 
Pink, Pea green, Chartreuse, Baby 
blue, Peach, Orchid, Red, and 


White. 
Price — 12-inch sprays 5c ea. 
18-inch sprays. . 20c ea. 
24-inch sprays 25c ea. 


“Our line of natural decoratives is 
complete; units also made to your 


specifications.” 
Bergen Display Materials 
A Phone Ridgewood 6-2189 


PeemMaiquUN, @ PpooMm DI]CYD e DPpUDZUD- e sspih saddag e ysnq aj44og 


BOX 248, WORTENDYKE, N. J. 
e@ Roots e Window Displays e Exhibits e Display Materials 

















When they were shown in our windows—both management 


ie fagh/ 


"The moment I saw the 'Beau Monde‘ mannequins, 





: : ‘ iia: says A. F. EARLY 
I was intrigued by their exquisite features and _ pisplay Director, 


distinctive styling. They are definitely a triumph! Gilchrist Company 


and I were delighted with the sales results. 
Our entire stock of gowns shown on the 
mannequins was a complete sell-out and many 
special orders were taken." 


\ WARP 
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1949 


Wii bring to display new opportunities to prove its 
power in the distribution of consumer goods. 

A pilot research study by the National Association 
of Display Industries has already proven that 
displayed merchandise sells easier and faster. This 
work will be continued on a larger scale during 
1949 and will make possible very definite con- 
clusions as to display value. Displaymen everywhere 
should study the report of this research very 
carefully and cooperate to the fullest extent when- 
ever they are called on for their help. Display 

can thus be brought into higher esteem by all who 


can use its tremendous selling effectiveness. 


VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street New York City I 








THAN KS e e e Your enthusiastic acceptance of our new Spring 


offerings at Display Market Week was most gratifying. 


TWO of the SENSATIONAL Show Hits 
EMBASSY 36” .-- Plain or Quilted 


An inexpensive plastic fabric that is sunfast, washable, pliable, and available 
in the following Metallic pastels: 
Lt. Green, Blue, Chartreuse, Aqua, Orchid 


PLUSH CORD .-- 14" diameter 


This chenille roping is FLAMEPROOFED and available in eight pastel colors 
put up in 12-yard pieces. 


THESE AND ALL OTHER SPRING ITEMS AVAILABLE FOR IMMEDIATE 
DELIVERY. 


Contact your local jobber or write direct for samples and prices. 


Passe fabrics Go-sinc. 


45 EAST 30TH STREET —- NEW YORK 16, N. Y. 


























| EVERYTHING FOR DISPLAY 
JOS. E. PODGOR CO.., Inc. 


| 
| 
| For turning anything from a mannequin to a 
| locomotive. Capacity 50 pounds to 50 tons. 
Size 36” to 36 ft. diameter. We can engineer 
| any turntable to your specification. 


Macton Machinery Company, Inc. 
PORT CHESTER, NEW YORK 


Complete Display Sug piiers 


PHILACEVPi ia 6, PA. 


é6le Mw AKKCT ST. 
/ DEPT. D 


TURNTABLES 











Se eee 








| 
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INSTALLATION SERVICES 
MUST ORGANIZE 


[Continued from page 78] 


display installations are merely something 
to keep their window installers busy when 
there is no other work. The profits made 
on the side-lines are dumped on the display 
installation end, especially in cities where 
labor (window display installers) is organ- 
ized into a union. If a little profit could 
be made on display installations plus the 
profit on the side-lines, a great improvement 
could be had in their economic status. 

In the cities and towns where labor (win- 
dow display installers) is unorganized, they 
are being underpaid and their standard of 
living is very low. 

It is about time that these conditions be 
remedied. Workers can not render good 
and honest service if they are underpaid, 
have no security and have to do some other 
kind of work as a side job to make ends 
meet because they can not make a decent 
living in this day and age from some win- 
dow display installation service. 

Cities such as New York, Philadelphia, 
St. Louis, Chicago, Los Angeles and San 
Francisco do not comprise the entire United 
States. What is happening in these cities 
can not be said for hundreds of other cities 
and towns. 

Workers must have security so as to 
render good work. The old antiquated, out- 
moded “piece »work’ method must be 
changed to a more secure and steady in- 
come if good men are to be kept as workers 
(display installers) in this business. At the 
present time no new men are being attracted 
into this business. That is the reason for 
the general shortage of installers from 
coast to coast. 

This business was built on cheap labor 
and the day of cheap labor is over. There- 
fore, the window display installation trade 
must get in step with other lines of en- 
deavor if it wants to survive. Pay men 
good wages, show them security and you 
will attract new men into this business. 

Build a stable business and the adver- 
tisers, users of this service, and advertising 
agencies, will recognize it and use it more 
than they ever used it. New users will also 
be attracted. 

The only way to rectify the above de- 
scribed conditions is for the window display 
installation trade to repair its own house 
and bring order into it by organizing into 
a strong, influential organization. There- 
fore, the following, who have been in this 
business for 25 years or over, have appointed 
themselves into a temporary committee to 
make an effort to revive the National Win- 
dow Display Installation Service Association 
which functioned in 1933-1934, during the 
NRA days. 

Howard J. Cox, Acme Window Displays, 
Inc., New York City. 

Frank M. Archer, Sun Advertising Com- 
pany, San Francisco. 

Melvin H. Myers, Myers Display Service, 
Louisville. 

J. H. Goldstein, Excelsior Window Trim- 
ming Corporation, New York City. 

L. O. Clements, United Display Corpora- 
tion, Boston. 

Ben B. Brooks, Tri-State 
play Service, Minneapolis. 


Window Dis- 
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Julius R. Teich, Superior Displays, Inc., 
Boston. 

W. S. Newhouse, Newhouse & Co., Mem- 
phis 7 

\\. W. Stevenson, Stevenson Advertising 
Display Service, Los Angeles. 


Orville Reichers, Reichers Display Serv- 
ice, St. Louis. 

Samuel J. Hanick, Hanick Display Service, 
Philadelphia. 

Roan Wayne, Wayne Services, Miami. 

L. E. Clark, L. E. Clark Display Service, 
Houston. 

Paul P. Oakler, Pittsburgh Display 
vertising, Pittsburgh. 

Sol Fisher, Fisher 
Chicago. 

It is hoped that within 60 days an organi- 
zation will be formed, sectional meetings 
held throughout the USA, and in due time 
a general convention be called at which 
permanent officers will be elected, by-laws 
adopted and policies decided upon. 

In the meantime efforts will be made to 
encourage all operators in this trade to 
revise charges for their services in keeping 
with the times, because a real emergency 
exists and things must move fast. 

The purpose of this committee and, in due 
time, the NWDISA, is as follows: 

1. To improve and stabilize this trade and 
to prove to operators of window display 
installation units what is a fair charge. 


Ad- 


Display Company, 


2. To design an emblem which every 
operator affiliated with the organization 
will use. 

3. To publicize to advertisers, users of 


this service, and prospective users, that this 
emblem is for their protection and that such 
an organization is necessary; also prove to 
them with facts and figures why certain 
charges must be made if honest, good win- 
dow display installations are desired. To 
take it out of the “racket” field and make it 
a well recognized, stable business. 

4. To promote the use of window display 
installations, proving with facts and figures 
that this is an economical, sound advertising 
medium at the point-of-purchase. 

5. To prove to users of point-of-purchase 
material that mailing, shipping and 
delivering display materials to the retailer 
economic waste and that installing 
displays with their own crew is very costly 
In comparison to display installation charges. 

6. An educational campaign in trade pub- 
lications and also for advertising agencies, 
Proving to them the importance of window 
installation at the point-of-purchase 
and perhaps, in due time, all members of 
this association offering commissions to 


- 1 
lisplay 


Is an 


a; ] 
Isplay 


advertising agencies. 

7, An educational campaign for workers 
(window display installers) demonstrating 
how to install attractive displays, explain- 


ne wl 


ly specifications must be followed, in- 


ng \ 
‘tructing them how to conduct themselves 
in the retail store, explaining why honest 
service must be rendered and in due time 
lave traveling instructors who will meet 


ill installers employed by members of 
sociation in a given city or town and 
nstrate to them new methods of in- 
‘ displays. 
\ monthly bulletin to be published by 
‘ls association for its members and workers. 
%, \ monthly bulletin to be published by 
[Continued on page 125] 
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They diya teuml/’ 


"The moment I saw the 'Beau Monde' mannequins, 
I was intrigued by their exquisite features and 
distinctive styling. They are definitely a triumph! 





says A. F. EARLY 
Display Director, 
Gilchrist Company 


When*they were shown in our windows—both management 
and I were delighted with the sales results. 

Our entire stock of gowns shown on the 

mannequins was a complete sell-out and many 

special orders were taken." 





MIDWEST DISPLAY EQUIP. CORP. 


2310 LOCUST STREET 


ST. LOUIS, MISSOURI 


MR. VERN ZELLER, exclusive Korrect-Way distributor 








A Hansen tacker in your hand means extra 
time on your hands. As fast as you grip 
the handle the Hansen drives tacks or staples 
— firmly, accurately. A neat job is so much 


easier. Balanced drive speeds up displays. 





5041 RAVENSWOOD AVE 





rivers A, L. HANSEN MFG. CO. 


tigi clement ae 





Merchandise display cards 
* 


show windows 
a 


wall posters 
* 


counter cards 
* 


easels and columns 







LANNE » a ACKER 


Speed dozens of jobs — like mounting 
crepe paper or corrugated board window 
dressing, fastening merchandise to display 
cards, attaching easels to counter cards, etc. 
Drives thru hard wood, thin metal. 


ASK FOR FOLDER 
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Devor 


A COMPLETE LINE OF 





* Sign Writers’ Brushes 
* Show Card Tempera Colors 
* Sign Writers’ Colors in Japan 
* Bulletin Colors 


* Screen Process Colors 








Devoe & Raynolds Company, Inc. 
787 First Avenue, New York 17, N. Y. 








SIGNS 


of SUCCESS 
for ‘A9 | 


Are sales results through the use of effective 
window, store, and “point of sale’’ displays. 


MULTIPLY THESE RESULTS 


By using ULTRA-MODERN: 


CHANGEABLE STORE 
DIRECTORIES 


Kor Main Uppe Sel F] 
CORK BULLETIN BOARDS 
For Aes | the Advertising’ I 


educating the public t 


adding prestige a1 


} 
Speci esigned wit! 


ace 


THE ACME EMBOSSING 
MACHINE 


Name Strins Eliminat 


vork. and re 


Write for our illustrated folder DS-1, 
entitled ‘'Selling Through Suggestion'’. 


ACME BULLETIN CO. 


37 E. 12TH ST. NEW YORK 3, N. Y. 
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—One of the new forms recently introduced by D. G. Williams, Inc., New York City— 


“TOO LATE TO CLASSIFY 


[Continued from page 59] 


with ordinary soap and water, and with- 
stand all window temperatures. 

Unusual forms are available from The 
Fixture Mart, Inc., Chicago, used with a 
gooseneck stand attached inside the neck- 


line; a swivel attachment makes it possible 
to tilt the form at the desired angle and thus 
bring out the best draped effect of the gar- 
ment The forms have a 
crinkle finish and are of papier mache. 


being shown 

Shown in the photograph of a kitchen is 
a new, inexpensive decorative plastic sheet 
called “Consoweld” which has many display 
By Aetna Plywood & Veneer 
Company, Chicago, these laminated sheets 
i have a hard, 
semi-gloss finish which is washable 
and durable. It is particulary recommended 
for showcases and counter tops. “Consoweld” 


possibilitic S 


come in various colors and 


smooth 


comes in lengths up to 4 feet by 10 feet and 


in such pastel tints as “Gray Linen”, “Tan 
Tweed,” etc., and in solid colors 
The final illustration is of a new brick 


wall pattern just brought out by Timbertone 
New York City 

One of the new forms introduced by D. G. 
Williams, Inc., New York City, 
National Association of Display 
Market Week in December is 
This used for the 


Decorative Company, Inc., 


during the 
Industries 


1 
shown above 


form 1s display of beach 


wear, sports apparel and lingerie and_= is 


ittractively finished in various pastel colors 


to contorm with the decoration of respec 
tive departments or merchandise Ot light 
velght papier mache construction, it is 42 
nches long by 26 inches high and 24 inches 

mt to bacl It is available in sapphire, 
p lot tourmaline turquoise maroon 
t iz, new rose, and off-white 


Display Firm Opens 


In Dayton 

Irving Seidner Display has removed from 
Los Angeles to Dayton, Ohio, at 27 Pruden 
building, and will continue to handle mucl 


of the line of materials and equip- 
ment as on the Coast. A territory of 
approximately 250 miles in each direction 
from Dayton will be covered, according to 
Irving Seidner. Prior to going into business 
for himself, Seidner was with the Silvestri 
Studio, Hollywood. 


same 


By Cleveland Firm 

Tray-Ware, Inc., Cleveland, has appointed 
David Siegel, Yonkers, N. Y., as_ repre- 
sentative in New York, Pennsylvania, 
Maryland, Virginia and the New England 
States. 


SDA Conference 
Postponed 

The Southern Display Association has 
announced that its Display Exhibit and 
Conference, scheduled for February 13-17 in 
Atlanta, has been postponed to May 1-5 
The exhibit will be held in the City Audi- 
torium Annex and _ the head- 
quarters will be the Hotel Henry Grady 


exhibitors’ 


Catalogue Describes 


"Bentwood" Products 

The Display Guild, 249 South Eighth 
street, Philadelphia 6, has released a cata- 
illustrating the “Bentwood” 
display props. Included are 
panels, strips, corners, squares 
Copies of the catalogue are 


logue use of 
ce) | novel 
grille and 
free on request 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 


charge is made for this service, of 
course. 
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Bamberger's Remodeling 
Helps Related Selling 


Placing a men’s shop of modernistic de- 
en on the very traditional and sedately 
elegant main floor of L. Bamberger & Co., 
Newark, was a problem solved in a dra- 
matic manner by the store. 


$1 


The shop with its 6,000 square feet dec- 
erated to look even larger, its “free flow” 
arrangement of fixtures and its. brilliant 
ind picturesque mannequins reminiscent of 
St. Moritz, Switzerland, was designed by 
Wells-Poetter, architects. Supervision of 
planning and execution of the shop was 
handled by John Buckley Bryan, vice- 
president of Bamberger’s ¢xpansion and 
modernization program. 

The new shop presents men’s sportswear, 
robes and hats, all impulse items trans- 
ferred from the second floor to be located 
near men’s shirts, underwear and _ acces- 
sories. It is in the space formerly housing 
the book department which is now on the 
sixth floor. 

Blending of such a contrasting shop with 
the main floor with its gridiron arrangement 
was partly achieved by use of simple fix- 
tures and natural mahogany woodwork to 
tone-in with the walnut finish of the 
larger area. 

The floor-to-ceiling wall of the hat de- 
partment on the extreme left of the shop 
has been turned at an angle so that a 
large scale red sign is visible from a 
distance. A curved display panel at one 
end of this wall is “Zurite” gray-green and 

it is mounted diverting plastic display 
boxes to house hats. Other hats are shown 

n glass-top floor tables along the length of 
the wall. 

At the far right, a dramatic hung-ceiling 
lement containing recessed lighting pro- 
ects beyond the shop into the main store 
ind ties in with the briliant ledge display 
ist underneath which is backed by a 
ighly lacquered black metal panel. This 
panel is outlined in a line of cherry red 
vhich is echoed on the sides of racks and 
ases in the center of the department. 
Beneath the ledges a wall of racks for 
ats and jackets helps form a great arc 
hich isolates the department from the rest 

the store. Racks are adjustable to 

ter size when needed for sales or for 
display of small items of merchandise. 


ack walls contain metal racks for hang- 
¢ robes and other merchandise and are 
by a display ledge with background 
'rangements which can be pivoted to face 
several directions. These racks are free 
! other elements and are demountable and 
le They are designed in a flowing 
irve to attract customers to their location. 
| cherry red cubes for mannequins 
placed in this area against an 
ated pressed glass screen lighted 
floating canopy overhead. 
e center of the shop, unusual free- 
floor cases for slacks have a series 
but trays without sides which form a 
us pulling surface easily moved by 
handle. 
xtures are tree of the marble floor 
ten their appearance and to make 
isy to clean. Chrome is used on 
xtures to add sparkle 
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"The moment I saw the 'Beau Monde' mannequins, soys A. F. EARLY 
I was intrigued by their exquisite features and _pisplay Director, 
distinctive styling. They are definitely a triumph! Gilchrist Company 


When they were shown in our windows—both management 
and I were delighted with the sales results. 

Our entire stock of gowns shown on the 

mannequins was a complete sell-out and many 

special orders were taken." 
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TROPICAL 


DISPLAY MATERIALS 


from Headquarters for the Unusual 


BAMBOO MATS 


Hand woven and imported from across the Pacific. 
Ideal for backgrounds, floor coverings, dividers. 


314-feet by 5'4-feet. SPECIALLY PRICED at 


$1.95 each. 
YUCCA POLES 


High, dramatic lines for your windows. Each pole 
has been carefully selected, assuring graceful lines. 
l-inch to 6-inch diameters. Reasonably priced. 








Ask for list. 
BAMBOO POLES 
Always attractive . . . amazingly versatile for all 
types of displays. From 14-inch to 6-inch diameters. 
TAPA PAPER 
A product of native craftsmen, reflecting the Upp 
charm and romance of the South Seas. Six un- field 
usual designs. 22-inches by 32-inches. 20 sheets. SL, 
$7.00 —M 
Immediate delivery on all materials. Mf. —: 


All prices F.O.B. San Francisco. 


Write today for our complete catalog of display 
materials, including tropical products and the 
many popular Woven-Wood materials. 


TROPILRAET 


Headquarters for Unusual Display Materials 


535 Sutter Street, San Francisco 2, California 
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WOOD LETTERS 


mO) ery a Oe OS 


SHOES FOR WEN 





FOOTED LETTERS 
FOR DISPLAY LEDGES 





MADE FOR YOUR NEEDS 





NAME PLATES 
CUSTOM DESIGNED 


Disptay Crart 


963 LAKE DRIVE S.E. 





GRAND RAPIDS 6 MICH. 








A NEW YEAR BRINGS 


NEW IDEAS 


FROM 


HAMBERGER 


As always in the past, the house of 
Hamberger will continue to offer 
new and better display decorations. 
We consider it a privilege to have 
the opportunity to present the best 
in ideas, the soundest in values, to 
make every display dollar do a 
superior selling job. 


Visit Our Showroom 
When In New York 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 31st ST., NEW YORK CITY | 
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ALICE IN WONDERLAND 
[Continued from page 70] 


cution along these lines was noted through 
the creation of an imitation of the book at 
each display setting. This enlargement was 
leisurely posed as an opened book at the 
front center. The left page consisted of 
lines from the original story that happened 
to mention specific types of juvenile mer- 
chandise. The right page consisted of 
reader copy linking the merchandise shown 
with the Examples appear 
below: 


story suggestion. 
of beach wear for girls: “’Tis 
the Lobster —I hear him 
have baked me too brown, I 
my hair as 

“Why, what are your 
said the Gryphon. ‘I 
them so shiny?’ Alice 
and considered a little 
answer. ‘“They’re done 
‘Boots and shoes 


Display 
the voice of 
clare, ‘You 
must sugar 


de = 


window: 
done with?’ 
mean, what makes 
looked down at them, 
before she gave her 
with blacking, I believe.’ 


Shoe 


shoes 


under the sea,’ the Gryphon went on in a 
deep voice, ‘are done with whiting. Now 
you know.’” 

At every display and traffic spot of the 
store there appeared two important reader 
cards. One was a large poster showing a 


trumpet the 

“Filene’s 
center of 
other 


dignified rabbit heralding by 
theme topic of the promotion: 
Wonderland Fashions”. In the 
the heart outline of his bib and at 


sections of the poster were reproductions of 


Alice and scenes from the story. The other 
card urged shoppers to visit the scale model 


JANUARY, 1949 


of the famous Alice in Wonderland story, 


This impressive children’s promotion by 
Filene’s was cleverly announced to the local 
press and guests in the business and literary 
fields at a preview tea party at the store’s 
restaurant. Even here there appeared the 
distinctive and unusual program oddities 
that serve to make promotions click. Guests 
were no sooner seated than they realized 
that they were unsuspecting participants in 
the “mad tea party” scene from, Alice In 
Wonderland. There was a dormouse stuck 
in the sugar bowl, rabbits were running 
around looking at watches, and an “Alice” 
actually was on hand to look at the guests. 

When the truth of the activities actually 
revealed itself, it was found that the cleverly 
costumed characters were a group of skill- 
ful young actors from the Tributory theatre 
imported to re-enact the mad tea party scene 
from the book. When this early fun sub- 
sided, guests were treated to a delightful 
showing of the special merchandise gathered 
by the store for the children’s promotion. 
A real tea was then given in honor of the 
artist who created the Alice In Wonderland 
exhibit. 

The display department set aside a fine 
spot in the children’s department for show- 
ing the miniature scenes. These were en- 
closed in a stage-like structure. A _ roped- 
off passageway permitted the visitors to 
move before the exhibit leisurely and with- 
out crowding. Location of the model set- 
ting at the rear of the department assured 
a steady flow of traffic through the mer- 
chandise display areas. 





—One of the spectacular exhibits at the Hotel New Yorker during December Market Week 


was that of Korrect-Way Displays, St. Louis, whose 


mannequins were shown 


"Beau Monde" 


in a snowy setting and decked out in ermine— 
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Display To Aid 
1949 Volume 

“The following telegram is from Louis A. 
Banks, chairman of the publicity committee 
of the National Retail Dry Goods Asso- 
ciation’s Visual Merchandising Group. Fur- 
ther details were not available at press 
time.—Ed.) 

The Visual Merchandising Group of the 
National Retail Dry Goods Association held 
its session on January 12 in New York City 
during the annual convention of the 
NRDGA, and management learned to their 
surprise that display directors have an 
answer to the problem of maintaining volume 
in stores for 1949, 

It was gratifying to see the number of 
top management present. Five hundred 
people crowded the session room and no one 
left during the program, indicating plainly 
that a solution not previously considered to 
1949's problems was being presented. 

It is now conceived that visual merchan- 
dising can and will increase volume in 1949 
if management is as enthusiastic in apply- 
ing the principles advanced by the Visual 
Merchandising Group as it was in accept- 
ing the suggestions offered. 





SHOWING FACTS THAT APPEAL 
MAKES BETTER DISPLAYS 


[Continued from page 109) 


not talking about words, but about ideas. 
This was an advertisement for a ‘’round- 
the-world trip. *Round-the-world trips are 
a peculiar commodity. We had to direct our 
advertising, and sharply, to those people 
who had both time and money to spare. It 
appeared in the first issue of Life magazine. 
The headline breaks all the rules—because 
It also con- 
tains 8 reasons why our message should 


it actually contains 26 words. 


have been of interest to the people we were 
aiming at: 

“Take only 104 days! Spend just $1033 
for this 26,000 mile winter World Cruise to 
21 fascinating ports in 14 storied countries. 
Shore excursions abroad included.” 

By sticking to facts, we developed the 8 
reasons why, in the headline, into an argu- 
ment that sold enough tickets to pay for 
this advertisement many times over. We 
knew, because we got our leads from the 
coupon at the bottom. And we carefully 
checked on sales. 

I will have something more to say about 
lirection, but let me speak first on approach. 


Take automobiles—Plymouth’s “Look at 
all three.” This wasn’t a trick. It was 


sound selling of a kind no one had ever 
dared to do before. No one had ever taken 
noti in advertising of competitors who, 


lough nameless, might just as well have 
deen named in 10 foot letters. It had an- 
of the great attributes of good copy 
—it had all the confidence possible. 


thing is, in advertising, as every- 
W else, confidence in the giver is all 
that makes any promise any good. 

N for my last example. We _ have 
t don Plymouth advertising. This was 


‘Mat appeal” advertising. The advertising 
I Toni Set is aimed straight at women. 


[Continued on page 129] 
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"The moment I saw the 'Beau Monde' mannequins, 
I was intrigued by their exquisite features and 
distinctive styling. They are definitely a triumph! 





says A. F. EARLY 
Display Director, 
Gilchrist Company 


When they were shown in our windows—both management 
and I were delighted with the sales results. 

Our entire stock of gowns shown on the 

mannequins was a complete sell-out and many 

special orders were taken." 








ME IS FLOWERTIME 


@ And there are 


198 — count ‘em — 198 


varieties of flower pieces and novelties in 


James A. Cole Co.'s latest catalogue. See 


it at your local display jobber now together 


with our 1949 catalogue of Spring display 


fabrics and papers. 








JAMES A. COLE CO., INC. 


235 FOURTH AVE. o 


Mm. 3. Ge 3s Bet. 











FOIL and FANCY 


PAPERS 


Plain and Embossed, Borders, Base Metal, 
Puffing Foil, Florist Foil, Chain Links. 


IN STOCK FOR IMMEDIATE DELIVERY 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 





JOBBERS 


We specialize in Children's Mannequins 
For particulars write 


WINDOW MANNEQUIN, INC. 


449 West W St. New York 1, N. Y. 

















THE “INVISIBLE” SHOE FORM! 
FITS EITHER SHOE! 


casuals, high heels, slings, ankle straps 


FITS ANY SHOE! 


One Form for all sizes and styles . 


stc. Looks like human foot, yet does not hide trade mark on insole! 


LAY WORLD 


It's universal—multi-purpose. 
Guaranteed unbreakable. 
Easy to Insert. 

No rights or lefts. 


Flexible. Springy. 


window. 


$1 5.00 per dozen pair. 


Orders for 6 pair 
or less sent C.O.D., 


See your local jobber or order direct. 


Write for catalog, ‘‘Modern Design 
on Display”, illustrating individual 
plastic display fixtures. No obliga- 
tion, of course. 


ROGER HeNT COMPANY . 2... Phestice 


211 N.Seventh St. 





St.Louis | Mo., 





Now Available! 


NEW CATALOG 


of California-Styled Shopper-Stoppers 


by DECTER 





yyctea 


' rw) 
yur \' 
yyy 





( \\\o 





It has everything!... 


Everything you need for persuasive, smooth 
and easy selling! Features new Decter forms 
for every type, any display; compelling 
California-styled Mannikins sculpted with 
amazing life-like contours! All designed 
from the display man’s viewpoint—for effec- 
tive, dramatic windows and interior displays! 


Free on request! MAIL TODAY! 


ee ee ee ee ae ee ee ee “T 
| DECTER MANNIKIN CO. | 
| 2617 W. Pico Blvd. | 
| los Angeles 6, Calif. | 
| YES — please send me a copy of the new Decter | 
| catalog l 
| NAME | 
{ ADDRESS | 
1 city STATE | 
ee ee a en eee en aera as 





PRICE TICKETS 


Individually printed for every Display pur- 
pose — Colorful — As low as $1.50 per 100 


SAVA R 707 POPLAR STREET 


PHILADELPHIA 23, PA. 














PLASTIC SHADES 


are your 


SUN - FADING 
INSURANCE 


PLASTIC shades are a type of in- 
surance that pays off by protecting 
your merchandise against harmful 
sun rays. Transparent PLASTIC 
shades eliminate losses due to sun- 
fading while allowing complete 
visibility. These easy-to-install 
PLASTIC shades will pay for them- 
selves by keeping your display mer- 
chandise safe from fading. 


Make your own test — send for 
free sample and estimate. WRITE 
NOW to: 


PLASTIC SHADE CO. 


83-52 TALBOT STREET 
KEW GARDENS I5, N. Y. 


Representative wanted. Write for details. 














ARTIFICIAL FLOWERS 


for all trades and purposes 
large stocks on hand for 


IMMEDIATE DELIVERY 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
56 W. 36TH ST. NEW YORK 18, N. Y. 








Shoes can be suspended in | 


* Trade mark registered. 


| 
| 


| close akin. 
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Two Techniques Combined 


In Furniture Showroom 
“It has been a long-time conviction of 
many of the country’s leading displaymen 
that display and interior decoration are 
Following this line of thinking, 
a new conception in coupling the instruction 
in merchandise display with that in interior 
decoration was introduced last year at the 
Traphagen School of Fashion, New York 
City, and is already producing interesting 
results,” says Virginia Hamel of Traphagen. 
“The creation and decoration of specialty 
shops within a store has often fallen into 
the displayman’s hands, and it is only a 
natural step beyond this for the owners of 
a manufacturing business wishing to have 
a showroom decorated to call upon the 
display-decorator to do the job. 

“The furniture showroom of Warren 
Lloyd, Inc., at 10 Jones street, New York 
City, is an outstandingly satisfactory ex- 
ample of what can be done using the prin- 
ciples of both display and interior decora- 
tion and design. The owners of this factory, 
desiring to open a new showroom, consulted 
with Kenneth E. Budgen, head of the dis- 
play department at Traphagen, who has been 
with McCreery’s and De Pinna’s in New 
York and was formerly an instructor in the 
American School of Design in Paris. On 
his recommendation, Noah Holtzman, presi- 
dent of Warren Lloyd, placed the problem 
of converting the main floor of a loft build- 
ing in the hands of William O’Hara, a 
capable advanced student in Budgen’s class 

“The the 


condition of premises to be 


| decorated was unattractive to the point of 


dinginess, calling for a high degree of 
imagination as well as skill on O’Hara’s 
part. Therefore, the problems to be solved 
and their solutions are of more than usual 
interest: 

“1. To divide the floor in half, providing 
shipping showroom areas, a_ dividing 
wall faced with ‘Weldtex’ was constructed 
down the center front to back. Two 
flush doors, one at each end, allow passage 


and 
from 


of furniture and personnel. 

“2. To reduce ceiling height, and prevent 
the furniture on the floor from appearing 
out of the ceiling and the walls 
above 9 feet were painted deep forest green. 
To produce more or the illusion of a 
lower ceiling, a shaped floating ceiling of 
wooden framework covered with white cloth 
was installed 9 feet from the floor, extend- 
ing over the second and third columns from 


scale, 


less 


the rear. It was necessary to use fabric on 
the ceiling because of the sprinkler system 
overhead. Properly lighted, this ceiling, 
although small in produces the de- 
sired effect successfully. 


area, 


“3. To light the furniture to be displayed 
and yet keep light away from the ceiling 
was a difficult problem. The use of bullet 
spots, originally favored, was discouraged 
by several lighting authorities. Drum-like 
fixtures 20 inches in diameter with frosted 
glass bottoms and completely enclosed tops 
were the final selection, augmented by stra- 
tegically placed spotlights for additional 
lighting. 

“4. To minimize the effect of a 
structural columns down the center of the 
display area, the two beneath the floating 
were painted white, a screen was 


row of 


ceiling 
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built into another column, and a table and 
desk were constructed around two others. 
5. To divide the office and _ reception 




























































—_ os area from the show room, a short length 
aynice perpendicular to the south wall was con- 
_ structed, ending at the column opposite it. 
inking, Around the column a bamboo screen was 
ucuos. erected to hold greens. <A twin arrange- 
aretae ment from the north wall forms an entrance 
at i into the display area proper. Covered with 
York plastic coated poultry screen the short wall 
resting admits lights and gives, as well, a desirable 
hagen. amount of privacy. The rear of this wall 
ecialty inside the showroom area houses samples 
. yf upholstery on specially constructed racks. 
nly a 6. To arrive at a_ satisfactory color 
ers ol scheme, it was necessary of course to 
) have choose a combination that would comple- 
nthe ment the many colors of the upholstery 
: materials in the furniture. Chartreuse was ROTOCHROME 
dovebic. selected for the north wall of the display 
York irea; the south wall, of ‘Weldtex’, was 
y & finished as frosted oak. East and west walls SPOTLIGHT 
; PF were painted in the same dark forest green 
ecora- as the ceiling, while the floating ceiling and 
actory, supporting columns remain white, giving Smallest Spotlight of its kind! 
sulted architectural importance. The window Provides 500 Watt Illumination! 
e dis- treatments are natural with accents of red. 
2 —o The floor covering is also neutral, a sand pte orto woe sice-p- en ec 
am pes " ray estes lished tl _— Fea eR Beam Size 
On agen Pet tg = cae hieuninmiinge ais Ideal for Store Windows, Disploys, Exhibits, 
with a minimum outlay for expense and Conventions, Shops, Theatre and Hotel Lobbies, 
press labor, and Warren Lloyd is satisfied that Restaurants, Night Clubs, Cocktail Lounges. 
oblem the showroom offers the utmost in attrac- 
build- tive simplicity necessary as a setting for a Send for Bulletin No. 471 
aa, S furniture manufacturer's display 
class Viele ase inne nae a ae eee GoldE Manufacturing Co. _ 
to be lesign which call for the application of 1222-A West Madison St., Chicago 7, Ill. 
int of merchandising principles which the display- - 
ee of man has at his fingertips. In addition, dis- { 
Lara's play techniques are frequently eminently | - 
solved suitable for showroom decorative — use. ‘ 
usual Budgen points out that the displayman, all | 4 
often accustomed to working with a | 
viding imited budget is a master at producing | 
viding inusual effects without exorbitant expendi- | 
ructed ture This lowering of the decorating costs | 
Two in make possible a more frequent change | 
issage the department’s decor. | 
‘Traphagen School has been a pioneer in 
“event tering practical courses | in window and | 
-aring meee display, and this initial success of | 
waits William O'Hara with the Warren Lloyd | 
>reen. »wroom has raised in Budgen high hopes 
of | the new display-decoration course at 
ne of ‘raphagen in the development ot display- | 
cloth lecorators to fill an Important niche in both | 
tend: wholesale and retail industries. 
from If it’s not too undignified a way to put 
te ae iccording to Budgen, it is the display- 
ystem _ s job to bait the sales trap, and 
-iling, displayman is likely to use a bait tech- 
> de- que that serves its special purpose better 
the orthodox decorator’s methods. 
‘cae Budgen believes that in the future many 
a manufacturers, as well as retail stores, will 810 PENN AVENUE, PITTSBURGH 22. PA. 
eiling ise the display department's knowledge more 
bullet ind more in making their entire interiors 
raged more pleasant, comfortable and colorful.” = 
n-like 
-osted _ | 
_ tops | 
stra- Don’t forget—send in your news USE THE | 
tional tems about all happenings in the | O ° E BAMBOO POLES — RATTANS 
' lisplay field: births, deaths, marriages, pportunity xcuange | MADAGASCAR RAFFIA SHAWLS 
w 0 ve . . For any WANT AD purpose: FOR DISPLAY JOBBERS 
¢ the hanges of position, anything pertain- =| | poston WANTED POSITION VACANT | We solicit your patronage 
ating ng to display or displaymen anywhere. USED DISPLAY EQUIPMENT FOR SALE || RAINBOW TRADING CO., INC. 
was — | $3.00 Per Column Inch — CASH WITH ORDER | | 20 Ferry St., Courtland 7-2939, New York City 7 
' } 
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Display Importance Grows 
In Mexico City 


OES Mexico City like display? When 
D Sears, Roebuck & Co. used a large 
animated Santa Claus in its windows 
was tied up for almost two weeks on 
artery of Avenida Insurgentes 


thousands stormed the 


trath« 
the main 
while hundreds of 
displays 
Mexico 
American 
Day, valentines, 
trees mannequins 
look. 

Responsible Io! 
the members of the 


kinds of 
Father's 
chiffon 


bore d 


believes in all 
like 
eyelashes, 


with a 


City 
institutions 
2-inch 


now, 


and long 


creating these idols are 


newest profession in 


TRADE PERSONALITIES no. 7 


By RUTH MULVEY 


Mexico: display, which is already well along 
the way to becoming a fine art. Still in its 
infancy, without training grounds, without 
allied arts, without facilities and equipment 
and with only hard-won support from mer- 
chants, display is becoming one of the most 
important phases of the business world here. 

[t has already achieved  million-peso 
status. Department store allocations to dis- 
play range from 40,000 to well over 100,000 
a year and owners are frank to say that 
this is “just a beginning.” 

Mexico City has found, as cities in the 
United States did years ago, that there is 


by Tony Brinker 








VICE-PRES. AND DIRECTOR OF DESIGN 


ADLER-UONES COMPANY 
HiCAGO 


THESE NEW DESIGNS 
WiLL SPEED SELUING 
NG 








Beran EARLY AGE HE WAS URGED 
BY SEVERAL ARTISTS, TO ENROLL 
IN THE CLEVELAND SCHOOL 
OF ART WHERE HIS 
INTEREST IN DISPLAY 
DESIGNING BEGAN TO 
TAKE SHAPE. AFTER. 
GRADUATION, HB8 JOINED 
THE KEITH THEATRE 
CHAIN AS APosTare 
ARTIST. STARTED HIS 
CAREER AS A DISPLAY 
MAN IN 1926 AND IN 
1933 UNDERTOOK THE 
DESIGN AND DIRECTION 
OF DISPLAYS FOR 
LARGE EASTERN AND oe 
SOUTHERN SHOE CHAINS. ™ 
“PRAFTED” BY ADLER- 
JONES IN 1945 AS A 
MEMBER OF THEIR 
DESIGNING STAFF ANO 
WAS QUICKLY CATAPULTED 
INTO HIS PRESENT 
CAPACITY. RANKS AS ONE 
OF THE TOP DISPLAY 
DESIGNERS IN THE COUNTRy. 














Mossics... WATERCOLORS 
IN #1S STUDIO ATHOME, 
HIS 13 YEAR OLD SON, 
FISHING AND GOLFING. 
WS GREAT AMBITION is 
A HOME HE PLANS TO 
BUILD , CONFORMING 
EXACTLY TO SPECIFI- 
CATIONS HE HIMSELF 
HAS DEVELOPED. 














magic in display. The more spectacular the 
display, the more attraction is stimulated. 

In Mexico the day of the buy-as-you-go 
department store is over. Clothing racks 
are being moved into sheltered recesses, 
their places occupied by overstuffed hassocks 
and glass coffee tables. The shape and 
pattern of these things have come to Mexico 
City: stream-lined counters, stream-lined 
windows, stream-lined sales. The re-dedica- 
tion of the facades of the temples of fashion 
began little more than three years ago. 
Today it is not unusual to see an Indian 
woman with a child slung in her rebozo, 
calloused feet enduring the burning pave- 
ment of the city street, standing in hushed 
awe before one of the elaborate displays on 
Avenida Juarez. 

Display in Mexico City is a new art 
which evolved from the union of advertising 
artistry and salesmanship. Its pioneers 
braved lack of training, resistance from 
shop owners set in the old way of doing 
things and the utmost difficulty in obtain- 
ing materials with which to work. All of 
the men in the field may be considered 
pioneers still. 

Luis Reynoso, who burst upon the display 
scene in a blaze of glory with the impres- 
sive building Salinas y Rocha opened on 
Avenida Juarez is one. Thoroughly schooled 
in fine arts, and with some merchandising 
experience, Reynoso persuaded the Salinas 
management to let him put a few ideas in 
their windows. His ideas created a sensa- 
tion and on the crest of public acclaim, 
Reynoso set off on a busman’s holiday for 
the United States where he worked in dis- 
play at Saks-Fifth Avenue, B. Altman, Lord 
& Taylor and I. Miller, and put in some 
time at the model Sears store in Chicago. 

He returned to Mexico City to work again 
for Salinas y Rocha and has since joined 
Sears, Roebuck & Co. in Mexico City to 
supervise the 25-man display department. 
Completely without formal training for his 
Reynoso acquired most of his 
experience and through a 
United States trade 


profession, 
knowledge by 
vigorous appetite for 
and fashion journals. 

He, too, feels that display has just be- 
gun, and that something which captured 
public fancy so rapidly can not fail to be- 
come important. “Right away it caught 
on,” Reynoso said. “Back in those first 
days, we used to have to rip up the win- 
dows countless times because people wanted 
the very item in the window.” 

Fabian Aldana, an acknowledged master 
of the new was also trained, 
through work in the United States. He 
comes from the art city of San Miguel 
Allende and received his formal training in 
painting and sculpture at the Academia de 

[Continued on page 132] 


protessi mn, 
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INSTALLATION SERVICES ig | Headquarters for Rack Size Dividers 
Jobbers: Large discounts make these items very attractive for you. Write 


[Continued from page 117] for samples, catalogues and discounts. 


ospective users of window display in- 
illation and also to advertising agencies. 
10. A cooperative buying group, chosen 
1m members of this association, to pur- 
ase the various suplies and materials ; , ; 

i ‘ Round lumarith (non-inflammable celluloid) size di- 


eded to conduct this business at the lowest | vider. Cannot fall off the rack. Beautiful in appear- 
ance. All sizes carried in stock from 1 to 54, also 


For Stockroom Use. The white pressed cardboard 
divider has been proved successful for many years. 
An excellent divider for stockrooms. Very inexpen- 
sive. All sizes from 1 to 50. Actual size 12” io 

eee Ge NS Mov ccccsaccsdaecaaceens c 





} 
| 
is association to be mailed to users and | 
| 
| 














price. : = 
ae a sci i ak iii inte | half sizes. Actual size of divider 2%4” 10 
the This 1s a very ambitious program and it | diameter. Fits any rack. Each........... « 
ted in not be accomplished over night. A lot | 
hard work and cooperation from the | 
1-g0 x ; pe a | " 
icks operators is essential. The members of the | The New "SEE SIZE 
seks ne litaa aee. datorinine racic. | Our latest plastic size divider with 
ses, mporary committee are determined to work interchangeable sizes. Can't fall off 
»cks hard to bring this about. Order must be the rack. Made of heavy moulded 
en . 5 oa ‘ : peas if 4 a plastic with a window in which the 
and ought into the window display installa- | eee ae 4 toned. Gan ae 
ico tion trade if it is to survive, prosper and one size on one side, another size 
7 sTOW on the other. 744” long by 3%” 
ined Zuri eee j : : ; wide. In white or black plastic. 
ica- Theretore, everyone doing business in this Sizes from 1 to 60, including half 
; trade —large and small—should affiliate | sizes . . . Also A-Z for layaways. 
110n : : bedeic's 2 Complete with insert. 
4Z0. t! emselves at once with the NW DISA and | (Extra inserts 71/c each) 
lion in due time improve their economic condi- | Each.............+-.+0.- 
al tions and elevate and improve the entire | 253 W. 26th St 
PTs Waa te" setts || NATIONAL HANGER CO., | es 
Ave- play installation trade for its operators | NA ION °; TICs. New York City 1 
hed and workers, at the same time building | 
a security. 








For details write to any member of the 
committee shown or to Sol Fisher, 560 West 


art P Bing a eat : 
ine Lake street, Chicago 6, its organizer and BOT NIC \ i 
cone temporary chairman. A can make your 


rom — = 
ing University Offers 


ain- Ad Bibliography > . 
| of \ new and highly selective annotated pri FS ISp a y S 


‘red bibliography, “100 Books on Advertising”, 
has just been published as a University of 


lay Missouri bulletin, Journalism Series No. | the finest in your city ! 


res- 116, as a contribution to advertising and to | 
on give assistance to advertisers, media, and | 
dled to students. Special effort has been made, 


sing ‘ cording to Donald H. Jones, professor ot . FLOWERS 

11 journalism, to include in this short list the e SET PIECES 

5 In newer books of rit. | 

Pe Siar eeades <i e SUPERB DECORATIVES 


Copies of the bulletin are available, with- 


























im, out cost, on request to the School of Jour- 
a nalism, University of Missouri, Columbia, | Tell us your requirements and we will promptly send full informa- 
1S- \ ° | e e . . . 
pa Missouri. tion, suggestions and prices. You will be surprised at the 
arin Saco moderate pricing of our entire line. 
ine Burton-Rodgers Presents 
igo. in 
mea Decorative Murals ° 
ned The Display Division of Burton-Rodgers, | 
to Inc, Blade and Helen streets, Cincinnati | BOTANICAL DECORATIVE SUPPLY CO. 
ent. 16, has placed on the market a series of | 
his decorative murals done in washable oils on | 31 SOUTH FRANKLIN STREET CHICAGO 6, ILL. 
his eavy offset stock by screen process. In- | 
1 a cluded are a “Rag Doll” series, a series of 
ade I spring and summer subjects, and an PEARL ROPE 
Easter series. Descriptive literature is 
be- ivailable directly from the firm on request. DISPLAYER 
red 
be ‘ EMPIRE — Medium 
is : We invite DISPLAY WORLD Base 7 x 7 inches 
Irs . ; 
ee readers to make frequent use of the Crossbar 8Y2 oe 
. ees ¢ : Ste 21 inche: 
ted ervice Bureau for information on _ petal 
esources for all types of display ma- EMPIRE — Small 
ker erial and equipment from air brushes ne -- P anata 
ied, Crossbar 8% inches 
He zebras (stuffed), or for general Stem . ... 17 inches 
uel nsultation on display problems. No 
in arge is made for this service, of PLASTIC FABRICATORS 
ie 


Manufacturers — Designers — 
Creators 


44 MURRAY ST., NEW YORK CITY 7 


urse, 
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Maintain Sales Volume 
with BETTER DISPLAYS 


NEW MANNIQUINS. 
SIT — BEND — STAND 





—This is a display at Barter's, Hurstville, Sydney, Australia. The background is dark blue, 
the floor is a pale blue. The stylized tree is of white plaster, as are the cherubs — tinted 

















i fai i we 
Write | oro": $ TIONS very faintly in blue 
ORA Early 
Today | _ DEC nan oe 
for E e-arresting tor interiors ro) | | | | - 7 
Catalog a creation il | Sam Blum Resigns firm tor five years, then with The Fair 
Sprin ire sale ‘ Tee oe Sad tei ae ; 
oo window insp! | From Bloomincdale's store, Chicago, tor a imilat period and 
ome d liveries J again with Bloomingdale’s since 1945. He 
— ae Sam Blum has announced his resignation has not yet divulged his plans for the 
i y ] » > o 
Desire as display director of Bloomingdale Bro- future, nor has his successor at the store 
thers, New York City He was with the been named at this time 









MIDWEST 
MANNIQUIN DISPLAYS 


532 N. WATER ST. MILWAUKEE 2, WIS. 


JEWELERS GIFT WRAP | 
PAPERS 


Seasonal, Year Round, & Novelty 
Patterns 
734'' Wide x 150’ Long $1.80 per roll 
WRITE FOR SAMPLES 


TRIM-RITE COMPANY 


315 Clinton Avenue Newark 8, N. J. 























SENSATIONAL 


BLACK LIGHT 


(ULTRAVIOLET) 


DISPLAYS 





with our Low Cost 
PAINTS and EQUIPMENT 


Write to 





Federal Fluorescent Co., Inc. —From Melbourne, Australia, comes this striking presentation of a Dior original. The back- 
134 WEST BROADWAY ground is hand painted to show the interior of the Paris Opera, done in shades of gray — © 
NEW YORK CITY 13_N. Y. color picked up in the floor covering. The plaque bearing the words "Dior Original" was 

made of papier mache sprayed in ivory and gold, with the wording in gray. The display wos 

by C. W. Mitchell, Ball & Welch, Ltd.— 
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Korrect-Way Appoints 
Modernage Displays 

Latest addition to the list of distributors 
for Korrect-Way Displays, St. Louis, is 


the firm of Modernage Displays, Inc., 101 
West 3lst street, New York City. Headed 
by Tony Cooper, Modernage will represent 
Korrect-Way in the New York area. The 
actual territory involved includes the ad- 
jacent Connecticut area east to, and in- 
luding, Hartford and north to the Massa- 
chusetts line; the lower New York State 
territory below the Catskill state park in- 


luding Kingston and all points to the south. 
The northern portion of New Jersey, in- 
cluding Dover and Elizabeth and _ points 
north will likewise be in Modernage’s terri- 


tory. 
The entire line of Korrect-Way will be 
handled, and Modernage now has a large 


line of samples on display in the New York 


City showroom. 





Altman Enters 
Free-Lance Field 

Samuel Altman has entered the 
field in New York City, after many years 
in various display capacities with different 
stores. He will specialize in children’s wear 
display and related merchandise 


free-lance 


Brassiere Displayer 


Three-Dimensional 

A. Stein & Co., Chicago, has introduced 
a three-dimensional displayer for ‘Perma- 
Lift” brassieres. The illustration is raised 
5 inches trom the background and 1s litho- 
graphed in six colors on plastic 
Clare McCune Sets Up 
Own Business 

Clare McCune has established her own 
business in New York City as a representa- 
tive of a number of display lines, following 
the dissolving of Display Bazaar, Ince., in 
which firm she was a partner with Hugh 
Horner and Charles Naegele 
Change Of alien 
For St. Louis Firm 

Creative Displays, Inc., St. Louis, is now 
located at 314 Market street, at which 
address manufacturing facilities and en 
larged showrooms have been established 
The firm is headed by Robert J. Flynn, 


vice- 


president, and Alfons Oberer, president. 
Nichols Heads Display 
For Pittsburgh Store 
rmerly with J. N. Adam & Co., Buffalo, 
MeCurdy’s, in Rochester, and more re 
ce a free-lance displayman in the former 
W. B. Nichols is now display manager 
I oggs & Buhl, Pittsburg] He replaces 
Patch, resigned 
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ENHANCE MANNEQUIN DISPLAYS 
with Best 


COLOR ACTION 


Five automatic color changes per minute 
add drama of moving color-harmony to dis- 
plays and exhibits. Sturdy and compact, 
with full Universal bracket, the Best model 
155 gives long service at low cost. 13” plas- 
tic color wheel provides richer, deeper color 


tone. Uses GE Par-30 or R-40 lamps on 
110 V. 60 cycle current. Sold at your dealer 
or write - 








40516 WESTERN AVE. 
CLEVELAND 1}, oH10.@ 









List price witb 
gelatin wheel 


$17.75 


List price with 
New Plastic 
wheel. 


$19.75 


List price with Plastic Wheel com- 
plete with lamp, including excise tax. 


$20.91 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen any- 
where, 





{! 





| Mawbailon 


a letter co. 
e 


151 W. 18th St. New York City I! 


ORIGINAL 


COSTUMES of YESTERDAY 


Rent from 
KATHERINE BURR FLEMING 
76 Rogers St. Tel. 1756 Branford, Conn. 





Write for circular of photos. 
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RADIANT 


GLASS FIBERS CO. 
11 WEST 29th ST., N. Y. C. 


Headquarters for 


GLASS FIBER 


Display Materials 


Largest and Most Varied 
Selection in America — 
IMMEDIATE DELIVERIES 


More and more Display Men are turning 
to Glass Fiber display materials than ever 
before BECAUSE they are highly 
attractive, giving display effects impos- 
sible with other materials. BECAUSE they 
are LOW IN COST. BECAUSE they are 
FIREPROOF — meeting the most rigid fire 
regulations. Get acquainted with these 
fabulous display materials; they are now 
available in 10 different forms — a type 
for almost every display use. 


WRITE FOR SAMPLES! 














Switch for Attention 
wit 
Display King Flashers 


Use this dependable line of 
flashers to: 
1. Operate Lights 
2. Control Illusion Boxes 
3. Operate Dimmers 
na }yraaq 
. Control Motors 
. Operate Solenoids 
. Control Sound Systems 
. Operate Slide Films 
. Serve as a Prime Mover, 
with built-in limit switch. 
One week for delivery on most orders. 
Ask for free bulletins, or write details 
for engineering analysis. 


GALE DOROTHEA 


37-61 85th St., Jackson Heights, L. |. 


MODERN MECHANISMS 
FOR DISPLAY MAKERS 


Ono S 
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JANUARY, 1924 

Donald D. Kester, formerly display man- 
ager for Freundlich & Co., Mansfield, Ohio, 
took a similar position with Bremer’s Golden 
Eagle, lowa City. 

B. J. Millward, Mannheimer’s, St. Paul, 
opened a display service company in the 
same city. He was past-president of the 
International Association of Display Men. 

Ray Twyman joined the Schack Artificial 
Flower Company, Chicago, as designer and 





sales representative. 

Emil Schmidt, for several years display 
manager for Arnold Constable & Co., New 
York City, joined R. H. Macy & Co. as 
assistant to Irving Eldredge. 

Frank Gross became display manager for 
Maurice Schiff, Inc., Plattsburg, N. Y. He 
had been with Cain-Bernkopf, Inc., Corning, 
New York. 

The Chicago Display Men’s Club elected 
the following officers: President, Howard 
Oehler, Weiboldt’s; vice-president, a Frie- 
wer, Stern Clothier Company; secretary, 
H. C. Reichart, S. S. Whitman’s & Sons; 
treasurer, FE. F. Jants, J. F. Jenson Com- 
pany. The board ot directors was made up 
of W. Mec ¢ ormick, The Boston Store: KE. H. 
Leeker, The Hub, and Sol Fisher, Fisher 
Display Service 


Ellwyn McEachnie, Jahraus-Braun Com- 








JANUARY, 1949 


pany, was elected president of the Buffaio 
Association of Displaymen, with Phillip J. 
3ellanca, Davis Brothers, vice-president, and 
Al J. Dietrich, The Liberty Company, as 
secretary-treasurer. 

Ray J. Terpstra, with the display depart- 
ment of The Broadway, Los Angeles, re- 
signed to become display manager for Gold- 
berg Company, Phoenix. 

JANUARY, 1939 

W. T. Mason, formerly with McCreery’s 
and Boggs & Buhl, Pittsburgh, joined The 
McAlpin Company, Cincinnati, as display 
manager. 

The following officers were elected by the 
St. Louis Display Club: President, Al Pol- 
lard, Pollard Display Company; vice-presi- 
dent, W. Reed, Peavely Dairy Company; 
J. McMillan, Garrison-Wagner 
Stoppenbrink, C. E, 


secretary, 
Company; treasurer, J. 
William Shoe Company. 

The Minneapolis Display Guild elected 
Harold Benson, The Leader, Inc., as presi- 
dent of the organization. Other officers 
were Lyle Mix, Rothschild’s, vice-president; 
Wray Gilliam, Young-Quinlan Company, 
secretary, and Victor Bergseth, B & B Com- 
pany, treasurer. 

J. J. Sullivan, for several years in charge 
of sales for the store display fixture depart- 
ment of Carson Pirie Scott & Co. (whole- 
sale), Chicago, resigned in order to become 
a sales representative of Jas. B. Williams 
Company, New York City. 

Donald A. Ferguson, S. L. Bird & Sons, 
Detroit, was named instructor of display 
at Wayne university’s school of business 
administration. 


—'You're coming along fine, Berton. Now tomorrow we'll take up the little matter of spacing. — 


60 SO A 
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JANUARY, 1949 


Formerly with Desmond’s, Los Angeles, 
rgil Andrews became display manager for 
Hastings Clothing Company, of the 
me city. Blu Pinnell, who had been with 
olff Brothers, Kansas City, took over at 
esmond’s. 
lames E. Cummins transferred from The 
ir, Flint, Mich., to the Peoria Dry Goods 
smpany, Peoria. 
Jack Dean resigned as display manager 
1r Brook’s Clothing Company, Los Angeles, 
become affiliated with a new display 
otograph service. He was succeeded by 
is first assistant, Irving Walton. 


SHOWING FACTS THAT APPEAL 
MAKES BETTER DISPLAYS 


[Continued from page 121] 


However, there is another campaign that 
hoots at both men and women. 

The campain is the “Little Lulu” adver- 
tising for a cleaning tissue. 

Not so long ago there were no such 
things as disposable tissues. Naturally, as 
the use of disposable tissues broadened and 
multiplied, competitors came into the field. 
We had to sell the difference between the 
real and its imitators. No one was inter- 
ested in tensile strength or the exact degree 
§ softness that could be proved in this 
tissue. Our appeal now was to the whole 
ield of tissue users. Our market was made 
up of just about everyone. Perhaps, thought 
someone who was worried about the prob- 
lem, Little Lulu could be used to draw 
people into the tent to hear why these 
tissues were superior to all others. Arrange- 
ment was made with Mrs. Buell—she signs 
ier name “Marge,” to draw a series of one- 
line caption cartoons, and the Saturday 
Evening Post gave their permission to use 
some of these generally in magazines. And 

Little Lulu has come, through these six 

ars, to be the principal medium for get- 
ting over the tissue story—the simple, 
traight-forward story. 

\pproach then, and direction and appeal 
ire what I think about when I think about 
opy. If these are right, the advertising 
vill look right and it will read right. It 
vill appeal to the right people and it will 
ipproach them on the right side. 

Good, honest advertising is the only kind 

it pays off. 


Circular Released 
By Acme Bulletin 


The products of Acme Bulletin Company, 


Kast 12th street, New York City 3, are 
wn in a new circular just released and 
iilable on request. Included are store 
rectory boards, lobby directories, special- 

directional signs, and related equip- 
nt 


Display Corporation 
Adds Robinson 


‘obert G. Robinson, formerly advertising 
nager of American International Publi- 
tions, Inc., has joined the New York City 
ff of Display Corporation of Milwaukee. 
nson will serve buyers of point-of-sale 
plays in the New York and Philadelphia 
itory 
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e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND 








These binders are beautifully bound in maroon with the title 
in gold. Insertion and removal is easy and fast. Keeps your 
copies clean and handy for reference. 


.0O Each 
an 


Orders accepted for UNITED STATES ONLY because of 
shipping difficulties. 


DISPLAY WORLD  . CINCINNATI I, OHIO 
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-] Price Cards 


} Signs 


Display 
Wor 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in 
which you are interested. 
your needs listed on this blank, write a sepa- 
rate letter. 


Id 


the display line in 
If you do not find 


If we do not have the information 


on file, we’ll find out for you. Avail 


yourself of our service facilities without cost 


or obligation. 
of any di 


This service includes an analysis 
splay problem. 
Air Brushes 


[] Airpainting Equipment 


Animated Signs 
Artificial Flowers 


| Artificial Snow 


Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 

Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Forms 
Display Furniture 
Display Letters 
Display Racks 

Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 

Flags and Banners 
Foils 

Glass Specialties 
Grass Mats 

Hosiery & Shoe Forms 
Invisible Glass 
Lithographed Displays 
Mannequins 

Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 


] Mouldings 


Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plaques (Window) 


Plastics 

Tickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
Show Card Colors 
Show Cards 
Show Case Lighting 
Show Cases 
Store Designing 
Socks— Window 
Store Equipment 
Signs— Brass— Bronze 
Signs—Card Holders 
Electric 
Sign Printing Machines 


| Sleeve Forms 
1 Store Fronts 
| Tackers 

| Time 
) Turntables 


Switches 


Veneers (Imitation) 


| Wall Board 

| Wigs 

| Window Lighting 

[] Do you wish a copy of their catalogue? 

[] Do you plan to remodel your store soon? 
1 Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 


CINCINNATI. OHIO 


Display Manager 


State 
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Column — 
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You probably know the high esteem in 
which DISPLAY WORLD 1s held in Paris. 
\ request came to us recently from our 
old friend Mr. Siegel, of the well known 
Siegel mannequins and displays, for a sub- 


scription to your magazine. Mr. Siegel 
borrowed an issue from our Paris repre- 
sentative and expressed his regrets that 


present exchange regulations do not permit 
him to send you the necessary funds. 

We have sent your office a cheque cov- 
ering a subscription tor Mr. Siegel, together 
the [ own. We will 

do other friends in 
back in cham- 
visit !—Robert 


Hasbrouck 


our 
ior 
pay us 
them a 
Designs, 


renewal of 
the 


with 

gladly same 
Paris and they can 
pagne when we 
Favreaux, Favrex 


Heights, N. J 


pay 


We wish to thank you and members of 
DISPLAY WORLD for presenting our ad- 
vertisements so effectively in DISPLAY 
WORLD. Response to our advertisements 
has been tremendous, which produced great 
Especially during October and No- 
vember, 1948, we have made many new 
friends in the field of display, while con- 
tacting old which has been 
gratifying to us. 
fully 


results. 


friends, too, 


most 


We had planned on exhibiting at 


JANUARY, 1949 


the December 5-10 National Association o 
Display Industries Market Week at th: 
Hotel New Yorker, but due to our grea 
volume of business we had to forego thi 
pleasure.—Harry Menzin, Arts and Flowers 
Displays, New York City. 


We at Holeproof are interested in th 
formation of a display association in Mel 
bourne. With this in mind I am writing t 
you te see if you could provide any materia 
dealing with the organization, institution 
and general set-up of similar associations 
in the United States. 

At present there is nothing on which t 
base our ideas, and I immediately thought 
of the various conventions I have seen re 
ported in DISPLAY WORLD. It would be 
very helpful if you could send something 
which would assist me to get things moving 
in this direction as it is a rather important 
matter.—A. Meyers, Display Division, Hole 
proof, Ltd., Victoria, Australia. 


immediately 
Messrs. 


We have renewed our sub 
scription through Schroders Blad- 
forlag Hovedvagtagade, Copenhagen, through 
which body we also subscribed before. You 
may rest assured that we are noting every 
issue of DISPLAY WORLD and would not 
the wealth of news and information 
this contains.—Hindsgaul, Ltd., Copen- 


miss 
that 
hagen 


May I compliment you and your staff o1 
the “super” job you're doing with DISPLAY 
WORLD? It seems more vital 
with every Keep up the good work 
and please let me know if there is any way 
in which I can help.—Ken Ikerd, Men’s 


Wear Display Service, Indianapolis 


to become 


issue. 





—Members of the board of directors of the National Association of Display Industries meeting 


in New York City on December 4. 


Left to right, seated: 


|. T. Vierheller, Garrison-Wagner 


Company, St. Louis; Trowbridge H. Stanley, L. A. Darling Company, Bronson, Mich.; George 
Silvestri, Silvestri Art Mfg. Company, Chicago, chairman; Sylvan Freund, Decorative Plant 
Corporation, New York City, president of the NADI; Richard Adler, Adler-Jones Company 


Chicago; Alvin Mendle, American Fixture & Mfg. Company, St. Louis. . 


. . Standing: Albert 


Bliss, Bliss Display Corporation, New York City; Earl Gasthoff, Earl W. Gasthoff Company 
Danville, Ill.; John Bowman, managing director of the NADI; L. J. Charrot, L. J. Charrot Com- 


pany, New York City, and Warren Gallagher 


Coy, Disbrow & Co., New York City— 
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; 
mo j 
th: Your Service Bureau has been very useful 
grea to me in the past, and I am returning for | 
thi some information on schools oi display, | 
wers advertising, showcard writing and = any ° ’ 
schools specializing in related subjects re- i ppea inl your inl OWS ——a 
rdless of where they may be in our | 
th United States. I should like to obtain any | a s 
Me] literature they may have available. 
iz ti | have been conducting vocational classes | and Interiors es 8s 8 with 
eria in display advertising and showcard writing, | 
ition ind I have numerous requests for further | 
tions information on schools of this nature from | 
the pupils taking the course. I should like | 
h t 1 to be able to pass this information on | 
ught \. J. Puckett, Yakima, Wash. 
: ad AND 
ad ‘te May I tell you how much I enjoy your | 
hing magazine and just how much help it is to | 
ving me in my work ?—Bill Weiser, Bellaire, Ohio. | 
‘tant ae 
Tole I am. still with Adler-Jones, Chicago 
although since the war I have not been on | P 
the sales force. Now I am selling once | Eye-catching new treatments 
sub again, in the Chicago territory, and I feel f . 
lad- the need of my own copy of DISPLAY | or every display need 
ugh WORLD. I can never find a copy in the | 
You iffice when I want one.—Samuel A. Gerstley, 
ver\ Chicago. } 
not fs = | 
tion \gain and again my two best friends 
Den- bring with them your magazine. You can 
not believe how I like DISPLAY WORLD. | / 
Whenever I ask them: “Where have you | A 
oO! got it?” they'll answer me “From our tamily ° 
in America.” But I have no family in | ‘ : 3 
ni Aueeutae, iatal aS cask aan ence: is ieee Manufacturer of Baskets © Window and Interior Displays 
ork them 3 West 18th Street @ NewYork lil,N.¥. @ CHelsea 2-6264 
wa My question is this: Could you not import 
arte into Holland some of your magazines? I 











have only Dutch money, so that I could 





pay it in this way. Or maybe there is an- 
other possibility that I do not see.—Gunter 
Koch, Arnhem, Holland 





[ received your December issue ot DIS 
PLAY WORLD tonight. Thanks so much. 
[ am mindtul of the nice mention you gave 
me ot being at the New York Market Week. 
The pleasure was all mine, as it was the 
thrill of my life meeting so many friends 

from some 20 years ago. 

[ was sorry I could not stay longer, but 


[ am on the supreme job of my life. I am 
thsolutely infatuated with it, maybe trom 
i selfish point of view, but I do so want 


this — perhaps my last effort in this “char- 
ter’ work—to be a monument to my 
memory Irwin Culver, Atlantic City 
rwin Culver is now engaged in bringing 
to date the exhibit of United States 
sidents at Atlantic City Ed.) 














panes hg FLEXIBLE MOLD MATERIALS Use the Original, Quality 
Ime : e. — is now display ctor ee lisy ee: <n ‘a SLEEVE FORMS 
t the 3on Marche, Sacramento. +O he | Write for Free Bulletin | 
vear a aa een ‘aaoias ae MULTI-MOLD PRODUCTS SHIRT DICKIES 






































Roos pe, rage ag and prior to 265 West 30th St. New York 1, N. Y. Also Detachable Ties 
{ t he as l ie 2 or oe . ‘ “aes 
Prat ‘aa = ee ee it Top quality — Made entirely of virgin 
material — but at no extra cost. 
, USE THIS THERE ARE NONE AS GOOD 
Don’t forget—send in your news OPPORTUNITY EXCHANGE | on BENDER 
tems about all happenings in the For any WANT AD purpose: wy f 
display field: births, deaths, marriages, POSITION WANTED POSITION VACANT 215 ai gy A em - 
hanges of position, anything pertain- DISPLAY EBUIPMENT FOR SALE — « New tor ty 
ng to display or displaymen anywhere. REPRESENTATIVES WANTED 
d $3.00 Per Column Inch — CASH WITH ORDER @ PLEASE MENTION DISPLAY WORLD WHEN 








— WRITING ADVERTISERS e 








132 DISPLAY WORLD 


FST gay BENNO = 
New z 





PANELS | 22] 


Grille-work cleverly constructed of 








a 1%," x %” wood. Finish in matt ¢ 
Black Lacquer, splashed with gold. 
Size 12” x 48” $2.00 f.0.b. 

















A year-round item ... low in cost each 
and indispensible to the alert dis- Packed 4 to a 
a play decorator! Buy now! carton... $8 
THE DISPLAY GUILD 
249 South 8th St. Phila 6, Pa. 





FREE! writE FOR CATALOG OF COMPLETE BENT-WOOD SERIES 














JOBBERS 


WE MANUFACTURE ALL KINDS OF 


PAPIER MACHE FORMS 


Ladies' and Men's Coat, Suit, Sweater and Shirt Forms, Blouse, Lingerie, 
Bras, Etc. Metal stands supplied at most reasonable prices. 


For particulars, write 


ACTION FORM CO. 


265 WEST 17TH STREET NEW YORK II, N. Y. 














DISPLAY IMPORTANCE GROWS retained “displaymen” were satisfied in di- 


IN MEXICO CITY rect relation to the number of items which 
could be crowded neatly into any single 
[Continued on page 124] display. 
San Carlos and studied on a Rockefeller Came the revolt and the larger depart- 
Institute scholarship north of the border. ment stores hired men to do the work them- 


His window displays began modestly ten selves or to supervise small departments. 
years ago in the ultra-conservative Palacio Even that trend is shifting and now display- 
de Hierro, where he tried to further the idea men are setting up their own firms and con- 
of art windows as opposed to merchandise.  tracting with store owners to do a certain 
It was not until he found a place at Salinas number of windows a year. Most business- 
y Rocha some time ago that he began to men are satisfied with this arrangement 
express himself fully. since it relieves them of the necessity of 

One of his former assistants, Eulalio hiring additional employees and it enables 
Garcia, and Garcia’s assistant at the High the displavmen to take on other merchan- 
Life, Juan del Valle, are the only members dising work or to do sets for the film in- 
of the group who received formal training dustry. 


in composition and color for window decor Charles Cortissoz, treasurer of Sanborn’s, 
Both studied at the Arte Publicidad. They, said that the management has found it de- 
too, are following along with Fabian in the sirable to give Jose Castillo a free hand in 
creation of a new Mexican modernism and display. He has achieved the right to be 
all of their backgrounds are “tipic’” and as old fashioned or as futuristic as he 
with native motifs wishes. 


Centro Mercantile’s Richard Haase re “Window displays that have nothing t 
ceived his education in art in Austria and do with merchandise have the most appeal,” 


France and he, too, influenced by — the Cortissoz says frankly. 
French moderns has created some unusual \mong the windows at Sanborn’s which 
displays and startling designs with Mex- had such appeal were those given over to a 
ican materials display of the products of the coffee and 
Betore the advent of these artists into the fruit growers of Veracruz, and a window 
world of tashion and commerce, window with seven dwarfs promoting the member- 
display in Mexico was anybody’s business ship drive of the Mexico City Brownie 
In most establishments, salesgirls and floor troops. 
managers took turns at piling merchandis« Other of the “enfants terrible’ have done 
neatly in the windows and affixing price spectacular things to attract attention. Dur- 
tags. The few advanced businessmen who ing the electrical shortage some months 
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ago when the city was in darkness, the 
Sears, Roebuck window showing animated 
cartoons by means of a home-made battery 
was a beacon which attracted thousands, 
In another window a family “dined” by 
candlelight. 

Biggest coup of all was the “shrine” set 
up by Fabian for the beloved Manolete, con- 
taining the muletas and the capes of the 
dead bullfighter. Frenzied aficionados broke 
through the window several times and 
finally a cordon of police was called out. 

The winning window created for the 
“Fiestas of Primavera” city-wide contest, 
by Jose Padilla Zamafio for the Puerto de 
Veracruz, had nothing whatever to do with 
merchandising. Judges awarded first prize 
to his “Song of Spring.” 

The philosophy of the spectacle is a 
matter of deepest feeling with the two dis- 
play executives at the store called High 
Life. Although it was hard going at first 
to convince management that a bust with 
flowers growing out of the neck or a 
surrealistic landscape would do more to 
attract attention than the chesty models of 
yesteryear, results have been so convincing 
that things are easy now. 

So effective has been the work of these 
men handling display in Mexico City that 
there will be radical changes soon in the 
old-worldly appearance of many of the long 
established department stores. Only a short 
time ago, the manager of the Palacio de 
Hierro gave assurance that “great changes” 
were being planned for the show windows. 
The general manager of the Puerto Liver- 
pool said that the idea of changing dis- 
plays has only been in vogue a short time 
there, but: “We are moving in accordance 
with the times. Our big wish is to satisfy 
the public’s eye.” 

The Veracruz, excited by its success in 
the “Fiestas” contest, is also enthusiastic 
about display. 

“We are encouraging new designs in our 
windows,” Mr. Cebrijos said. “After all, 
the object of window display is to attract 
and to please customers and it does not 
matter whether it is done with or without 
merchandise.” 

Final word on the new philosophy was 
spoken by Jack Ruddy, merchandise man- 
ager for Salinas y Rocha. 

“If we can make people talk about 
Fabian’s windows, we are satisfied. Why 
should we go further and try to find out 
what it means in actual sales?” Ruddy has 
even educated a hard-to-convince board of 
directors to take that philosophical line. 

The evolution of the new Mexican display 
was in part enforced growth. Although in 
the United States display is now a national 
art with hosts of businesses serving it and 
followers from every state in the Union, 
in Mexico, it is limited to a few men in the 
capital alone. There is only one studio in 
Mexico City serving “aparadoristas.” Man- 
nequins have been exclusively of the import 
variety except for a few fabricated here, 
which have not been satisfactory according 
to the local displaymen. 

However, these difficulties in obtaining 
supplies are beginning to disappear: A new 
factory is now under construction in Colonia 
del Valle which will manufacture Mexican 
stvle mannequins. Under the encourage- 
ment of displaymen, craftsmen are begin- 
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ning to establish studios to manufacture 
properties and accessories for display. 


Fabian has enlisted the aid of centuries-old 
tinsmith factories and of petate weavers to 
fashion his primitive trees, masks, manne- 
quins and backdrops. 

he Mexican-born child of the American 
parent art is finally coming into its own as 
a itive creature. 

\Ve have been working on theories and 
designs derived from Picasso and _ Dali,” 
Fabian explained. “But, soon Rivera and 
Siquieros will be working with us to create 
new styles in this new art.” 

Mexican display, which started out as 
commercial display, has become a truly fine 
art. In Mexico City people approach dis- 
play windows on Juarez, the Paseo and In- 
surgentes as they do an art exhibition. On 
any street you can hear the sophisticated 
gallery comments: 

“Lack of balance. 
designs.” 

There 


Good color. Obvious 
are many who do not understand 
the ideas. What if they do not? What if 
they don’t buy? Store managers have found 
that show windows are their best public 
relations. The turn from promotional dis- 
play to pure fantasy is highly commended. 
Artistic imaginings, they have learned, are 
what make cash registers ring most prac- 
tically—at least here in Mexico where 
good display is so young as to attract atten- 
tion simply by existing. 





Banks Expresses Ideas 
On Corset Display 
As mentioned in an 


article by Clara 


DISPLAY WORLD 


Baldwin elsewhere in this issue, the display 
of corsets and related apparel is a bugbear 
to most displaymen. Louis A. Banks, dis- 
play director for The White House, San 
Francisco, tells in the following paragraphs 
something of the way this display problem 
is being handled at his store. 


“For many years department stores as a 
group have tried to display foundation gar- 
ments in a willy-nilly, catch-as-catch-can 
fashion. It has been more or less of a 
duty to the corset department. There has 
been very little attempt on the part of 
merchandise managers of ready-to-wear and 
the buyers to work out any kind of real 
sales-getting promotional ideas. 

“Yes, the buyer has always worried about 
the garment not fitting correctly and look- 
ing too ‘trussy’. Mannequins and forms are 
not, as a whole, designed for the showing 
of foundation garments. They usually are 
on the thin, ‘high-fashion’ side. This nec- 
essitates careful forming of merchandise, or 
failing that, the use of pins, clips, etc.—a 
very untidy looking presentation to say the 
least. 

“Last year Miss Eve Arbuckle, our buyer, 
who is recognized as one of the top foun- 
dation garment promoters of the country, 
and I decided that instead of using two or 
three windows for a promotion that we 
would plan sufficiently far in advance really 
to develop a bank of six windows based on 
a common theme. That took nearly three 
months to gather the merchandise and ac- 
cessory units from various manufacturers. 
It took nearly a week to form the mer- 
chandise, alone, plus all the preparatory 
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work of accessorizing the figures. But when 
we were through the promotion was received 
so well that we decided then and there that 
such a method of handling was the smartest 
thing to do—and do right — perhaps twice 
a year rather than to show one window 
again and again with just an ordinary story 
to tell. 

“This last fall our buyer anticipated the 
colors that are now being promoted for 
spring, and we prepared—for nearly two 
months — for a series of six windows in six 
colors. This time we used more extreme 
figures but better adapted ones for gar- 
ments in that they were larger and fuller. 
We went into detail, such as having hose 
in shades to match the garments. Acces- 
sory capes were made up out of sheer nylon 
to soften the effect. Flowers, light, and 
flooring all matched the garments in color, 
as did the name of the color on the window 
reader. Again the windows were a tre- 
mendous success. We have already started 
work preparing similar presentations. 

“Foundation garment showmanship is 
more difficult than ready-to-wear. However, 
if the theme or promotion is thought out 
far enough in advance to prepare exciting 
merchandise and if the garments are rigged 
regardless of how they have to be rigged, 
and if one tries to present it as a glamorous 
picture rather than just as a corset on a 
form ... foundation garment windows will 
be more successful. The whole-hearted 
support of the buyer must be had in order 
to furnish the display manager with every 
detail needed. Proper forms must be ob- 
tained if only to be used for foundation 
garment windows.” 





‘Opportunity Exchange 








WANTED 
WINDOW TRIMMER 


and 


CARD WRITER 


For high grade junior 
department store in Saf- 
ford, Arizona. Leading 
store, ideal climate, 
good salary, must also 


WANTED AT ONCE! 


RESIDENT SALESMEN 


To represent one of America’s most complete lines ot 
nationally advertised display fixtures, fabrics, mannequins 
and accessories. 


Exclusive Territories! 


No Investment!!! 


Address “BOX 2990” 
Care of DISPLAY WORLD 


Top Earnings! 


SALESMAN 
WANTED 


Manufacturers of 
Transparent Windowshades to 
Protect Merchandise Against 

Sun Fading 
seeking commission salesmen. 
Several good territories open. 
Apply in writing. 


Trans-View Sun- 


Shade Company 
1924 Washington Ave. | 





New York 57, N. Y. 








sell on floor. 





Apply— 
PEOPLES DEP’T 
STORE 
Safford, Arizona 


a 





ee 


MANNEQUINS WANTED 


ern jobber wants top fashion, 
constructed women’s, men’s 
*s mannequins. Also will 
sed mannequins. 


Address BOX 1FMM 
of DISPLAY WORLD 





4 cities. 


KId § 











the Gay 90s. 


and all necessary machinery. 
Will sell for $600. 


407 Main Street 


FOR SALE 


“CHRISTMAS DINNER ON THE FARM” 


A mechanical Christmas window display depicting a scene from 
figures dressed 
in authentic fashions of 1895, a collection of atmosphere items, 
This display was a sensation in 


Included are 14 life size moving 


Write for photos. 


CHARLES FORD COMPANY 


Watsonville, Calif. 


Additional 
Opportunity | 
Exchange Ads 


on Pages 


134 & 135 
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Opportunity Exchange 








WANTED — Display Trainees 


Large National Department Store 


Chain will employ men between the 


ages of 25 and 45, interested in di 
play work. Applicant must be 
resident in one of the southeastern 
states and be available for transfer 
to other southern cities Those 
lected will be placed o1 i SIX 
mo nths’ training prograr salary 
commensurate witl qualifications 
splay experience not required but 
will be helpful toward 1 pid 
progress. Write letter of applica- 
tion in own hand writing giving 
ige, educational backgroun¢ 
vious experience 


Address BOX 13LF 
Care of DISPLAY WORLD 








SALES 
REPRESENTATIVE 


] 


Our unusual line of display 


items and accessories will 


augment our sales and 
volume I’xcellent for 
chain stores and_ interior 
trims Spring line now 
ready You cannot. beat 
our liberal commission 


deal carrying our items as 
a sideline 


Address Box 1 MGP 


Care of DISPLAY WORLD 





TRAINED DISPLAYMEN AVAILABLE 


The NATIONAL DISPLAY INSTITUTE announces the 
Well qualified 


men and women, trained in ALL aspects of display, will be 


graduation of another class in January, 1949. 


available for employment. Graduates are qualified to accept 
positions as trimmers of footwear, men’s wear, children’s 
wear, women’s specialty shops, drug and any other merchan- 


dise windows. 


Write or call PLACEMENT DEPARTMENT 


NATIONAL DISPLAY INSTITUTE 


“Nation’s Center for Display Education” 


1624 Arch Street Philadelphia 3, Pa. 


SALESMEN 
WANTED 


Manufacturers of outstanding 
line of Papier Mache manne- 


quins and various display 
forms seeking commission 
traveling salesmen. Photos 


available on request. May be 


carried as a side line. 


Address Box IMD 


Care of DISPLAY WORLD 

















DISPLAY DIRECTOR 


Excellent opportunity for man 
versed in show card and dis 


play work 


\n opportunity to 
really go places in’ one. of 
central Michigan's outstanding 
and bovs’ weat 


Stores W rite Personnel ey 


partment 


HEA VENRICH’S 


SAGINAW, MICH. 


mens Women s 











Display Salesmen 
ATTENTION 


Only top-flight men need 
apply We are interested 
in several ro-getters” 
who know a sure-fire item 
and are interested in mak 
Ing money These items 
are exclusive in territories 
now open 20% 


sion W rite 


details of Past experience 


commis 


giving tull 


Address Box 1932 


Care of DISPLAY WORLD 


Wanted By Large Eastern Manufacturer 


Man with general advertising and sales promotion back- 
ground, specializing in display and point of sale activity 
for dealer service work. Frequent field trips required, 
knowledge of jewelry industry preferred. State full quali- 


fications, age, background, and salary requirements. 


Address BOX IMC 


Care of DISPLA YWORLD 








SALESMEN — AGENTS — DISTRIBUTORS 


“GLO-ON"! the new acrylic plastic letter that glows with 
out use of electricity Used tor directional and depart- 
mental signs Qn counters, in showrooms, department 
Stock 


Write now tor all particulars 


stores, chain stores, retail outlets of every type. 


” 


letters from 2” up to 12” 


BRALSON MFG. CO. 
1234 Vine Street Phila. 7, Pa. 














SALESMEN WANTED 


Excellent opportunity for top notch salesmen in the display 
field. To represent large New York manutacturer and dis- 
Complete line of manikins, forms, fixtures, racks, 
Many 


territories open. Give full details when answering. All 


tributor. 


card-frames, lucite, display props, and novelties. 


replies held in strict confidence 


Address BOX NFCF 


Care of DISPLAY WORLD 








DISPLAY’S 
QUICK 
ACTION 
MARKET 
PLACE 


... it’s the 


Opportunity 
Exchange 
Use it for 
e POSITIONS Wanted 
e POSITIONS Vacant 
e SALESMEN Wanted 

e USED DISPLAYS 
FOR SALE 

e USED EQUIPMENT 
FOR SALE 

Get Quick Action At 

LOW COST! 

$3.00 

Per Column Inch 


Forms For 


FEBRUARY ISSUE 
CLOSE 
FEBRUARY 7 
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JANUARY, 1949 





JOBBERS 
WHOLESALERS 
WANTED 


Lucite and Wood Display 
\fanutacturer desires Jobbers. 


Plastic Age Creations, 
Inc. 


34-36 West Houston St. 
New York City 








DISPLAY 
MANAGER 
Architectural back- 

ground, creative, in- 
ventive, experienced 
shop oper. cost cutting. 
Construction and dis- 
play: windows, inter- 


iors, exhibits, props, 
store layout, color, light 
compositions. 


Mid-west or west loca- 
tion. 
Salary minimum 


$5,200.00 
Address Box KBJN 





DISPLAY WORLD 


DISPLAY JOBBERS WANTED 


FOR SEASONAL DECORATIVES, DESIGNED 
EXCLUSIVELY FOR JOBBERS 


Spring Line Now Ready! 
line of Mache 


A complete 


Summer Line, Feb. 15 


Sculpture, Papier 


Mache, Hand Finished Cardboard Construction. 


A new low in price! 


perfect line for jobber distribution. 


A new high in style! 


The 
Write today 


for a complete set of 8 x 10 photos of the new 
1949 Spring and Summer Lines free. 


ASSOCIATED DISPLAYS 


Leaders in new display techniques! 


54 Graham Ave. 


Brooklyn 6, N. Y. 


EV 7-6108 





Closing Out For 
Quick Disposal 


Large quantity Gregory sol 


noid pendulum motors suit- 
able for 
displays. Price $2 each, F.O.B. 


N. Y., in any quantity 


S. HIRSHFIELD 


162-06 71st Avenue 
Flushing, N. Y. 


motion or animated 


Home Study—Lessons In Window 
Display—Newly revised and en- 
larged. A practical, low-priced 
course covering all phases of the 
subject. Over 500 pages with 1000 
detail drawings to show you “how.” 
Of value to the experienced trim- 
mer of beginner. Write for circulars. 


W. H. Bates, Box D, Ellsworth, Il. 














Care of DISPLAY WORLD 
Representatives 
Wanted 
We are in need of top flight 


representatives particularly on 
the West coast and far West. 
Our line uses metals, plaster, 
ind wood, in a high styled 
tashion applied to fixture dis- 
plays as well as decor settings. 
Generous commission 
Following necessary 


Address Box 1DWAP 


DISPLAY WORLD 


basis. 


Care of 





CAREER BUILDERS 
A Placement Agency specializiny 
in trained Personnel for the Dis 
play field. 
FRANKLYN C. WISKOW, Lic. 
35 West 53rd St., New York 19, N.Y. 
Plaza 7-6385 








SALESMEN 


wanted for a sensational 

novelty combining 
Lucite and Motion 

No competition. Excellent 

commission. Can be handled 

as a side-line. We will con- 

sider salesmen who handle an- 

other non-conflicting line of 

Lucite fixtures. 


Transplastics 
Fabricating Co. 


295 Huntington Ave. 
Boston 15, Mass. 











WANTED 


Used Animated Figures 
For CASH 


Send photos. State condition, 
ipproximate weight, price, etc. 
\lso want used hair wigs and 
S'dSS eyes. 


Address Box 13DC 


Care of DISPLAY WORLD 





DISPLAY JOBBERS WANTED 


tor our 


New Spring Line oi 


Screens, Display Units, and Novelty Props 


Quality merchandise priced low for easy resale 


Write for ou 


free 


one xX 10 photos 


ALL TERRITORIES OPEN 


MET-WOOD DISPLAY CRAFT 


116 BRUNSWICK AVE. (Rear) 


TRENTON 8, N. J. 














DISPLAY MANAGER 
AVAILABLE NOW 
years experience trimming 
n, men, children, and furniture 
ows, building backgrounds, and 
writing. Have references, and 
I Married. 
Address BOX PR 
ire of DISPLAY WORLD 











PAPIER MACHE PLANT 
FOR SALE 


Located in Middle West 


Well Established — 


Reason for selling: 


Long Lease 


7,900 Sq. Ft. 


other interests 


REASONABLE FOR QUICK SALE 


Address BOX IPM 


CARE OF 


DISPLAY WORLD 





135 





CLOSEOUT! | 


300 PAPIER MACHE 
LAMBS 


Will sacrifice at $9 per dozen. 


| Approx. size 24x20, unfinished. | 


25 Gross PUSSY WILLOW 
TRIPLE SPRAY 
21” H. 18 Buds to Spray. 
Asst. Colors at $12 per gross. 


Roseway Display 
715 Broadway 
Brooklyn 6, N. Y. 











FOR SALE 


Complete Xmas Trim 
Windows and Main 
Floor. 


French Renaissance 


7—66” Castles 
4—30” Castles 
2—712’ Castles Full rd. 


4 Coaches 6x6x42 


32 Torchiers 8’ 
Column units Wired. 


Original Cost 
$4,630 
Sell One-Third Cost 


Photos on request 


R. J. BEAUDRY 
Display Director 


THE DIAMOND INC. 
Charleston, W. Va. 








| 





| 
| jobber | 
| ples, ete. 


EXPANDING 


Well established decorators on 


| the West coast expanding to 


display | 
Show- 
road. | 


include full line of 
materials & equipment. 
rooms & salesmen on 
Send complete information— 
prices, catalogs, sam- 


Address Box CMVD 


Care of DISPLAY WORLD | 














DISPLAY WORLD JANUARY, 1949 
A G O 
Acme Bulletin Co 11g Gartison-Wageer Co. . - Se +t 
ato sp . 132 General Die & Stamping Co. 106 Old King Cole Displays, Inc. 113 
Action. E orm Co... 3) General Display Corp. 100 Opportunity Exchange — . 133, 134, 135 
a — a eed enn 107 GoldE. Mfg. Co. 123 Orthwine Corp., Rudolf 113 
Mee, ie in S..... 122 (reegory, inc. 4 
Aipern’s 114. Gregory Motors, Ine. 98 P 
Ankerum Mig. Co 103 Park Lane Fabrics, Inc. 116 
Apex Store Fixture Co. oe H Personality Plastics, Inc. 27 
Apollo Electric Co. 03 Pierce Go.,. C.°S. 17 
Arranjay’s Wig Co. %8 Haida Displays, Inc., Victor 116 Plastic Fabricators 125 
Arts & Flowers Displays, Inc. a Hamberger, Inc., David 120 Plastic Shade Co. : 122 
Associated Fabrics Co... . 112) Hammond Mannequins, Inc. 19 Podgor Co., Inc., Jos. EF. .116 
Audit Bureau of Circulations 4 Biaasen Mfg. Co., A. L. 117. Prescott Paint Co. . 86 
Hecht Fixture Co. 9] Price Fabrics Co. 108 
Hier Display Equipment Co., L. E....111 | Pusecker Artist Studios, Ivan E. 131 
B House of Cedrela, The 85 
" ; 1 Hull Supply Co. 111 Q 
sarrango Co., C. 3 An : rc 
hociets Stack tenis on 112 Hurlock, Inc., W. C. 6 Quensell Displays, Inc. 94 
Bell Photo & Display Service 114 
Bender, S. 131 J R 
Bergen Display Materials 115 Radiant Glass Fibers Co. 128 
Berlin & Co., Irving 100 International Register Co. 23 Rainbow Trading Co., Inc. 123 
Best Devices Co., Inc 27 Isinglass Valance Co. 110 Rattancraft of California 90) 
“a Display Corp. a Redikut Letter Co., The 88 
Joice-Crane Co. 0) Research Products Co. 97 
Botanical Decorative Supply Co. 125 K Reyburn Mfg. Co.. The 101 
Bulkley, Dunton & Co., Roos & Co., Melvin S. 119 
Inc. Inside Back Cover Kehoe Display Fixture Co. 121 Royal Metal Mfg. Co. 87 
Burton-Rodgers, In 81 Kent Co., Roger 122 Rubner, Inc., Gustave 7 
Kirsch Fancy Feather & Novelty Co.. 96 
Korrect-Way Products 1] S 
8 Savar Printing Service 122 
I Scheuer Creations, 
Century Lighting, Inc. 65 Inc. Inside Front Cover 
Charrot Caan. a9: 6 Laverne Originals 63 Sherman Paper Products Corp. 16 
( hicago ¢ ardboard Co 80 Ste 131 Showcard Machine Co. 30 
Cohen Co., Art R. 102, 123 ven Shur Nuff, Inc. 84 
Cole Co., Inc., Jas. A. 121 Siegel, Inc., Nat 77 
Columbia Display Materials Co. 95 M Silvestri Art Mfg. Co. 75 
Corsillo, Inc., Emil 27 Spindler & Sauppe 105 
Macton Machinery Co. 116 Spot Nails, Ine. 99 
Madisonia, Inc. 18 Stempler & Sons, Inc., Barney 20 
Dp Maharam_ Fabric Corp. 9 ZI Stensgaard & Assoc., Inc., 
Malina Co. 10 W.L. 1, 
on ee ae oe ee Malros Co. 94 Sun-Shade Co., The... 85 
Rantante “0d gC = Manhattan Mannequins, Ince. 93 Supreme Display Equipment Co. 101 
eet aa a se rare Wood Letter Co. pod 
Decter Mannikin Co. 122 ee on 102. ; I 
Devoe & Raynolds Co., Inc 118 Mich Co., Harry 102 Tanzer Display U0... ; 95 
Sew ie 120 Midwest Display Equipment Co 17 — —. —- + 
i ; CC Corp. 133 Midwest Manniquin Displays 126 Thieeen, cari ' 109 
Displas aad turers Mart, I 69 Midwest Mig. ar 18 Three Dimensions 88 
D 2 p ; 1 *ti maps ae [ ag 3 Mileo Mannequins. 28 Timbertone Decorative Co., Inc 8) 
— ay rot uction entre, Inc 113 Miller’s Display Fixtures, Ltd 87 TT — 9 “ 2 O., Ine. ™ Pi 
et e & Associates 13 Modernage Displays, Inc. 83, 100 TreAtlied C. gear: ol Dj lav we) 9? 
ee 125 Moortgat Studios, The 1 Soe ee 126 
0% ng in ap wa se Morgan ( On ‘| he 20) ro hyp ; ~ 119 
itch & Son, Samuel ¢ 105. Multi-Fit Wig Co. 97 ropicralt 
Multi-Mold Products 13] 
: Mutual Display Mfg. Co., The 28 U 
E WS. Ply wood Corp. 69 
Katon Bros. Corp. 15 N W 
Eastern Displays, In saad National Art Studios 65 Walco Bead Co. A 73 
National Association of Display Waterbury Companies, Inc. 100 
Industries ; 79 Williams Corp. I15 
J National Display Institute 94 Williams, Inc., D. G. 3 
: National Hanger Co., Inc. 91,125 Williams, Wray 94 
Federal Fluorescent Co., Inc 126 National Sawdust Co., Inc. 108 Window Mannequin, Inc. 12] 
Fixture Mart, Inc., The 112.) Natural Desert Displays o6 Wold Air Brush Mig. Co. 90 
Fleming, Katherine 5 127, Navthons Display Fixture Co. 8&4 “ 
Franzen Studios 93 Nesbit Industries, James 83 Z 
Frostee Sno Co 63 Northern Display Fixtures 20 =Zeppen-Field Studios, W. M. 8 











apSAER SUSE. 


Beil HARES £2 


BE ig Se dS alt 


ee ae a 





i 


AD ss 


DISTRIBUTORS 


NOW 








READY TO DELIVER 








Bulktou DISPLAY 





=e PAPER S 





IN A COMPLETE RANGE OF SEASONAL COLORS 


SEAMLESS 


LEATHERETTES 


PATENT LEATHER 
WOODGRAINS — CERAMIC 


AND MANY OTHER BULKTON DISPLAY PAPERS 





Adler-Jones Co., Chicago, Ill. 

Aladdin Fabric Co., Los Angeles, Calif. 

Arrow Decorating & Fixture Co., Philadelphia, Pa. 
Artist & Display Supply Co., Milwaukee, Wis. 
Baltimore Display Industries, Inc., Baltimore, Md. 
Becker Sign Supply Co., Baltimore, Md. 

John J. Cahill Displays, Boston, Mass. 

Cappel Display Co., Cincinnati, Ohio 

Cappy & Company, Inc., Pittsburgh, Pa. 

E. B. ‘‘Jack'’ Castle, Oklahoma City, Okla. 
Champion Display Material Co., Seattle, Wash. 
L. E. Clark Display Service, Houston, Texas 

Art R. Cohen Co., Pittsburgh, Pa. 

Consolidated Display Services, Inc., Cleveland, Ohio 
Dashoff Display Corp., Worcester, Mass. 
Dazian's, Inc., Chicago, Ill. 

Decor, Inc., Kansas City, Mo. 

Display Creations, Inc., Detroit, Mich. 

Feine Trimming Co., Boston, Mass. 

Free Lance Display Service, Philadelphia, Pa. 
Friedman Display Co., Louisville, Ky. 

Garrison Wagner Co., St. Louis, Mo. 

Graphic Arts Center, Los Angeles, Calif. 

John Herweck, San Antonio, Texas 


L. E. Hier Display Equipment Co., Inc., Minneapolis, Minn. 
Syd Jackman Co., Los Angeles, Calif. 

Kaplan Products & Textiles, Chicago, Ill. 

Kesl Display, Des Moines, lowa 

George Kucharo, Des Moines, lowa 

Lassetter & Company, Birmingh , Ala. 

Maharam Fabric Corp., Chicago, Ill. 

Maharam Fabric Corp., Los Angeles, Calif. 
Maharam Fabric Corp., New York City, N. Y. 
Walter W. Martin, Denver, Colo. 

Harvey J. Maxwell, Kansas City, Mo. 

Merchants Display Supply, Houston, Texas 

Midwest Manniquin Displays, Milwaukee, Wis. 
Modern Displays, Washington, D. C. 

Marshall E. Moody, Dallas, Texas 

National Decorators Supply Co., Inc., Indianapolis, Ind. 
New England Decorators Supply Co., Boston, Mass. 
Sidney S. Newhoff, Los Angeles, Calif. 

Reinermann Fixture Co., Cincinnati, Ohio 

Richtone Co., New York, N. Y. 

Sales Paper & Supply Co., San Francisco, Calif. 
Shur-Nuff, Inc., Minneapolis, Minn. 

Texkraft Sales Co., New York, N. Y. 





BULKLEY, DUNTON & CO. 


INCORPORATED 


aeessa 


cent cree eee 


ne 295 MADISON AVE., NEW YORK 17, N. Y. 
2635 SO. WABASH AVE., CHICAGO 16, fLL. 
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C™RUSSSR SEZZ TY 


Wah We ALe” Le A hs ole Vast whe 2 ‘Fraid not... these gals 


were busy. They were selling the finest ready-to-wear in America in its finest stores. Their 


prototypes, however, were at the Stork, playing tennis at Palm Springs, riding at White Sulphur 
or getting a tan at Cat Cay. These are only three of the forty-eight available in strictly human 


and natural feminine poses. And they are priced right for you, too, 


See them at your Darling Displays Distributor or visit our 
displayrooms: New York, 47 W. 34th: Chicago, 222 W. Adams; 
Los Angeles Office, 3114 W. 75th (Telephone PW inoaks 


8234). L. A. Darling Company, Bronson. Michigan. 


Your one dependable source for everything in display equipment. —> 





